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The Ultimate Television Experience 


Tomorrow's television today. That's TheaterVision—a giant 
screen home video center of incredible quality and 
sophistication. 

TheaterVision: A solid state plus color television 
receiver. Prewired for video recorders, games and cameras 
as well as standard television. Finely ground optical 
lenses. And a washable screen that measures up to five 
feet from corner to corner. 

The result: A giant color picture so crisp and clear you 
can enjoy it in normal room light. It is truly the ultimate 
television experience. 

And now, TheaterVision is available from the factory to 
you. The price: About half of what you’d expect to pay for 
any high quality color TV projection system. 

For example, the one-piece, completely self-contained 
model with wireless remote control and handsome walnut 


finish cabinet is $1,995 with a four-foot screen, and $2,195 
with a five-foot screen. Two-piece units with a four-foot 
screen from $995. 

TheaterVision manufactures a complete range of big 
screen television systems and all come with full electronic 
warrantees. Dealer inquiries invited. 

For instant information about how easy it is to have a 
giant screen TheaterVision video system in your home, call 
toll free (800) 257-7880 (N.J. 1-800-322-8650). 

To order direct from the factory, call (801) 762-0420. 


HEATER Vision® 


The pioneer of Giant Screen Projection Television Systems 


TheaterVision, Inc., 671 South Lawn Lane, 
Rockville, Maryland 20850 
(301) 762-0420 U.S. and other patents 


“Proven by millions of TV viewers and satisfied customers” 


Circle #30 on inquiry card. 


GIVING AWAY. FREE. 


WHEN YOU PURCHASE 

FIVE SCOTCH * VIDEOCASSETTES, 
WE WILL SEND YOU THE 

SIXTH FREE! 


The great Scotch give- 
away! Come in and buy any 
5 Scotch Videocassettes 
any time between April 
20th and September 4th, 
1981. You can buy them 
separately or all five at 
the same time. 

With each videocassette, 
you'll find a Customer 


Service Card. Mail us five 
such cards together with 
dated sales receipts or 
invoices by September 4th, 
1981. We'll mail you back 
a free T-120 or a free L-500 
Scotch Videocassette, 
whichever one you select. 
Offer limited to 
cassettes purchased for 
home use. Offer does not 
apply to specially marked 
promotional packages. 
Limited to 4 free cassettes 


per household. 
But—you’d better act 
quickly, because 
on the exact | 
stroke of | 
midnight | 
September | 
4th, this 
offer’s off. 


T-129 


2 4.06 Hotirg 


Scotch 


SCOTCH® VIDEOCASSETTES. THE TRUTH COMES OUT. 


Circle #1 on inquiry card. 
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THE FOURTH CHALLENGE. 
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Your friendly neighborhood video pirate has got’em all. 
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TIME 
“Tape Wars” 


Well, they’ve upped the ante. The 
long-awaited extra-length VHS tape is 
nearing the market: TDK has a new 
T-150 tape (two and one-half, five, 
and seven and one-half hours, 
depending upon the record speed), 
and Fuji has been talking about the 
near-mythical T-180 tape (three, six, 
and nine hours) in not-very-hushed 
tones. 

| can understand the importance of 
the T-150: a great many collectors 
and video fans were dissatisfied with 
the Warner Home Video version of 
Superman, as the 143 minute movie 
was speeded up to 127 minutes. If 
there was a T-150 length tape on the 
market, many of these same collectors 
would have taped the movie off of 
their local pay-television systems. 
Many films and mini-series do not 
conveniently fit onto a two/four/six 
hour tape. 

The longer tape is helpful to people 
who have programmable VCRs and 
who need the extra length to squeeze 
in an additional show or two while on 
a one or two week vacation. 

The difficulty is, the T-150 (and 
certainly the T-180) has to be made of 
a thinner tape in order to squeeze the 
extra length into the cassette housing. 
Many Beta owners initially were 
concerned when Sony came out with 
its longer, thinner L-750 and L-830 
cassettes, believing the thinner tapes 
would be more likely to jam or break. 

This problem existed—and still 
exists—in the audio tape field with 
the two-hour (C-120) cassettes. 
Whereas most manufacturers make 
two hour audio tapes in addition to 
the more popular 60 and 90 minute 
lengths, the more reputable companies 
shy away from producing C-120s in 


their up-scale lines. TDK in particular 
has avoided issuing hi-grade C-120s... 
and TDK is the company behind the 
VHS T-150 video cassette. 

The problem is the same: the C- 
120s are made of thinner tape and 
have atendency to jam or breakin the 
audio cassette player. The video 
cassette housing and tape transport 
system is less stressful than its audio 
counterpart; hopefully the jamming 
problem will not rear its ugly head 
over the T-150s. 

But | can’t help but wonder—if the 
T-150s will not jam, why weren't they 
released earlier? 

And where does this leave the Beta 
manufacturers? With a seven and 
one-half hour capacity (let alone 
nine), the VHS system will become 
the hands-down winner of the tape 
format wars. Beta’s five hour 
maximum at its slowest speed 
matches the VHS five hour length at 
its middle speed. 

Obviously, the Beta people are 
having problems. Magnetic Video has 
just finished a two month sale of 15 of 
its Beta-format prerecorded tapes, 
and Sony is lowering the wholesale 
price of its blank Beta tape to 
companies that manufacture them. 

Don’t count the Beta system out— 
there are far too many of them out 
there in people’s homes, and their 
fans are understandably loyal. But if 
the T-150 and the T-180 VHS tapes 
do meet consumer’ wear-and-tear 
standards, the Beta people might find 
themselves in a bit of trouble. 


— Mike Gold, 
Editor 


MMstire ft o< o.ks dos chy ees 
4 eh ee ee 
139 at | 5 ee ee 


KV-1943R .... 
KV-1945R .... 
KV-2601 
KV-2643R .... 
KV-2645RS ... 
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Pa Ea i eee oe $285 
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TV POS he ee $135 
SONY Projection TV’s 
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SONY Video Recorders 


Home 


SL-5400.. $850. epee, % 
SL-5600..$950.. wen & 


SL-5800. $1100. seem 
Portable 

SL-3000.. $975, 
TT-3000.. $375. -¥ 


SONY Audio Tapes 


MeETAHC -00 oo evo res $5.95 
Metal <G-907 os... cote $7.49 
FECR C60... 22 ee $2.49 
FECKR G-005) sl $2.89 
PREC oe ee ie $2.59 
EHP B0t ho esis: $1.69 
ENO S08 aroun se $1.62 
Ty aoe ea eee aes ie $1.10 
SONY Video Tapes 

£5000? ig eee $10.50 
RAD 3 ob ou een aes $8.50 
PGES. ase vse cae ee $12.50 
eee ee oa? $14.00 


VHS Tape T-120 
We Carry PANASONIC, RCA, 
JVC, and more .... $14.00 each 


We also carry a complete line of 


Home Stereos; Radios: Portable 
Cassette Recorders; Car Stereos; 
and Industrial Video Recorders. 


SONY Color Cameras" A 


HVC-1000.... $795. fms 
HVC-2010.... $600. 


HVC-2200...-.. $975. 
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Oy LY ecteee URE ee Dane Oy $230 
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HMK 414-System........ $347. 
HMK 3000-System....... $347. 
HMK 3030-System....... $333. 
HMK 313-System........ $275. 
HMK 119-System........ $195. 
HME 118-System........ $195. 


Send $1.50 for our 152 page catalog, covering our prices on all major manufacturers. 
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SONY Cassette Players 
VOM-60M eos coe ka $189. 


se 5 an es Ma ee Beer $295. 
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SONY Car Stereo 
Speakers 


We Carry PANASONIC; AKAI; 
BLAUPUNKT; SHARP; HITACHI: 
ATARI; SANYO; FUJI; BRAUN: 
JVC; ADVENT and much more. 


For more information send for a 
free catalog and enclose $1.50 for 
postage and handling. 


Order by phone or by mail, send 
monyor certified check. Two week 
delay on personal checks, when 
paying by charge include card 
number and exp. date. Shipping 
charges will be added to credit 
Card. 

Not responsible for typographical 
errors. Prices subject to change. 
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Here’s 10 reasons to join us. 


1 Excellent selection of video movies. Choose from the 6 Auction Marketplace. Each month, you have an opportunity 
& & 


latest releases to the earliest classics. Movies from every major studio. to buy and sell used, legally licensed tapes with ease and confidence. 


Special member prices. Buy unedited, original length Beta II 7 Search Service. Can’t find a particular title? The Video Guild will 
& 


@ or VHS cassettes at /ess than suggested retail prices. do its best to help you locate it. 


Convenient rental. Rentals range from $9.95 to $13.95 per week. 8 No minimum purchase requirements. You are never 
@ And the Video Guild requires only a $25 deposit per cassette. e 


3 obligated to buy. No gimmicks, no garbage, no gottcha! 
4 Fast delivery. For rentals, the Video Guild offers a convenient 9 More for less. No video club offers more. Only $18.00 buys a | year 
a 


@ round-trip delivery system. And we'll ship your purchased cassettes membership. Cost is even lower with 2 or 3 year memberships. 


within 7 days or we 'll pay all shipping and handling. 10 It’s easy to join. Just phone us toll free at 800/323-4227 (In Illinois, 
Monthly newsletter. Our newsletter keeps you abreast of video @ 312/864-8840), or clip the coupon. You can use your Visa, 
@ trends, the most current film releases and related new products. MasterCharge/MasterCard, American Express or Diners Club charge. 
11. The Blues Brothers 12. Alien “10° 14. Superman 15. The Muppet Movie 16. Animal House 17. Enter the Dragon 18. A StarIs Born 19. The 


Godfather 20. Grease 21. Pascale 22. Norma Rae 23. Blazing Saddles 24. Jaws 25. The Electric Horseman 26. The Boys From Brazil 27. The 
Godtather II] 28. Saturday Night Fever 29. The Jerk 30. The Deer Hunter 31. Smokey and the Bandit 32. M*A*S*H 33. The Sound of Music 34, 
“1941" 35. Midnight Express 36. Silver Streak 37. The In-Laws 38. Heaven Can Wait 39. The Exorcist 40. Hooper 41. Patton 42. Foul Play 43. 
All The President's Men 44. The Graduate 45. The Omen 46. Murder on the Orient Express 47. Dirty Harry 48. Barbarella 49. The African Queen 
$0. Oh God! 51. The Wild Bunch = $2. Butch Cassidy & The Sundance Kid 53. Harold & Maude 54. Hello Dolly 55. Tora! Tora! Tora! 56. The French 
Connection §7. Death Wish $8. The Deep 59. Chinatown 60. The Longest Yard 61. Deliverance 62. Mr. Bill 63. The Adventures of Sherlock 
Holmes’ Smarter Brother 64. Cheech & Chong’s Next Movie 65. Marathon Man 66. The Longest Day 67. The Green Berets 68. The Bugs Bunny/ 
Roadrunner Movie 69. Eastof Eden 70. Rebel Without A Cause 71. The Searchers 72. Woodstock | 73. Woodstock II 74. Mister Roberts 75. A Little 
Romance 76. Flavors of China 77. “One For The Road”’—The Kinks 78. The Main Event 79. The Candidate 80. Exorcist II—The Heretic 81. 
Dog Day Afternoon 82. Executive Action 83. Bonnie & Clyde 84. Bullitt 85. Going in Style 86. Life of Brian 87. Every Which Way But Loose 88. A 
Clockwork Orange 89. Summer of °42 90. Klute 91. Gilda—Live 92. Pete’s Dragon 93. The Black Hole 94. The Love Bug 95. Escape to Witch 
Mountain 96. Davy Crockett—King of the Wild Frontier 97. 20,000 Leagues Under the Sea 98. Bedknobs and Broomsticks 99. The North Avenue 
Irregulars 100. The Apple Peete Gang 101. Hot Lead and Cold Feet 102. On Vacation with Mickey Mouse and Friends 103. Kids is Kids 104. The 
Adventures of €hip ‘n° Dale Ben Hur 106. 2001: A Space Odyssey 107. Dr. Zhivago 108. Meet Me In St. Louis 109. An American in Paris 110. 
That's Entertainment 111. The Dirty Dozen 112. A Night at the Opera 113. Adam’s Rib 114. Jailhouse Rock 115. Network 116. Coma__ 117. The Fog 
118. Blow Up 119. Straw Dogs = 120. Giselle 121. The Nutcracker 122. E.L.O. at Wembley 123. Wizard of Oz 124. Onion Field 125. Breaking 
Away 126. Julia 127. Carnal Knowledge 128. An Unmarried Woman 129. A Touch of Class 130. Capricorn One 131. Heartbreak Kid 132. The Rose 
133. The Turning Point 134. The Eagle Has Landed 135. The Cassandra Crossing 136. Sleuth 137. The Producers 138. Animal Crackers 139. Psycho 
140. Jesus Christ Superstar 141. Dracula (1931) 142. Frankenstein 143. My Little Chickadee 144. State of the Union 145. Scarface 146. All That Jazz 
147. Loretta Lynn Concert 148. The Birds 149. Frenzy 150. Duck Soup—Marx Bros. 151. Jaws 2. 152. Dracula (1979) 153. The Seduction of Joe 
Tynan 154. The Sting 155. American Graffiti 156. Battlestar Galactica 157. Slap Shot 158. Same Time, Next Year 159. Which Way is Up? 160. Coal 
Miner's Daughter 161. Bad News Bears 162. Breakfast at Tiffanys 163. Charlotte’s Web 164. Days of Heaven 165. Escape from Alcatraz 166. 
Emmanuelle, The Joys of aWoman 167. Going South 168. Gunfight at OK Corral 169. Islands in the Stream 170. King Kong _ 171. King of the Gypsies 
172. Lady Sings The Blues 173. The Little Prince 174. Looking for Mr. Goodbar 175. Love Story 176. Malicious 177. Mandingo 178. Nashville 179. 
North Dallas Forty 180. The Odd Couple 181. Paper Moon 182. Play It Again, Sam =-:183. Players 184. Pretty Baby 185. Prophecy 186. Race For Your 
Life, Charlie Brown 187. Romeo & Juliet 188. Shane 189. Star Trek Series 190. The Shootist 191. Three Days of the Condor 192. Sunset Blvd. 193. 
Ten Commandments 194. True Grit 195. War of the Worlds 196. Bloodline 197. Catch 22 198. Hustle 199. Lip Stick 200. Sunburn 201. The 
Warriors 202. Saturday Night Fever(R) 203. Duelists 204. First Love 205. The Man Who Shot Liberty Valance 206. Stalag 17 207. Easy Come, Easy Go 
208. The Anderson Tapes 209. Born Free 210. Born Yesterday 211. Breakout 212. Bye Bye Birdie 213. Don’t Raise The Bridge, Lower The River 214. 
Fun With Dick & Jane 215. Gilda 216. The Harder They Fall 217. Harry & Walter Go To New York 218. Here Comes Mr. Jordan 219. A Man For All 
Seasons 220. Mr. Smith Goes To Washington 221. Mysterious Island 222. The New Centurions 223. Shamus 224. Sinbad & The Eye of the Tiger 225. 
Taming of the Shrew 226. You Light Up My Life 227. Close Encounters of the Third Kind—The Special Edition 228. The ChinaSyndrome 229. Eyes of 
LauraMars 230. Chapter Two 231. Alvarez Kelly 232. The Bedford Incident 233. Brian’s Song 234. For Pete’s Sake 235. Ice Castles 236. Knock On 
Any Door 237. Miss Sadie Thompson 238. Murder By Death 239. Murderer’s Row 240. The Owl & The Pussycat 241. 3 Stooges Vol. 1 & II 242. Great 
Moments in Baseball 243. 1979 World Series And All Star Highlights 244. Mr. Magoo Vol. I 245. Mr. Magoo Vol. II 246. Gerald McBoing-Boing 247. 
edhe alu Hy oe 248. America At The Movies 249. Gimme Shel- 
ter - Harlan County USA 251. The Man Who Fell To Earth 252. The oe : : 
Man Who Loved Women 253. Pumping Iron 254. Putney Swope 255. pee Na pn Pree connie uss aE today a Precid dugg 
Scenes From A Marriage 256. Seven Beauties 257. State Of Siege 258. (800) 525-4 ee). Be linots, call (512) 864-8840, 
Stolen Kisses 259. Swept Away 260. Visions of Eight 261. Bell, Book 

and Candle 262. The Fury 263. Super Bowl’s I thru XIII 264 Old 
Leather 265. The Defenders 266. Their Deeds & Dogged Faith 267. 
Sensational Sixties 268. Football Follies 269. The Son of Football Follies 
270. Steve Martin Special/The Funnier Side of Eastern Canada 271. Graham 
Kerr: The Fine Art Of Baking Bread 272. Apollo: Visions of an Extra- 
terrestrial World 273. Speed Reading 274 The Motorcycle Experience 
275. Take the Money and Run 276. Wild Skis 277. Vagabond Skier 
278. Blazing Skis 279. Citizen Kane 280. Room Service 281. Topper 
282. High Noon’ 283. It’s A 
Wonderful Life 284 Sons of 
the Desert 285. Way Out West 
286. Mr. Lucky 287. Flying 
Down To Rio 288. Top Hat 


I'd like to become a Video Guild member. Send me a full-color catalog 
and complete membership kit. 
LJ 1 year, $18.00 (J 2 years, $32.00 (J 3 years, $42.00 VA-7 


Enclosed is my check or money order for $ 
Please charge my |} Master Charge [) Visa © Amer. Exp. (J Diners 


Acct. no. Expires | 


I'd like more information. Rush me the Video Guild detailed, full-color 
catalog. Enclosed is $2.00 for postage and handling. 


289. Story of Vernon and Irene liad iplesse paint} 
Castle 290. Flying Tigers 
291. She Wore A Yellow Ribbon Address City State Zip 


292. Flying Leathernecks 
293. Rio Grande 294 Fort 
Apache 295. And Many More. 


( ) 
Signature Phone 


MAIL TO: VIDEO GUILD, INC. 500 DAVIS CENTER, EVANSTON, ILLINOIS 60201 


Circle #3 on inquiry card. Video Guild Inc., reserves the right to reyect any application. 


THE GLOVES ARE OFF 


| read Alex Josephs’ overview of the 
“VHS vs. Beta” format battles (Video 
Action, April 1981) with much 
interest. Each have their advantages, 
but if | am going to spend over $1000 
on a piece of video hardware, | want 
to be absolutely certain of what is 
what concerning the machines. 

As Josephs’ article stated, both are 
pretty much the same in most areas, 
but it was those little extras on the 
VHS format that did it for me. 

David Siegel 
Flushing, NY 


JUNK IS JUNK 


Do my eyes deceive me? Did you 
people really waste four pages of 
valuable space on that piece of 
televised junk, Prisoner: Cell Block H 
(Video Action, April 1981)? Larry 
Charet—who writes my favorite 
feature, Vintage Video—surely can 
find more worthwhile shows to write 
a whole article on. Even My Mother 
the Car might have been an 
improvement! 

You spent all that time telling us 
how popular PCBH is to its fans here 
and abroad, but you never once 
mentioned the fact that it is 
exploitative, sexist, and downright 
stupid. What’s next? A special issue 
dedicated to Dallas? Get on the ball, 
Charet—junk is junk, and PCBH is no 
more than that. 

Sheila Thompson 
West Newton, IN 


QUITE A FIX 


Whew! | used to think that getting 
my television fixed was as simple as 
phoning the repairman and having 
him come to take care of the set. Now 
| find out in “Having It Fixed” that | 
may have been ripping myself off all 
these years by not investigating and 
checking service options and repair 
shops before handing over my set. 

With all the new video equipment 
coming into my home these days, you 
can be sure | will keep a close eye on 
what I am getting into before | let the 
man in overalls even open up my 


re:ACTION 


set...or VCR... or videodisc player. 
H.P. Connelly 
Santa Barbara, CA 


WHO’S RIGHT? 


| can’t say that | am in total 

agreement with the efforts of such 
organizations as the Clean Up TV 
Campaign, but | must admit | can see 
at least part of what they are saying. As 
a parent of young children, | do not 
want them watching much of the tripe 
that goes out over the airwaves, but 
neither do | want someone effectively 


coming into my home and telling me 
that / can’t watch it either if | want. 

| have, as Editor Gold suggested, 
added a lock to the television to 
control my kids’ viewing time, but | 
am just one person. It is not justa little 
scary that there are groups out there 
trying to bring about 1984 before its 
time. But it is just as scary to think the 
American viewing public has allowed 
the situation that brings on that type 
of thinking to continue as long as it 
has. 


Patricia Woods 
Baltimore, MD 


WAY TO GO! 


Concerning your recent editorials 
on self-proclaimed television 
“censors’’—way to go, Mr. Gold! 

| don’t know who made these 
people—the Moral Majority, the 
Clean Up TV campaigners, the PTA— 
the voice of 240,000,000 Americans, 
but | think it stinks. As you said, their 
efforts would be better spent trying to, 
get the parents to exercise some 
control over what the kiddies watch 
rather than depriving adults who 
should have freedom of choice in the 
matter of what they and their children 
view. Why should | not be able to 
watch Three’s Company, purile as it 
may be, if | want to just because some 
Bible-thumper in Tennessee finds it 
offensive? What is stopping him, and 
all his likeminded fantatics, from just 
turning the damned thing off? 

Don Haskell 
Miami, FL 


TV DINER 


I've seen pay-television sets in bus 
stations and bars, but Marilyn 
Ferdinand’s “Guess What’s Coming 
to Dinner” was the first I’ve heard of 
the little buggers in restaurants. | 
don’t know what she’s getting so 
upset about; millions of people have 
television with their pot roast at home 
every evening so why not be able to 
get it when they are out as well? 
Unless, of course, she is secretly 
hoarding stock from the Swanson 
Company .. .¢ 
Jack Coyne 
Cleveland, OH 


CHEAP IS RELATIVE 


You people think $900 is cheap? 

| found several helpful hints for 
shopping for VCR bargains in Paul 
Kupperberg’s “Guide to Cheap 
VCRs,” but | do have to wonder about 
your definition of the word “cheap.” 
True, a nickle may no longer buy a 
candy bar or a hot dog, nor is the 
dollar worth anything resembling 100 
cents these inflated days, but c’mon 
guys, nine hundred bucks is still a hell 
of a lot of money—especially for a 
machine that just sits there 

continued 


Put some Vital issues 
in your life this year. 


And the latest about 
doctors, medicine and 
surgery. You'll read 
sound, professional 

advice from 

known authorities. 
Not fads and frills. 
It’s a new, 
exciting, and most of all, 
very important magazine. 
That’s why it’s called Vital. 
Subscribe now while our 
special introductory rate 


of $8.97 is still available. 


There’s a new "ma 
magazine dedi- 
cated to helping 
you feel better. It’s 
called Vital and it deals 
with every aspect of “total 
well being” — physical, 
emotional and mental. 
Vital covers it all in ways 
you can use today. Like tips from 
the pros on the latest exercise 
programs. A super reducing diet 
that reads like a gourmet menu. 
Advice on family problems. 
Secrets of natural beauty. 


A full year of Vital for 8.97! | 


SEND ME A YEAR OF VITAL FOR ONLY $8.97. 


Name 


Address 


State Zip 


CHECK ONE: 
CL] | enclosed a check for $8.97. (J MasterCard Acct.# 


Charge to: CL] Visa Acct.# 
CL) Wards Charge-All 


Signature 
Send to: VITAL, 2020 Dempster, Evanston, IL 60202 
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Video 
@ satel ts 


bq THESE KITS FIT ANY VHS 
J VIDEO RECORDER 
Beige: 


Fast Action! 


Complete kit 
includes all 
parts and wir- 
ing diagram. 
Easy to assemble. 
Plays your VHS 
tape 5 times 


Plus $2.00 for faster while you 
shipping/handling watch. 


Beta or VHS Kits 


Update your 2-4 hr. recorder to 6 hours! 
$69 Plus $2 shipping 


Freeze-frame, slow-motion & fast action 
VHS!! $69 Plus $2 shipping 
Copy-Cat $69 Plus $2 shipping 
Roll-Aid Kits The Switcher Kit 


Improve-A-View Kits 
2 HBO Antenna Kits 


Write for free catalog. Send money 
order or use your Bankamericard, VISA 
or MasterCard. Specify model and 


manufacturer of machine. 
MN residents add 4% sales tax. 


Video Club Inc. 
1807 E. Lake St. 
Minneapolis, MN 55407 
(612) 724-5202 
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Send For Free Catalog 


Join Our Video Discount Club 
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1920 Sylvania Ave. Ste. 101 
TOLEDO, OH 43613 
(419) 472-7727 
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re:Action continued 


watching TV for you. 
Vinnie Campolo 
New York, NY 


MEDICAL VIDEO 
REVOLUTION 


Your feature on medical imaging 
devices in your April issue was highly 
informative. Although two of my 
relatives have had need for CAT scans 
over the past several years—both for 
strokes—! never really understood 
exactly what those machines did until 
| read your piece. Thanks for the eye- 
opener. Perhaps when the PET 
scanner, which was mentioned at the 
end of the article, comes into more 
prevalent use you can run a similar 
story. 

Martha Schuster 
Bangor, ME 


SUPERCALAFRAGALISTIC 
EXPEALADOCIOUS 


All right, | thought Mary Poppins 
was just another Disney kiddie-flick. 
So sue me! Then | read Marv 
Wolfman’s review of the Poppins 
video cassette in the April Video 
Action. | figured if a grown man could 
go on so about a film like that, | could 
at least give it a shot. So | rented it 
from my friendly neighborhood video 
dealer, took it home, and had the 
most entertaining 139 minutes | can 
recall. 

| went back to the video store and 
plunked down my $74.95 for a copy 
of Mary Poppins of my very own. I’ve 
since been through it three or four 
more times and it just gets better and 
better. But listen, if | knew it all about 
movies, | wouldn’t have to read Video 
Action. |’m glad that | ain’t that smart. 
Murray Karbin 
Allentown, PA 


Send your letters and comments to: 
Video Action re:ACTION 


21 West Elm Street 
Chicago, Illinois 60610 


Discount Prices 
on All Video 
Equipment 
PHONE TOLL FREE 
1-800-327-8188 


We have the 
LOWEST PRICES 


We Sell VTR’s 
@ Sony @ Panasonic @ RCA 
® Quasar @ JVC @ Sharp 
@ Hitachi @ Sylvania 
@ Magnavox @ Toshiba 


Video Cassettes 


@ Sony @ Panasonic @ RCA @ Fuji 


@ TDK @ Maxell @ Sharp @ JVC 
Pre-Recorded 
Video Cassettes 
All Types ... Call For Price 
Accessories 
Vid Lids, Video Cleaning Kits, 
Cables, Etc. 

At Low, Low Prices! 


EXPORT AND DEALER INQUIRIES 
INVITED 


The 
Video Den 


0 1847 S. State Rd. 7 
Ft. Lauderdale, FL 33317 
305/791-4436 
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State of 
the Art 


Animation 


One hour of award winning 
shorts by the world’s best 
animators. $59.95 + $2.00 
handling. Write for a free 
brochure. IL residents add 
5% Tax. 


START 204 W. Johr. St.,Champaign, 
IL 61820 (217)352-7353 


Print Name 

Address 

Sie he SBE ty ho ee 
VISA/Mastercard No. xp. Date 


Mastercard Bank No. 
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Now you can watch any regular TV channel while recoraing 
cable or pay TV. Withthe —— Be Gy _ by 


aa Ge Ge | ao Perma 
YOU will be able to: 


@ Record regular TV while watching cable or pay TV 
e Record cable or pay TV while watching regular TV 


e Use your recorder’s programming feature 
to record cable or pay TV programs while 
youre away 


e And even use your remote control 
while recording 


So make your video recorder 
do its full job. Get the 
SWITCHER Now! 


‘It’s only? 999 


nee “ | y A at the special low limited 
. a | time introductory price 
Regularly £7995 


What They Don’t Tell You About cables that otherwise clutter up your recording are permanently centralized 
Your Video Recorder living room when you have a video inside the Switcher’s everlasting all-metal 
You don't find out until you get it home recorder. imesh It rains ne nb alhtett by hs 
that you can’t tape that VHF or UHF ' partially rubberized base, nanasomely 
program while watching Cable or Pay TV. ne ana aey ee StH: atop your TV set or recorder. 
Or vice versa! Or that you can’t even use me | He Switcher comes 
your remote control! a . Se - eee the The Switcher conforms to all Cable and 

: ‘ sci B cabdies andnaraware Broadcast TV standards for the performance 
But Don t Fret—The Switcher Has => needed, and with and safety of your equipment oat eel rts 
em Licked: , | > < everything clearly WARRANTY 
This amazing, compact (it’s only 5 x 7 x : labeled for foolproof The Switcher comes with a manufacturer's 
1 Vs") sleek black finished self-contained installation. It takes limited 1-year repair or replacement warranty 
unit gives you the complete flexibility you oo only a couple of against defects in workmanship or materials. 
want to achieve with a video recorder. minutes to install and no special tools are 
With the Switcher you can watch any needed. No holes to drill and you'll never, TAKE ADVANTAGE OF THE SPECIAL 
channel— VHF, UHF, Cable or Pay TV— ever have to do any re-wiring. LOW INTRODUCTORY PRICE! 
and record at the same time. Or youcan —_—_ai modes of operation for viewing and USE THE COUPON TODAY! — 
watch any channel and tape any other for 
later viewing. It makes your video 
recorder pay off in full! 


Mail to: Video Playground, 243 Brookbridge, Cary, Illinois 60013 
Fingertip Master Control 


Yes, | want my Video Recorder to pay off in full! 

Send me Switcher(s) at the special low introductory 
price of $69.95 plus $2.00 for shipping and handling per unit. 
(Illinois residents please add 6%o sales tax.) 

lenclose L]Check LC] Money Order orcharge to my 
RECORD Easter Card ye ce ee ies & 

To Charge Card Customers: 


lf you prefer, you may call our toll-free number 800-323-0217; Illinois residents 
call 812-640-2464 


Please allow 3 weeks for delivery. 


The Switcher 


VIDEO CONTROL PAREL 


WATCH TV 


! Name 
And There’s a Bonus—The Switcher 


is a Wonderful Centralized Master Address 

Control. 
Not only does this little marvel give you CN ee a ee ere Eee ek Ce 
control of all modes of operation from one 

central spot, but it will also completely SHORE UP ET eke oe MSO OCTET: 


eliminate those unsightly tangles of DEALER INQUIRIES INVITED 
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TV's 


New 
Networks 


By Bob Soron 


or the last two years or so, there 

have been two networks that 

have been presenting some of 
the most atypical programming on 
television. The catch? You need a 
computer to receive the programs— 
these are computer networks. 

What are computer networks 
about? They stem from the popularity 
of larger time-sharing services. If you 
have ever used a computer 
simultaneously with other people at 
work or school, chances are it was a 
time-sharing system. Since the 
computer operates so fast, it can 
handle a number of users at once; in 
fact, the response is generally fast 
enough that people do not notice 
others are using it too. 

The work is done by one or more of 
the maxi-computers around—the 
type you visualize when you think of a 
“computer.” Since the computer Is so 
much larger than a home computer, it 
can have a number of features and 
programs “on-line” for each user to 
request as needed. This eliminates 
much of the tedium of loading and 
reloading programs and gives the user 
an immediate, large choice of 
programs to use. Finally, no mail 
delays, and if it does not work the first 
time, you just try again! 

The two major networks currently 
operating are The Source, which is 
owned by Reader’s Digest, and 
CompuServe (also called MicroNet), 
which is independently owned and 
operated. The Source is a few months 
older; both networks feature similar 
services. 

CompuServe is available from 6 
p.m. to 5 a.m. weekdays, and all day 
weekends and holidays. The charge Is 
$5 an hour, or about eight cents a 
minute. Sign-up fees vary, depending 
on whether you get the service 
directly from CompuServe, from 
Radio Shack (which sells the service 
for all popular computers, not just Its 
own), or Atari through its Tele-Link 
cartridge for its 400 and 800 
computers. A free hour of usage is 


included in the Atari and Radio Shack 
versions. 

The Source costs $100 to join, but 
the hourly charge is less; you pay only 
$2.75 an hour during non-prime time, 
which is defined locally. 

What do you get for your money? One 
of the main features of both services 
is news. CompuServe has the 
computer-network rights to over a 
dozen regional papers and the 
Associated Press; The Source boasts 
the New York Times News Service and 
UPI news. You can read news updates 
as soon as half an hour after news 
editors read them, effectively reading 
Tuesday morning’s paper before you 
go to bed Monday night. This can be 
particularly impressive if your 


CompuServe has family information services on health, hobbies, 


wonder when—or if—it will arrive. 
And it is as private as the United 
States Postal Service (you can draw 
your own conclusions about that)— 
actually, it’s likely to be even more 
private. You can also chat, CB-like, 
with other users. 

Need information you do not think 
is in tomorrow's paper? Both services 
have provisions for that as well. The 
Source has the New York Times 
Consumer Data Base, which is a 
compendium of a huge amount of 
articles published in the NYT. 
CompuServe is less specific about its 
source (no pun intended), but it has 
family information services having to 
do with health, food preparation, 
home decorating, hobbies, travel, 


“CompuServe 


Se 


travel, money management and other topical subjects. 


children are taking current events 
classes. 

Both services also have “electronic 
mail.” You can write a letter with your 
computer to another subscriber and 
send it through the network; 
the other person will be able 
to read it instantaneously—and, 
if he isn’t at the other end then, it will 
be there waiting for him. No need to 


money management, and other 
important topical subjects. 
It also has what it calls ‘“an 
encyclopedia-like bank of general 
reference information’”’ on famous 
people, geography, world events, and 
history. 

And you can get specialized 
information. CompuServe, for 
example, has the MicroQuote 
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Securities Information service. There 
are some 32,000 stocks, bonds, and 
options listed. Historical prices and 
volumes go back eight years; 
dividends, 12 years. There is plenty of 
current information too. 

Need to buy a gift? The Source has a 
buyer’s service; you can “leaf” 
through its catalogue until you find 
What you want, and order it. For that 
matter, if you do not see what you 
want, you Can request it. The buyer's 
service will hunt around and see what 
kind of deal it can get you. Savings 
from this have been reported as high 
as 20-25%. You are billed by credit 
card. 

In fact, all billing on both services is 
by credit card. If you do not have a 
card, you cannot get the services. By 
sacrificing a small part of their profits 
to the credit companies, The Source 
and CompuServe keep their over- 
head down, which in turn keeps costs 
lower. 

Beside the credit card, you need a 
device called a ‘“modem” to access 
these services. As you may remember 
from the February Video Action, a 
modem allows you to hook up your 
computer toa telephone. Depending 
on your particular model of computer, 
you may also need other hardware, 
most probably expansion interfaces. 
The cost of the modem and the 
interface will probably be around 
$300. 

Why spend all that money? For the 
Same reason you spent all that money 
onacomputer in the first place, or the 
Same reason you are learning about 
home computers now: this is the 
wave of the future, and this is your 
chance to get in on the ground floor. 

If you would like to get in touch 
with either company, their addresses 
are: 

CompuServe 

Information Services Division 
5000 Arlington Centre Blvd. 
Columbus, Ohio 43220 


Source Telecomputing Corporation 
1616 Anderson Road 
McLean, Virginia 22102 


They will be able to send you more 
information; if you would like to get it 
beforehand, computer magazines 
regularly feature updates‘on what is 
going On with the services, and many 
computer clubs have users’ groups or 
members that can fill you in. 

As always, | await your questions; 
send them to me c/o Video Action, 21 
W. Elm, Chicago, IL 60610, and you 
may well see it answered in the 
column. Next month, we’ll talk abou 
computer graphics. : 


Keep your tape library 
in mint condition. 


Protect your video treasures from dust and damage in 
book-style storage boxes that are handsome in ap- 
pearance and constructed of sturdy polypropylene. 
Available in VHS and Beta formats in decorator col- 


ors with reversible labels for program information. 


Dealer inquiries answered promptly. 


amaray corporation 


2251 Grant Road, Suite H, 


Los Altos, CA 94022 e (415) 968-2840 
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Creative Video Marketing Presents... 


With Ronnie and Nancy 
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Conveniently at your fingertip 


THE HOME V 


DEO LOG 
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The Home Video Log is the ultimate solution 
to home video or disc organization. 


The HOME VIDEO LOG will tell you, at a 
glance, exactly what tape has what 
program, when the program was re- 


corded, tape speed, tapes now available 


for use, program ratings (G, PG, R, X), 
Cast Of characters, tape sequence, 
much, much more. A quality item you 
can be proud of for years to come. 


With over 1500 available program en- 
tries the HOME VIDEO LOG is virtually a 
computer on paper. Everything you 
would ever want to know about your 
video tape or disc library can now be 
instantly and conveniently retrieved 
from the HOME VIDEO LOG. 


Call Toll Free to place an order 

(24 hours a day, 7 days a week) 

Calif. Residents: 1-800-852-7777 
Outside Calif.: 1-800-824-7888 
Hawaii/Alaska: 1-800-824-7919 
Give: Master Card or VISA card #, 

Bank #, and date of expiration. 

Ask for operator 234. 


Dealer inquiries ask for operator 332. 


sé Special Mail Order Value 
Only $7.95 


8%" x 11” Handsome 
comb binding with 
rich vinyl cover. 


Creative Video| Marketing 


Station 11 D 

P.O. Box “B” 

Tehachapi, California 93561 
Please send me ______ HOME VIDEO 


dling. Calif. res. add 6% (48C¢) sales tax. 
send Card #, Bank #, date of expiration. 


PENOURT PIClOGe Ge “es 
Please charge to my C)Mstr. Chrg. 0 Visa. 


Name 
| Address 
| City 


| 
| 
7 LOG(S), at $7.95 each, plus $1.50 for han- 
| 
| 
| 
| 
| 
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INTAGE 


By Larry Charet 


come up with all the background 

information on obscure television 
shows—no, | do not carry all that stuff 
around in my head—|! should 
mention one of my resource books, 
the bible for all video collectors: 
Television Drama Series Programming: 
A Comprehensive Chronicle 
1959-1975, and its companion book 
covering 1947-1959. 

These volumes, written by Larry J. 
Gianakos, are published by Scarecrow 
Press, 52 Liberty Street, P.O. Box 656, 
Metuchen, N.J. 08840. The publisher 
has targeted these books for libraries, 
so you are not likely to find them at 
your local bookstore—outside of 
special orders. The price is $30.00 
(plus $1.00 postage) for each tome. 

The 1959-1975 Chronicle lists, by 
season, each network drama series 
for those years, and the episode titles, 
first broadcast dates and guest stars 
for each episode. For example, if you 
are interested in Perry Mason, all 270 
shows can be scanned for vital 
information in a matter of minutes. 
With the individual episode title and 
the guest star listing, you can easily 
inform your trading contacts which 
episodes to look for in their local TV 
Guides. 

The 1959-1975 edition is particularly 
useful since current television 
syndicated programming is chiefly 
comprised of these titles. The 1947- 
1959 guide contains anthology series 
for the most part, and these shows are 
not readily available in syndication 
today. 

One of the few drawbacks to the 
books is that Gianakos, is using TV 
Guide as his main source of 
information, lacks titles for episodes 
when TV Guide failed to print them. 
Also, when an episode was 
rescheduled at the last moment, after 
TV Guide went to press, the result is 
an episode listed in the wrong order 
or notatall. This can be irritating if you 
plan to collect the entire run of a 
series. 

British programs such as Danger 
Man or The Saint only have their U.S. 
network episodes listed. These series 


i n case you were wondering where | 


Essential references 
for the video 
collector 


have a good number of episodes that 
are in syndication but were never on 
the networks. 

Of course, Gianakos takes his titles 
seriously: these volumes only index 
dramatic series, as opposed to 
comedies or variety shows. Still, the 
books are quite useful no matter what 
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your interest in the earlier days of 
broadcasting; the amount of 
information that is contained in these 
books is staggering. No video collector 
should be without them. 


* * * 


Q. | am an incurably addicted fan of 
The Man From U.N.C.L.E. / am trying 
to build a replica of the U.N.C.LE. 
pistol and would like any information 
you can give me on it. T.J. Wentzel, 
Kent, Ohio. 


A. The specifications of the U.N.C.LE. 
gun: 

Basic semi-automatic hand pistol: 
Walther P-38. Caliber: 9 mm 
parabellum (sleep darts). Magazine 
capacity: 8 (long extended: 15). 
Ballistics: muzzle velocity—1040 to 
1500 feet per second as pistol, 1190 
to 1650 feet per second as carbine. 
Bullet weight: 110 to 125 grams. 
Energy: 320 to 460 foot-pounds as 
pistol, 370 to 520 foot-pounds as 
carbine. Barrel-lengths: pistol 3% 
inches (82.55 mm) plus silencer; 
carbine 12 inches (304.9 mm). 
Weight: pistol 32 ounces, plus 
silencer; carbine 56 ounces. 

Sights: post-front—V-notch rear as 
pistol, 1.3 to 5.0 bushnell phantom 
optical as carbine. Range: pistol semi- 
automatic fire—25 to 50 meters; 
carbine semi-automatic fire—500 
meters. Type of fire: selective semi- 
automatic or full automatic at 650 
rounds per minute. 

Special ammunition: 

1) Squib loaded knock-out pellets 

or darts 

2) Squib loader incendiary 

3) Exploding signal (red, green, 

yellow, white) 

4) Armor piercing 

5) Armor piercing incendiary 

Hey, just how many left-over 
THRUSH agents live in your 
neighborhood, anyway? 


Q. | know some of The Lone Ranger 
episodes were made in color. Were 
there any other early 1950’s shows 
filmed in color? William Jackson, 
Beaumont, Kansas. 


A. Yes, quite a few of the 1950's 
producers had the foresight—and the 
budgets—to realize color television 
was the wave of the future and that 
their properties would become more 
valuable in syndication if the episodes 
were in color. 

Thirty-nine of the 182 Lone Ranger 
episodes were in color. Fifty-two of 
the 104 Superman half-hours were 
filmed in color. 

Other early series that have color 
episodes include Cisco Kid, Sgt. 
Preston, Wild Bill Hickock, and Science 
Fiction Theatre. 


@® Attractive Demonstrator 
Units 

@ Complete Commercial 
Installations 

@® Unheard of Low Prices 
on Complete Systems 

@ Low Dish Prices 

@® Large Manutacturing 
Plant 

@ Meticulous Quality 
Control 


MID-AMERICA VIDEO 


P-©.. Box 511 e (501) 753-3555 
North Little Rock, AR 72115 


Circle #19 on inquiry card. 


Fan Club News 

After my fan club column in the 
February Video Action, | received 
news of a Monkees fandom. 

Maggie McManus sends me the 
information of her Monkee Business 
fanzine. Each issue runs at least 20 
pages and is crammed with Monkee 
fiction, poems, puzzles, and news. 
Issued four times a year, it can be 
obtained by writing to Maggie 
McManus at 2770 S. Broad Street, 
Trenton, New Jersey, 08610. 

Maggie also is running a Monkees 
convention, August 15 and 16 in 
Trenton. At the con will be Monkees 
television episodes, concert films and 
musical entertainment. Again, write 
to Maggie for all the info. 

Speaking about television-oriented 
conventions, the Chicago Comicon, 
July 17-19 at the Pick Americanna- 
Congress Hotel in Chicago, will be 
showcasing the largest display of 
Doctor Who memorabilia and 
merchandise ever seen in the United 
States. Write to the Chicago Comicon 
at 1219a W. Devon, Chicago, IL 
60660 for more information. 

Another excellent fanzine 
concerning The Prisoner television 
series has come to my attention since 
that February column. The Green 
Dome, a Prisoner fanzine, is 
published four times a year by 
Florence Hatcher, 824 W. 176th 
Street, New York, N Y. Annual 
subscription rate is $7.00; the fanzine 
contains all the news you would want 
about Patrick McGoohan’s career, 
from Danger Man to Scanners. Done 
in a not-overly fannish manner, the 
magazine is highly recommended. 
Tell ‘em Vintage Video Action sent 
you! 


TV ‘Obscura _ 
~ Channel 9, Chicago, i 
- Channel 5, Cleveland, OH 


The Honeymooners: | 
conan 32, Chicago, iL 


: Channel 48, Philadelphia, PA 


: Flying Nun 
Chane Richmond, VA 
_ Channel 5, Greenbay, wie 


Our Miss Brooks: | 
Channel 38, Boston, MA 


If you have a question for Vintage 
Video Action, we'd love to see it. So 
during the next commercial break, 
send your queries and suggestions to: 


Vintage Video Action 
21 West Elm Street 
Chicago, Illinois 60610 


SUPERIOR HOME VIDEO ¢ SUPERIOR HOME vIDES 


What Makes 
Superior Home Video 


SUPERIOR! 


Could It Be: 
e Our 1738 Titles in Stock 
® Our 24 Hour Service on 
VISA & MasterCard 
e Our Cables & Accessories 
e Our Rental Service 
e Our Exclusive Exchange 
Program 
¢ Our Computerized Search 
Service For Hard to 
Find Titles 
Our Monthly Specials 
Like: 


Norma Rae 
Coal Miners Daughter 
Blazing Saddles 


X-Rated **For Adults Only 
1800 Fantasy Lane — 
3 AM 
With this advertisement only 
OBeta OVHS 
YES! 
Order TODAY or Send for our 
FREE CATALOG 


lll. residents add applicable sales tax 
SUPERIOR HOME VIDEO 
442-471 N. Wells 
. a Chicago, Illinois 60610 

ase (312) 644-4448 

a Subsidiary of Superior Bulk Film 

Established 1938 

SUPERIOR HOME VIDEO ¢ SUPERIOR HOME VIDE 
Circle #12 on inquiry card. 
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Video Improvement 
Products 


Image Enhancer ¥ Video Stabilizer 
Video Switcher yx Video Amplifier 
Audio Amplifier y+ Audio Switcher 


RF Switcher yx RF Converter 
AT NEW LOW PRICES! 


SHOWTIME VIDEO 
VENTURES 


2715 FIFTH ST. TILLAMOOK, OR. 
CallUs At (503) 842-8841 


Circle #13 on inquiry card. 
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SHOCKING DEVELOPMENT 


Q: | have a problem with my 
Magnavox VCR model 8220BG01. 
While watching a program | recorded 
while | was away, | pressed the stop 
button to fast-forward past a 
commercial. When | touched the stop 
button | got a slight static electric 
shock. After that the VCR produced 
no audio signals. What happened? 
How can | prevent any more silent 
attacks?—K.P., Chicago IL 


A: The folks at Magnavox are ina 
quandry about your problem. They 
have not run across this particular 
difficulty before and would like to 
take a look at your machine. Luckily 
for you Magnavox has a Consumer 
Affairs division just a stone’s throw 
from where you live. By now you 
should have been contacted by their 
local office and hopefully had your 
problem resolved. According to 
Magnavox, depending on the nature 
of your machine’s malady you could 
conceivably get the job done for free, 
but they are not promising anything 
until they get their hands on the unit. 


CROSS CURRENTS 


Some American sailors in Greece 
are in need of help in getting their 
base’s video act together: 

“NAVCOMMSTA Nea Makri is a 
small Naval base located in a remote 
section of Greece. The primary source 
of home entertainment for personnel 
stationed here is the VCR, due to the 
fact that local television is, of course, 
in Greek. We recently have formed a 
station sponsored video club with 35 
members, and as more VCRs become 
available to us our membership will 
increase. 

“Due to the remote location and 
the fact that we are in Greece, English 
language programming in the NTSC 
format is extremely hard to obtain, 
and most stateside video clubs havea 
time limit on how long you can keep 
the cassettes. This creates problems 


for us since mail service to our base 
takes 10 to 14 days one way. 

“We are seeking a source or sources 
in the U.S. where we can purchase 
and/or rent prerecorded cassettes in 
lots of five, ten, or more depending on 
the price and selection. We are also 
interested in VCR accessories and 
blank tapes. Approximately 75% of 
our club membership have Beta 
format machines and the rest have 
the VHS format. Please direct all 
correspondence to: 

NAVCOMMSTA NEA MAKRI VIDEO 
CLUB 

c/o Enc. C. Barton 

Box 31 NAVCOMMSTA 

FPO New York, NY 09525 


HOMESICK FOR VIDEO 


Q: We are Americans living in 
Germany and have a German TV set 
with the PAL system. We are interested 
in getting either a VCR or one of the 
new disc players. Our problem is that 
we would like to have American films 
in English that we could play on our 
German TV.—Mrrs. R.I., APO, NY 


A: lf you have been having difficulties 
getting American product in the 
European PAL standard your problem 
will be somewhat alleviated since 
Magnetic Video, the world’s largest 
producer of prerecorded home 
video, has a factory in England and a 
branch in Germany which will supply 
you with what you need. Contact 
them at: 

Magnetic Video 

Hainer Weg 37/53 

D 6000 Frankfort M. 70 

Germany 

(attention: Karl Kummer) 


NO COMMENT 


Thank you for your article on 
“Having Your Video Equipment 
Repaired” (Video Action, April 1981). 

Unfortunately for me it comes a bit 
too late. Had | known what | know 
now about “routine” maintenance on 
my VCR, | would never have 
purchased it. 

| brought my Toshiba VCR in for 
repair last September. The authorized 
service station informed me at the 
time that the heads had to be 
replaced. The job was estimated to 
take about two or three weeks ata 
cost of around $250.00. | gave them 
my go-ahead and waited. Now, seven 
months later | am still waiting. 

When | phoned the service center | 
was informed that three parts were 
needed to complete the repair and 
that one was back ordered. The party 
| spoke to said that she would call 
Toshiba and find out what happened. 
At this point it was over three months. 
She phoned me back to tell me the 

continued 


9 7 
The Omen « Breaking Away - Norma Rae: The French Connection 
Butch Cassidy and the Sundance Kid - Citizen Kane’: Julia 
The Rose : Poseidon Adventure - King Kong (1933)- An Unmarried 
Woman The Turning Point - Carnal Knowledge - M*A*S*H: 
s The Graduate : Alien 


Videocassette 


_ Movies. | 
in your own | 
= home - 


from The Video Club i 
of America J 


You can choose from 


over 300 of the most-wanted . 
videocassette movies and programs 
on the market today when youjoin _ 
THE VIDEO CLUB OF AMERICA. 
The quality is tops; you can purchase a full- 
length film for as little as $49.95, and it costs only 
$10 to join the Club for a lifetime. THE VIDEO 
CLUB OF AMERICA is a convenient source for 
all your video needs—including blank video- 
Cassettes and accessories. You'll receive only 


oe a 


= No obligation ever to buy. 
Nothing sent to you unless you order it. 


Bulletin, The Video Selector, featuring special Club 
discounts. You will also receive a glossary of video terms 
and an equipment display sheet to help you shop for a VCR 
if you don’t already own one. If you'd like to join the Club, 
send the coupon at the right today or call TOLL-FREE: 
1-800-521-0230 (in Michigan, Hawaii or Alaska, phone 

_ 1-318-476-8460) between 8 A.M. and 8 PM., EST. Monday 

_ to Friday. 


City Stitt Zip. 
[_] As a member, I'd like to receive a copy of your Equip- 
ment Display Sheet. . ¥ 


[_] I do not wish to enroll in the club now, but I enclose iw MAGNETIC VIDEO 


$1 for your full-color Program Catalog A TWENTIETH CENTURY-FOX COMPANY 


Only one membership per family/household. The Video Club of America reserves the 
right to reject any application. This offer expires 4 months from cover date. 


those items you specifically order AND YOU THE VIDEO CLUB OF AMERICA er ere ee . 
ARE NEVER OBLIGATED TO BUY. So why not DeptV A17, Box D, Madison Heights, Michigan 48071 oe ete Be, Sane ie 
i ? Toin immedi- : : . indsor, Ontario 

ai fe at order nes f An oi | [ ] PLEASE ENROLL MEIN THE VIDEO CLUB OF AMERICA. I understand that this is a no- 
ately and you L receive @ SPECi “s0F-) COUpOn | obligation membership. I will only receive videocassettes I specifically order. By joining 
entitling you to a FREE videocassette with the first one you | now, I will receive a coupon good for a FREE movie or program when I order another of 
buy of equal or greater value! As a member you'll also equal or greater value. 
receive our full-color Program Catalog (VHS or Beta-II | [_] Enclosed is my check or money order for $10. 
formats available). | [_] Please charge my $10 membership to my credit card: 
Extra Club benefit: | [_] Master Charge [] Visa [|] American Express a Diners Club [_] Carte Blanche 
“Video Hotline Specials” | Account # Exp. date 
You'll be eligible to phone in for weekly “Video Hotline | Signature Ths 
Specials” like 2 videocassette movies for $50, or a free | 
blank videocassette for each movie you purchase. In Name 
addition, as a Club member, you will receive our Club | 

| Aedes Ll lL CLC 

ee 


Circle #9 on inquiry card. 
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VIDEO CASSETTE 
ate HOLDER 
fee For 


BETAMAX 
or VHS 
tapes 


Color: Chocolate 


Protect your valuable tapes in these handsome 
storage cases. Made of durable molded plastic they 
have simulated leather exterior. Finger notches 
allow easy tape handling. Spine label holder for 
identification. Two popular designs to hold one or 
two tapes. 


Single Holder — Holds 1 lape 

BETAMAX #VCHB Size: 5’" x 7'" x 1!" 

VHS #VCHV Size: 8 Bye" x 1%" 
1- 


Price Scso0ea. $4.25 ea. 
Double Holder Holds 2 Tapes 
BETAMAX #VCHB2 Size 8" x 10" x 114" 
VHS #VCHV2 Size 94" x 11" x 1%" 

1-2 3-5 
$7.75ea. $6.65 ea. 


Add $1.95 Postage & Handling. CA residents add 
6% tax. Mastercharge/Visa orders call (213) 299-2777. 
Specify color and quantity. Six or more units, ask for 
quantity discounts. Mail check or Money Order to: 


QD cemunr pusnies ne 


3628 Crenshaw Bivd. ¢ Los Angeles, Ca. 90016 


Price 


Circle #17 on inquiry card. 


SATELLITE 
TVRO 


OVER 100 
CHANNELS 


OF T.V. 
@ LOWEST PRICES 


M@ DIRECT FROM 
DISTRIBUTOR 

M® WHOLESALE 
CATALOG - $5.00 


SEND $5.00 TO: 
J.V. ELECTRONICS 
- 41 CANAL STREET 
LANDING, N.J., 07850 


Circle #36 on inquiry card. 
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part was being shipped from Japan. 

Two months later | wrote Toshiba. 
Their reply came a week ago. They 
also stated that they were waiting for 
a shipment from Japan and, indeed, it 
had just arrived and was being 
shipped on that day to my local 
service center. 

My main complaint is not the six 
months or more it will take to repair 
the unit, but the fact that regular 
maintenance—replacing the tapehead 
after 1000 hours of play—is a 
requirement for all VCR owners. This 
was the information given me by the 
service center. This came as quite a 
shock to me. 

Mr. Martin Barnabic’s statement at 
the end of your article (“The VCR is a 
machine that needs more maintenance 
than a television set—or practically 
any other home appliance.”) is too 
important to be buried at the end. 
Somehow all prospective buyers of 
such equipment should be warned in 
advance. A publication such as yours 
could be a good sounding board. 
N.R.Z., Highland Park, NJ 


CUT! PRINT IT! 


In response to a reader complaint 
regarding the cutting of The Rose: | 
had a similar problem with Walt 
Disney’s Pete’s Dragon which ran five 
minutes longer on HBO than on the 
video cassette version which | bought. 


Believe me, my two kids knew just 
when and where it was cut. 

Having recently switched from Beta 
to VHS for various reasons—the 
longer time capacity being one—I do 
not appreciate paying $60.00 foracut 
movie. It gives me no incentive to buy 
prerecorded material. It makes me 
more inclined to tape off the air, like 
from HBO. 


It is quite obvious to me that 
movies are being cut for the home 
video market. It is very important that 
consumers know what running times 
should be and what they actually are 
on cassette before buying.—N.H., 
Clifton, NJ 


WHERE’S MY VIDEO? 
Q: | have a problem with Video 


magazine. After renewing my 
subscription last August | received a 
notice that said | was late in making 
my payment. | figured things just 
crossed in the mail so | forgot about it. 
| subsequently received four more 
notices. The second one was sent 
back to the magazine with the 
explanation that my bank keeps the 
cancelled checks so | just told them 
the information, hoping this would be 
enough. It wasn’t. | then sent them a 
copy of the cancelled check and 
figured this would do it. In short, 
because of Video’s error at the 
beginning of this mess | am short 10 
issues as well as their Video Buyer’s 
Guide. Can you help? 


A: Well, we hope we have cleared it 
up. We talked with Video's 
subscription manager, Rena Adler, 
who told us that about the time you 
say you renewed they switched their 
fulfillment company (a fulfillment 
company is an organization which 
contracts with a magazine publisher 
to deal with the actual processing of 
subscriptions and the delivery of the 
magazine through the mails). She is 
giving the matter her personal 
attention, and apologizes for any 
difficulty you have had. Let us know 
how it turns Out. 


Video Action Express is our monthly 
reader service column. If you have a 
problem with a video manufacturer or 
dealer, if you cannot get satisfaction 
from a direct mail merchant, if you 
cannot get quality service from your 
cable or pay television supplier, or if 
you just have a particular question 
about the world of new video, write 
us. We will do our best to clear up the 
problem. 

Send your queries to: 


Video Action Express 
21 W. Elm Street 
Chicago, Illinois 60610 


We regret we cannot take queries 
by phone, nor can we respond to each 
letter on an individual basis. 


If you would 
like to receive 
VIDEO ACTION on 
a monthly basis, use 
this card to enter 
your subscription 
today! 


Perhaps a friend would also enjoy 
receiving VIDEO ACTION. Use 


this card to enter a gift subscription. 


Many of the advertisers in this 
issue will be glad to send you 
catalogs or other information on 
their products and services. It’s 
easy to take advantage of this 
special service. All you need do is 
fill out the coupon at right, circling 
your selections, and return it to 
us. We will forward your request 
to the companies you indicate. 


Subscription 


Or der Please enter a one year subscription to Video 
Action at $17. Leete $3 for Canada. $5 for all other 


Fi or m foreign countrues). 


O Payment enclosed O VISA O MASTER CARD 0 Bill me. 
Sard No 0 rrti‘“‘C‘C‘COCOw#w#NCOtét#(COCO#*‘#‘#‘ENDOCDgie 


Signature 

My name .. .....{ New © Henevwa 
Address 

oy. ssi _ es 


G ift Please enter_____—=—=—Ss one year 
_ gift subscriptions to Video Action 

. - . at$17 each (add $3 for Canada, $5 

S U bsc ri Pp ti on for all other foreign countries) fora 
total of $ (To send 


Or d er Fi Or. m additional gifts, please attach list.) 


O Paymentenclosed OVISA O MASTERCARD  O Billme. 

CargNo.  .§.=-=s_—a.i—s=—riédi=aii_i.witiéé#éENp CUUale 

Signature 

Mynare si LLL lL. CC_lCUC UNew 6 Renews: 
Address 

oy LLU 


Gift to 
Address 

City 

Sign gift card 


Advertiser JULY, 1981 issue 


/ - i am interested in learning more about the 
n Qu / ry products and services of those companies | 
Cc d have circled below. Please send me any 

a r available catalogs or other information. 
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If an old label is not available, 
piease use the above space to fill 
in name, address, city, state, 
and zip. 


BUSINESS REPLY CARD 
FIRST CLASS PERMIT NO. 6, 
MOUNT MORRIS, ILLINOIS 61054 
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POSTAGE WILL BE PAID BY ADDRESSEE 
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CTI1ION 


P.O. Box 255 f 
Mount Morris, Illinois 6105 


: 2: Fill in your new address 
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Address 


City 


State 


IDEO 


CITIOQN 3 e Mail to: 
Ch cage iinois 60610 VIDEO ACTION 


Mount Morris, Illinois 61054 
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Video discs. Video 
cassettes. Cable televi- 
sion, Pay T.V. Home 
computers. Over-the-air 
information. Video 
games. Direct satellite- 
to-home reception. 

Five years ago, 

nobody even considered 
having any of this in 
their homes. Today, 
people are clamoring to 
get in on the action. 
Tomorrow, the whole 
video field will have 
grown to the point 
where video technology 
will be the single most 
important aspect of our 
daily lives. 

T.V. is more than just 
entertainment. Medical 
information, daily food 
cost comparisons, 
computer checking and 
bank transactions right 
to your television 
screen, newspapers over 
the air, updated con- 
Stantly ... today’s video 
world is a whole jot 
more than just major 
motion pictures. 


cae ae a ra imma i = 7+ 


ete eR raey 


rey by oe 


PRR, et apap 
Nae, SE 


Wer sinnte: Rs aR OT 
cae yuh ye he 


TELEVISION 
CHARACTERS 
STOP BEING 
BUDDIES 


MA'S*H 
WHAT MAKES 
FURNITURE 


THE NEW »s— 
HBO 


CABLE MAKES ITS MOVE 


VIDEO ACTION is the 
first magazine that helps 
you take control of your 
television set. We will 
keep you abreast of all 
the latest in this, the 
fastest growing com- 
munications medium. 


Written so you don't 
have to be a T.V. repair- 
man or electronics 
genius to understand it, 
VIDEO ACTION covers 
every aspect of the field. 
We keep you on top of 
the latest in broadcast 
and cable television, in 
video discs, cassettes 
and games. We keep you 
informed of all the 
changes in the field— 
what's new, what's 
being replaced, what's 
changed ... and how all 
this will effect you, your 
family and your society. 


VIDEO ACTION is the 
best possible guide 
for living in the video 
world. 


VIDEO ACTION. Take 
control of your T.V. 


New 
Products 


ALL-PURPOSE NOISE 
REDUCTION SYSTEM 


Advanced Audio Systems 
International, Inc. and Nation- 
al Semiconductor Corporation 
have introduced a new 
“dynamic noise reduction” 
system which the manufac- 
turers claim is universally 
effective for all program 
sources. The DNR 450 is a 
single stage processor which 
requires no signal encoding. 

Unlike other noise reduc- 
tion systems which are only 
able to prevent duplicating 
equipment from adding more 
noise during the recording 
process, the DNR 450 elim- 
inates noise at the source. 

During playback, the DNR 
450 monitors program sound 


level, ‘““masking’’or covering . 


ii 


hiss and other extraneous 
noise when the program/ 
music level is high. As long as 
the high frequency sound 
maintains sufficient amplitude 
to mask background noise, 
the DNR 450 extends the 
bandwidth up to 30 KHz. If 
the amplitude of the high 
frequency sound decreases 
to a level where background 
noise could become audible, 
the DNR 450 reduces the 
bandwidth. Total improve- 
ment in the signal-to-noise 
ratio, it is claimed, runs up to 
15dB. 

Manufacturers claim the 
device is particularly useful 
with video cassette recorders, 
which possess a second-rate 
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sound due to a remarkably 
slow tape speed. 


LOOK MA! 
NO COMMERCIALS 


Shelton Video Editors has 
come up with another gizmo 
for automatically eliminating 
unwanted commercials. The 
E-300 Video Editor employs a 
new methodology: rather than 
pausing during fades, it re- 
cords the commercials, places 


socononcocini: eee sa penne eae 


the VCR in reverse when the 
pitch is over, goes back to 
where the program left off, 
and then tapes over the 
commercials. This process 
should minimize tape wear 
associated with long-term 
“pause” use. 


The E-300 is compatible 
only with the new generation 
of VCRs that have full-func- 
tion remote control. The 

suggested retail price is $350. 


MORE TAPE! MORE TAPE! 


At long last you do not have 
to worry about the tape 
ending before the movie does. 
TDK is introducing a T-150 
VHS video cassette which 
will allow from two and one- 
half hours (at the fastest 
speed) to seven and one-half 
hours (at the slowest speed) 
of record/play time. 

Not to be outdone, Fuji 
may introduce a T-180 VHS 
cassette before the end of 


Newsline 


the year. That’s right—a video 
cassette with three hours of 
record/play time at the fastest 
speed and a maximum of 
nine hours at the slowest 
speed. 

Obviously, TDK expects to 
sell a lot of video cassettes in 
the next few years. Company 
seers predict 100 million 
video cassettes will be sold 
by all companies worldwide 
this year, 160 million in 1982, 
and 230 million in 1983. 


PUT IT AWAY 


A combination VCR and 
video cassette storage cab- 
inet has been introduced by 
Pyramid Manufacturing, Inc. 
The Elite-32 can accommodate 
most VCRs and also provides 
storage space for up to 32 
VHS or Beta cassettes in a 
pullout drawer. 

Set on ball bearing tracks, 
the two-section drawer also 
can be used to store video 
accessories. The Elite-32 is 
relatively compact: 13 inches 
high, 16%2 inches deep, and 
21 inches wide. It is made of 
woodgrain laminate with 
brushed aluminum trim. A 
see-through smoked acrylic 
lid with self-balancing hinges 
encompasses the VCR unit. 
Both the lid and the drawer 
have an integrated locking 
system. Suggested retail 
price: $129. 


WHY DID THE CHICKEN 
CROSS THE ROAD? 
TO WIN THE GAME! 


Activision, Inc. has released 
two new video game cartridges 
designed for use with the Atari 


Video Computer System and 
the Sears Tele-Game Video 
Arcade. 

Freeway was created by 
David Crane who revealed 
the game was inspired by an 
incident he observed in 
Chicago. ‘‘A group of us saw 
some maniac on foot trying 
to cross eight lanes of Lake 
Shore Drive during rush hour. 
Someone thought that might 
make an interesting game 
idea.” 

Freeway features eight dif- 
ferent games with various 
traffic conditions—from a few 
scattered cars moving slowly, 
to high speed, bumper-to- 
bumper cars and trucks. The 
player uses the joystick con- 
troller to maneuver a chicken 


(that’s right, a chicken) across 


a ten lane freeway. Each 
successful crossing scores a 
point. The game may be 
played by one or two players. 

Kaboom! was designed by 
Larry Kaplan who describes 
his new game as “an exercise 
in sheer, mindless, physical 
concentration and reflexes. 
You don’t have to be very 
smart to play Kaboom! but 
you do have to be very 
determined.” 

The game has a ‘mad 
bomber’—an animated car- 
toon convict, complete with 
a mask and a variety of facial 
expressions, who roams back 
and forth across the top of 
the television screen dropping 
black bombs with lit fuses. 

The player controls three 
water buckets and must catch 
the bombs as they fall, thus 
dousing the fuses. Each neu- 
tralized bomb adds to the 
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player's point total. When 
one bomb is missed, all 
bombs on the screen explode 
and the player loses one of 
his water buckets. The game 
ends when all the water 
buckets are gone. Kaboom! 
has one-player and two-player 
variations. 

“The game is very simple in 
concept,” notes Kaplan. 
“However, the more bombs 
you Catch, the faster the ‘mad 
bomber’ drops them. Within 
a minute or so after starting 
the game, he’s dropping 
bombs at a rate of 13 per 
second. At that point, you 
have to be very quick to keep 


up.” 
PORTABLE MINI TV/VCR 


Technicolor, Inc. has intro- 
duced the world’s first portable 
color television with a built- 
in video cassette recorder. 
Incorporating the seven- 
pound VCR that the company 
unveiled last fall, the new 
Technicolor Video Showcase 
uses quarter-inch videotape. 
The entire unit weighs ap- 
proximately 20 pounds, 
measuring 18” x 13” x 82” 
with a 7.7” color picture tube. 

Jack W. Minor, president of 
the Audio-Visual Division of 
Technicolor, believes this new 
product is further evidence 
of the impact that miniatur- 
ization will have on the in- 
dustry, “As we said less thana 
year ago, miniaturization 
permits a comprehensive and 
versatile group of video prod- 
ucts that would not be pos- 
sible with former technology.” 

The Technicolor Video 
Showcase has a built-in re- 
chargeable battery system and 
is designed to record with a 
video camera as well as off- 
the-air. 

The quarter-inch video tape 
comes in tiny, two-ounce 
cassettes that have up to 45 
minutes of record/play time. 
The cassettes are only slightly 
larger than the familiar audio 
cassettes. 

The VCR portion of the unit 
has such features as slow 


motion, freeze frame, and 
sound dubbing capabilities. 
The latter permits recorded 
live sound to be replaced by 
special narration, music, or 
sound effects without eras- 
ing the picture. 

An adaptor cable permits 
tapes in any format to be 
duplicated to or from the 
Technicolor quarter-inch 
cassette. While the unit per- 
mits instant replay anywhere 
on its own screen, it also plays 
back on any other television 
receiver. The new TV/VCR 
can be operated off standard 
120-volt AC current or car/ 
boat battery systems and can 
be carried anywhere and op- 
erated off its own power 
Supply. 

The Technicolor Video 
Showcase is available both 
with and without a built-in 
all-channel tuner. The tuner 
permits viewing and record- 
ing of all television program- 
ming using NTSC standards 
(the format used in the U.S.). 
Later this year, Mr. Minor 
revealed, the Video Showcase 
will be available in European 
PAL television standards. 

Suggested retail price in the 
U.S. is $1,725 with the tuner 
and $1,595 without. 


AT THE CENTER OF THINGS 


Back in the early days of 
stereo, somebody thought it 
would be a really great idea 
to heap all the components 
into a single unit and call ita 
stereo console or ‘‘music 
center.”” But the idea has 
reappeared in the fledgling 
video industry: Philips unveiled 
its new Video Centre at 
London’s Home Video Show 
in March. 

Continued 


TAKE TWO 


VCRs... Video cassette recorder sales in the first three 
months of 1981 were 70% higher than in the same 
period in 1980—268,514 units compared with 158,124 
units... Japanese VCR exports have reached an all-time 
high, with over 130,000 units shipped in February— 
more than twice the number shipped in the same 
month last year... MCA, one of the largest distributors 
of homevideo software, has abandoned all attempts to 
restrict rental of its prerecorded video cassettes. 
Responding to dealer concerns about profit margins, 
MCA has removed the no-rental clause from its con- 
tracts and is not seeking a percentage of rental fees. 


VIDEODISCS ... Pioneer is introducing two new 
LaserVision videodisc players this season: a luxury 
model with remote control as a standard feature anda 
no-frills model priced to compete with RCA’s $500.00 
CED disc player... Toshiba’s CED (capacitance) 
videodisc player should be available this month. 
Features include audio output and provision for an add- 
on stereo adaptor. Price will be in the neighborhood of 
$525.00 


BROADCAST... Contributions to the Cathedral of 
Tomorrow have slipped, forcing Rex Humbard to trim 
his syndicated Sunday morning prayerathon from 60 to 
30 minutes... WRCB in Schenectady—the very first 
station to join the NBC-TV network in 1947—has 
defected to CBS. The upstate New York station was the 
second (preceeded by WBAL in Baltimore) top-50 
market affiliate to jump from NBC to CBS in less than 
one month. 


RATINGS ...In a purported move to encourage more 
news programming in prime time, ABC-TV is now 
excluding ratings for news specials—programs which 
traditionally gather low viewer turn-out—from its 
weekly prime time averages. This should have the 
purely coincidental effect of raising ABC’s average 
ratings... Arbitron statistics indicate that the number of 
cable households grew 16.6 million in 1980, repre- 
senting a total of 22% of all television households. 


CENSORSHIP... Acting on information gleaned froma 
local newspaper story, police and film censors in 
Singapore seized over 7,000 video cassettes and arrested 
13 people in “Operation Video.” Authorities now will 
have to go through the lengthy process of reviewing the 
cassettes for uncensored or banned material before 
they can start court proceedings against the alleged 
culprits... AWelch man in possession of pornographic 
video cassettes was arrested and fined $655. His crime 
was not having the cassettes but receiving them through 
the mail, contrary to British law. 


PIRACY... According to former Senator Abraham 
Ribicoff, new legislation is being prepared by Senator 
Strom Thurmond (R-SC) to increase penalties for piracy 
and counterfeiting copyrighted video material to 
$250,000 or five years in jail. 


Continued 
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TAKE TWO Continued 


CABLE... Grand Ole Opry owner WSM, Inc. has plans to 
launch a country music cable network via its subsidiary 
Opryland Productions. Programming will be advertiser- 
supported and a free to cable stations . . . Nicholson- 
Muir Productions—which was behind the original 
Howdy Doody network series—is working on a nostalgic 
Howdy Doody special for paycable ... The Boston 
Symphony Orchestra is getting more heavily into video 
and will begin making programs for cable and European 
television to increase exposure and offset a $3 million 
annual deficit... QUBE will soon be available in Dallas, 
Texas. Warner-Amex was pronounced the winner of the 
Dallas cable franchise following a referendum in April. 


Continued 


At the heart of the Philips 
Video Centre is the company’s 
revolutionary new VR2020 
video cassette recorder, which 
provides eight hours of re- 
cording on a flip-over cassette. 
Mounted above this is a 26” 
color TV screen and below 
the VCR is a high output 
speaker system (4” woofer 


and 2” tweeter). A novel 
feature is the inclusion of a 
small, 6” black and white 
monitor screen adjacent to 
the large color screen. This 
can be used to keep an eye 
on what is being recorded on 
the VCR while the viewer 
watches another channel on 


the big screen. Full state-of- 
the-art controls for the system 
are concealed behind an 

access panel just above the 
monitor and are duplicated 


‘on a remote control handset 


which operates every function 
of the Video Centre, includ- 
ing the VCR. 

At the moment Philips is 
marketing the Video Centre 


only in countries on the British 
PAL system, and there are no 
immediate plans to introduce 
an (U.S.) NTSC-compatible 
version in this country. 

The price? Well, wealthy 
Europeans had better not 
expect too much change back 
from their $4,000. 


VIDEO CAMERA 
FOR THE NEARSIGHTED 


A color video camera which 
automatically focuses the 
picture and utilizes a % inch 
Saticon camera tube—jointly 


developed by Japan Broad- 
casting Corporation and 
Hitachi—is being introduced 
by Hitachi Sales Corporation 
of America at a suggested 
retail price of approximately 
$1,000. The Saticon tube is 


widely used in the color video 
cameras employed by broad- 
casting stations and imparts 
high sensitivity and high color 
resolution. 

Other features of the VK- 
C800 include a 6x power 
zoom lens, an electric view- 
finder, a portable handle, 
adjustable shoulder mount, 
an open-and-close type eye- 
cup, remountable electronic 
viewfinder, and a standby 
switch to conserve the battery 
during long pauses. Taped 
material, with sound, can be 
replayed through the view- 
finder. | 


VCRs 


ADVENT MOVES INTO VCR 
AND DISC MARKET 


Despite the fact that Ad- 
vent Corporation—a pioneer 
in projection television tech- 
nology—has filed for reorgan- 
ization under Chaper 11 of 
the Bankruptcy Act, the 
company intends to move 
ahead with plans to introduce 
two new pieces of consumer 
video hardware next year: a 
Beta format VCR with Dolby 
stereo and a laser optical 
videodisc player. According 
to Bernard Mitchell, Advent’s 
chief executive officer, the 
company originally had hoped 
to have the disc player on the 
market this summer, but the 
reorganization will delay its 
introduction until early 1982. 

Meanwhile, Advent is 
eagerly courting potential in- 
vestors. Anybody interested? 


IF IT CAN’T RECORD, 
WHAT CAN IT DO? 


Sony may have gone too far 


in the area of special features 
for its Betamax VCR. Embark- 
ing on a potentially suicidal 
endeavor, the company has 
patented in Japan a ‘‘spoil- 
ing’” system which would 
prevent taping copyrighted 
material—both broadcast and 
prerecorded. The technique 
is based on the incorporation 
of additional strong pulses in 
the signal. The VCR's auto- 
matic gain control would be 
“tricked” into referring to the 
stronger pulses, reducing the 
weaker. signal of the actual 
program, and thus making 
the recording unwatchable. 

Considering the fact that 
the primary reason people 
buy VCRs is to record broad- 
cast programming, it is doubt- 
ful that this latest move will 
improve Betamax’s already 
weakened position vis-a-vis 
its VHS competitors. Domestic 
marketing plans have yet to 
be announced. 


WOOLWORTH'S (U.K.) 
GOES VIDEO 


Evidence that the video 
explosion in Britain is still 
gathering force came this 
spring with the announcement 
that retail giants Woolworth’s 
and Booth’s—each with stores 
in almost every town in the 
U.K.—would be stocking 
prerecorded movies on video 
cassettes in their larger stores. 
This move is part of an ag- 


gressive new scheme by Thorn 
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EMI Video Programmes Ltd. 
to make themselves the big- 
gest supplier of video software 
in the country. 

The crux of the scheme, 
which has been backed up 
by a massive television and 
press advertising Campaign, 
is a distinctive and specially 
designed display/dispenser 
unit which Thorn EMI Video 
will supply to all the partici- 
pating stores. The dispenser 
—nicknamed “the Tardis” 
(for all you Dr. Who fans) by 
company employees—incor- 
porates a VCR, a television 
set, and space to display 50 
of the company’s titles. The 
units will be placed in prom- 
inent locations in the partic- 
ipating stores and, with the 
aid of the built-in VCR, will 
show trailers of films avail- 
able from Thorn EMI's cur- 
rent 100 title catalogue. 

Included in this catalogue 
are recent box office hits like 
The Deer Hunter and One 
Flew Over the Cuckoo’s Nest 
and Hollywood classics such 
as Citizen Kane and King 
Kong. To add an appropri- 
ately British flavor, there are 
also vintage movies like the 
Ealing Comedies starring Alec 
Guiness (The Lavender Hill 
Mob) and Peter Sellers (/’m 
All Right Jack), and Thorn EMI 
has pioneered the release of 
British television material in- 
cluding The Best of the Benny 
Hill Show and the award- 
winning The Naked Civil Ser- 
vant, starring John Hurt. 

Not content to try and 
dominate the home market, 
Thorn EMI Video has designs 
to extend its activities in the 
near future to Europe and the 
rest of the world, with plans 
to be in the U.S. market this 
fall. 

Beyond that, they have 
announced development of 
original programming for the 
homevideo market, particu- 
larly in the area of video 
music. And as a partner in the 
upcoming VHD videodisc 
system, they will be producing 
a software package to cater 
to that market. 


MEET THE AVERAGE 
VIDEO RETAILER 


The National Video Clear- 
inghouse, Inc. has concluded 
a study which focuses spec- 


ifically on over-the-counter 
sales and rentals of some 
33,000 prerecorded video 
programs. Approximately 
12,600 (38%) of these pro- 
grams are available for home 
viewing, but only 3,263 titles— 
less than 10% of the total— 
are available through retailers 
for sale or rental to consumers. 

“The entire video retail 
industry is really concentrated 
on 3,263 titles,” notes NVC 
General Manager Robert M. 
Reed. “These are the pro- 
grams that are sold or rented 
at the retail level; conse- 
quently, these are the pro- 
grams that we focused upon 
in Our study.” 

The average retailer has 
been handling prerecorded 
programs for 18 months. The 
sale and rental of programs 
account for 43% of his total 
revenue. Of the cassettes he 
sells or rents, 74% are VHS 
and 26% are Beta, despite 
the fact that both formats are 
available in equal numbers 
from wholesalers. Of his total 
revenue from prerecorded 
material, 52% comes from 
sales and 48% from rentals. 
Surprisingly, 99% of his titles 
are available for rent. This last 
Statistic is of significance since 


wholesalers—at the time of 
the survey—authorize rental 
agreements for only 16% of 
the titles they distribute. 

Feature films account for 
67% of the average retailer's 
inventory, and he does not 
hesitate to say that sales are 
up over last year. His best 
“mover” is science fiction, 
followed in popularity by 
comedies and horror films. 
Adult films, which make up 
18% of his titles, are selling at 
about the same level as last 
year. The survey revealed the 
remaining 15% of the average 
retailer's inventory consists of 
spectator sports, concerts, 
live comedy, and other gen- 
eral interest programs. 


Ee a Ree 
LASER BESTS STYLUS 


Audio expert Hans Fantel, 
in a recent New York Times 
article, stated the laser vid- 
eodisc system (Magnavox, 
Pioneer) has “unmatched 
potential far beyond its present 
role as an entertainment 
medium,” and that it “has the 


best picture, the best sound, 
the best features, and it looks 
like a winner from every 
angle.” Fantel also opined the 
laser disc could become “the 
basic home information and 
reference tool.” 

But he acknowledged the 
machine’s $750 price tag isa 
definite handicap when 
compared to the $499 retail 
price for the RCA capacitance 
(stylus) videodisc system. This 
price differential, according 
to Fantel, is the RCA system’s 
sole advantage over the laser 
disc. He noted that although 
the RCA disc’s picture ap- 
pears to be good, the sound is 
mono only. He also pointed 
out the stylus will cause 
gradual wear on both the discs 
and the stylus itself. 

His bottom-line statement 
on the videodisc battle: “A 
Hobbesian universe of mutual 
ferocity in which only the 
fittest or the fattest can 
Survive.” 


Cable 


ROCK AROUND THE 
LIVING ROOM 


We control the horizontal, 
we control the vertical, but 
you control the music 

The Warner-Amex folks who 
run the Qube two-way cable 
system have come up with an 
interesting new use for their 
interactive system—the “vid- 
eo jukebox” programmed by 
the viewers. 

The 90-minute weekly 
program, Sight and Sound, 
showcases a wide variety of 
contemporary recording artists. 
Qube viewers are given a 
choice of video clips and 
they can select the ones they 
want to see by pressing a 
response button on the 
QUBE console. The responses 
are fed into a central com- 
puter which tabulates the 
choices faster than a speeding 
abacus. Those with the most 
votes are then shown. The 
program is hosted by an on- 
the-air radio disc jockey and 
simulcast on QUBE’s stereo 
channel. 

But you better pay atten- 
tion because there are also 
little interactive quizzes 
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- From “Birth of a Nation’ to “All That Jazz” 


meer 3x 


. 60. years | of ‘great movies and T. Vv. shows. now: on 
“video cassette: Over 1000: titles, many available 
“from no‘other source: New releases each month. 
cle: oF ‘phone for ¢ nF giant tree catalog. 
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Circle #20 on inquiry card. 


If You’re Thinking of Openinga 


__ VIDEO STORE — 


8 NATIONAL 


VIDE 


Our stores will be the most profitable survivors 
of the video store boom! 


We offer: 
Low Franchise Fee @ Exclusive Territory 
Low Royalty Fees ™ Reduced Burglary Insurance 
National Advertising @ Reduced Supply Costs 
Professional Materials ™ Reduced Major Medical Costs 


And literally hundreds of other benefits you can’t get alone. 


Don't put it off — 503-667-3540 
or write for a prospectus to: 
National Video, Box 30044N, Portland, Or. 97230 


Franchises are available in most states. 


® NATIONAL | 
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Circle #21 on inquiry card. 


throughout the show. And if 
you do well on the quiz you 
may win a prize! In Columbus, 
Ohio, Sight and Sound is fully 
sponsored by a major retail 
outlet which will provide all 
prizes. 


GOOD NEWS FOR LATE 
NIGHT JOGGERS 


Cable television, already 
carrying 24-hour sports, news, 
music, and movies, will soon 
have a 24-hour program ser- 
vice called The Health Chan- 
nel. With plans calling for a 


January 1982 debut, the ser- 


vice will be advertiser-sup- 
ported, making it a prime 
candidate for “‘basic cable” 
offerings from various com- 
panies. The Health Channel 
will feature 13 shows daily, 
much of the material coming 
from outside sources such as 
independent producers and 
individual broadcast stations. 
Six hours of programming will 
be repeated three times dur- 
ing the day. The remaining six 
hours will be filled by a night- 
ly documentary on a partic 
ular health topic and other 
programming intended for 
specific audiences. 


FIRST LIVE NATIONAL 
COURTROOM COVERAGE 


Evolution vs. Creationism 
was the issue in the recent 
“Scopes II” trial in Sacra- 
mento, California—and Cable 


News Network (CNN) brought 
the revived issue directly from 
the courtroom to television 
viewers across the nation. 
CNN’‘s live trial coverage was 
the first in history to be 
broadcast on anational basis. 
The recent Supreme Court 
ruling allowing media into the 
courtroom has made it easier 
for the general public to see 
the legal system at work. “This 


live coverage of the trial,” 
notes CNN president Reese 
Schonfeld, ‘offered viewers 
across the country the op- 
portunity to see for themselves 
to what degree cameras in 
the courtroom affected the 
conduct of witnesses, lawyers, 
judges and other participants 
in that trial.” 

Plaintiff Kelly Segraves, au- 
thor and Director of the 
Creation-Science Research 
Center, claimed the State of 
California must stop posing 
evolution as the only viable 
theory to the origin of man. 
After one week of testimony 
and cross examination, the 
judge declined to promote 
Creationism but ordered all 
statements that refer to evo- 
lution as the sole biological 
history of man to be elimin- 
ated from all California text- 
books. A CNN reporter que- 
ried both plaintiff and defense 
attorneys upon leaving the 
courtroom, and both professed 
satisfaction with the outcome. 


TV PLAYBOY... TAKE TWO! 
...ER, THREE! 


Some of our readers may 
remember Hugh Hefner's 
previous excursions into tel- 
evision, Playboy's Penthouse 
and Playboy After Dark. The 
former, a syndicated variety 
show which ran during the 
1959-1960 season, featured 
Hefner as the host. In 1969 
Hef once again tried his hand 
at the similarly short-run 
syndicated Playboy After Dark, 
which revolved around a 
weekly televised “party” fea- 
turing chit-chat and perform- 
ances by various guests on 
the show. 

Now Playboy, minus Hefner, 
is getting back on the tube, 
this time through cable. Some- 
time early next year, Playboy 
Enterprises is expected to 
begin distribution of its own 
programming through satellite 
and wires. A spokesman for 
the company notes ‘millions 
of dollars will be committed 
to this project,” that is, of 
course, if ‘‘“market research 
supports” the project. 

A Los Angeles firm is pres- 
ently conducting consumer 
research in various cable 
markets to discern the answers 
to such questions as whether 
the show should be com- 
mercial-supported or part of 


a ‘pay tier.” The firm is also 
looking into the advantages 
of a 24-hour “service” as 
opposed to a shorter conduit 
of several pay networks. 

Some material for Playboy’s 
new video venture is now in 
production in Los Angeles. 
Among the options being 
considered for cable pro- 
gramming is a video verson of 
the magazine which would 
contain “some nudity’ along 
with celebrity interviews, 
possibly including video pre- 
sentations of short stories 
Originally appearing in Play- 
boy’s print version. 

Somewhere along the line, 
videodiscs and cassettes 
could also be offered, giving 
the Jerry Falwells of the coun- 
try still another cause for 
concern. 


EXPENSIVE NEWS 


Ted Turner's Cable News 
Network (CNN) recently 
celebrated its first year of 
existence. To date, CNN has 
proved to be somewhat costly 
for Turner Broadcast Systems: 
initial start-up costs of $19 
million and average monthly 
operating costs of $2.5 million 
far outweigh monthly sub- 
scriber fees and advertising 
revenues of $1 million. As a 
result, CNN has outstanding 
bank loans of over $20 million. 


To combat its financial woes, 
TBS proposed to offer a million 
new shares of common stock 
to the public. 

Why buy TBS stock? With a 
present subscribership of 5.5 
million, an additional 14,000 
subscribers daily, and a break 
even point of eight million, it 
is not unlikely that CNN might 
turn a profit within a year. 

However, you may have to 
wait indefinitely to buy into 
TBS because the company 
recently withdrew its stock 
offer. Though the company 


declined to comment on the 
rather abrupt move, it is 
speculated that “Captain 


‘Outrageous” Turner's loose 


lips placed TBS in an un- 
comfortable position. Turner 
talked about the company 
during a recent appearance 
on the Phil Donahue Show, 
and the Securities and Ex- 
change Commission frowns 
upon such activities so close 
to the time of initial stock 
offers. 

If the public offering is not 
forthcoming, Turner may have 
to sell off another holding in 
the TBS stable in order to 
keep CNN afloat until the 
magical eight millionth sub- 
scriber tunes in. 


LET’S HEAR IT 
FOR AUTONOMY! 


W. Randy Nichols, chief of 
the FCC’s cable television 
bureau, has issued a report 
that urges Congress not to 
apply the ‘equal time” law 
concerning political broad- 
casting to newspapers distri- 
buted via cable. 
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Right now this is an ill- 
defined area of the law, 
particularly in relation to the 
growing number of elec- 
tronically distributed news- 
papers. Should Congress 
apply equal time and “reason- 
able access” laws to the 
growing cable industry, 
Nichols suggests, boundaries 
be drawn “which assure that 
these rules do not impinge 


on the historically unregulated 
print media when it is dis- 
tributed in electronic form.” 

In light of plans by many 
local papers to provide access 
to cablers to their editorial 
content, this is an important 
area in need of legal 
Clarification. 

The report continues: 
“Over the long run, it seems 
unlikely that any print-video 
dichotomy can endure. The 
effort should be toward 
bringing the print regulatory 
model to bear in the video 
environment rather than 
permitting the broadcast 
model to overcome historic 
protections afforded the free 
press in its printed versions.” 
What this means is that news- 
papers should be permitted 
to be as politically biased as 
ever without the provisions 
for equal time and editorial 
reply offered politicians in 
the television medium. 

Nichols’ report also notes 
that though Congress 
grouped broadcasters and 
cable operators together 
when the equal time rules 
were revised in 1981, few 
complaints have been 
received about cablers’ 
political coverage. Those few 
complaints “tend to emphasize 
that a number of potentially 
serious problems exist with 
respect to the future adminis- 
tration of these rules.” One 
major problem is that the 
cable operator is not as likely 
to exercise control over pro- 
gramming on its many 
channels as is the single- 
channel broadcaster. 


CABLE FIGHTS 
TO KEEP AT&T 
OFF THE LINE 


The National Cable Tele- 
vision Association (NCTA) 
has urged the Federal 
Communications Commission 
to retain cross-ownership 
rules that prevent anti- 
competitive abuses by tele- 
phone companies. 

The NCTA objects to 
proposed relaxation of the 
rules requiring a telephone 
company to receive a waiver 
before it can provide cable 
television service in areas 
where population density is 
below 30 homes per mile. 

According to the NCTA, 

Continued on page 34. 
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ame a recent motion picture 

that you would like to see. 

You do not have to restrict 
yourself to one that is currently en- 
joying arun in the movie theaters. It 
need not be a film that has been 
sold to broadcast television or a 
cable system, or one that has been 
licensed to the home video market. 
In fact, the movie you wish to see 
does not have to be available in any 
way, shape or form on the legitimate 
market. Chances are good to excel- 


Illustration by Steve Boswick 


pre; 


Your friendly neighborhood 
video pirate has got ’em all. 


lent you can get hold of that film and 
view it any time you want in the 
privacy of your living room over your 
video cassette recorder. 

That film can be had. Almost any 
film. 

And it is all very illegal. 

If you know the right people to talk 
to and where to go you could have 
had the pleasure of viewing such 


recent hits as Dressed to Kill, Fun 


House, The First Deadly Sin, and 
Divine Madness even before they 


were released to movie theaters. 
Superman II, released this past 
Christmas in Europe, Australia, and 
South Africa, was making the rounds 
of the illegal video tape blackmarket 
in this country by January of 1981— 
a full five months before its scheduled, 
legitimate North American debut. 

It is called video piracy—the 
illegal duplication and sale of copy- 
righted materials by anybody other 
than the legitimate copyright holder 
or authorized licensee. It is the big- 
gest problem currently facing the 
film and home video industries. 
Piracy is not a problem that will just 
go away. Because of it, several 
hundred million dollars a year are 
lost by film studios, legitimate video 
software dealers and distributors, 
the television networks, pay televi- 
sion services, cable companies, 
and movie theaters in the form of 
lost sales and unpaid royalties. 

It is so widespread that none of 
those affected by it can, despite 
their best efforts, stop it. 

And they are trying ... almost 
desperately. The FBI has been keep- 
ing its eye on the piracy situation. 
Law enforcement agencies the world 
over attempt to keep tabs on pirates 
and work together to crush huge, 
multi-million dollar rings. The motion 
picture industry in this country has 
even united under the banner of its 
trade association, the Motion Picture 
Association of America (MPAA), to 
help establish and finance their 
Film Security Office (FSO). 

But like any illegal activity that 
garners high profits, it is a tough 
fight for all concerned. It is made all 
the more difficult due to the un- 
avoidable loopholes under which 
the film producers and distributors 
must, by the nature of the beast, 
operate. 

Robert Mann, a 26-year veteran of 


ERE! = Re ie ES 


By Paul Kupperberg 


the FBI now working for the MPAA 
Film Security Office in Hollywood, 
sees the problem laying right there 
in the studios: “The whole motion 
picture distributionssystem is the 
weak link. The films are necces- 
sarily in wide circulation because 
they have to reach a world-wide 
audience. 

“The films go from the studios to 
the processing labs, from the pro- 
cessing labs to the video mastering 


duplicators " & transfer them 
onto half-inch video tape. The prints 
go out by rum @ gine, oh ps 
hound bus to | 
country. The 
warehouses. 


unguarded Sieh i \ or. Sees 
tape masters of unreleased films to 
find their way into the hands of the 


eager and waitil 
They “... steal the: 


lethod—the 
n a theater 
projection booth to make a dupli- 


cate—that made the appearance of 
Superman I! in America possible 


five months before Warner Brothers, 
the movie's distributors, intended. 
According to a video pirate | a 


down there.” 
“The video piracy > is..so 
well o ani 


sret—at least»not to those 
who deal in i egal cassettes»Warners, 
on the other hand, holds a different 
view: on March 31 of this year, more 


than a month after Video Action 


Staffers were offered pirated Super- 
man Il cassettes for $500 a copy, 


Stated emphatically 


FBI has not been 


) _video pirates. 


_ well, 


d and closely allied 
this illegal tape — 


Warner spokesman Bill. ‘Sullivan: 
le 


able to buy a single copy. When Wen. 
see it, thatis when we will believe it. | 


so soon after its theatrical release 
despite presumed increases in 
security measures—Sullivan also 
refused to discuss what Warners is 
doing to protect its films—then any- 
thing goes. There is litthe wonder 
that piracy is growing right along 
with the home video industry that 
Spawned it. 

Still, something is being done by 
the industry through the MPAA, 
which represents some of the largest 
producers and distributors of motion 
picture and television programming 
in the world, a distinction that makes 
them the major targets of video 
pirates. The. Association's FSO is 
sponsored to the tune of $1.5 million 
annually through contributions from 
Avco Embassy Pictures, Columbia 
Pictures, Walt Disney Productions, 
Filmways Pictures, MGM, Para- 
mount Pictures, 20th Century-Fox, 
United Artists, Universal Pictures, 


and Warner Brothers. This money. 
S, goes towards combatting piracy 
ing through the MPAA’s offices in Holly-. 


wood, New York, London, Paris, and 
Hong Kong Staffed by former FBI 
agents and police officers from the 
various countries. 

Robert Mann describes what the 


_ Film Security Office does. “Generally, 


we work as sort of an interface 
between the law enforcement agen- 


cies Charged with investigating and 
upholding the various statutes | 
governing piracy and the motion 


picture industry.” The various offices 
do investigative.work of their own as 
obtaining some information 
through informants. He says, “They 
come,.to us because we have.a 


standing,offer of a $5000 reward for 


information».We.don't operate the 
informants per se, though. They are 
usually turned over to law enforce- 
ment agencies: the FBI, Scotland 
Yard;,the RCMP.” 

AgentAnthony F. DeLorenzo 
attached to the Chicago FBI field 
office says that the Bureau receives 
“excellentto great cooperation from 
the MPAA. Obviously it is in their 


"interest to work with us and proteet 
‘their films. They are cooperating 


100 percent.” And.thé rewards do 
not hurt the. cause: “Obviously, when 
you.are looking for cooperation and 
you throw some money towards 


someone, that helps.” 


Even with these worldwide efforts 
at curbing piracy, it is nearly impos- 
sible to know how big a problem itis. 

“Nobody can put piracy into exact 
dollar losses except to say that it is 
enormous,’ Robert Mann reports. 


“The last estimate | heard was 
somewhere in the area of $500 
million per year to the industry asa 
whole—and that. figure is pretty 
much plucked out of the air.” 

Helen Ganz, administrator of world- 
wide copyright security for 20th 
Century-Fox, agrees: “| would be 
inclined to say they are in the 
ballpark.” 

' Still, neither the studios nor law 
enforcement agencies are able to 
adequately define that ballpark. Nor 
can they say for certain exactly who 
is responsible for the acquisition, 
duplication, and distribution of pirated 
filmsmFor the most part, however, 
Agent DeLorenzo says they are, 

“Private entrepreneurs, individuals 
who get into it for the profit.” 

Of the approximate 400 to 500 
Cases the Film Security Office cur- 
rently has under investigation, most 
range from what Mann calls, “Mom 


_and Pop operations working out of 
-Qarages to film.processing labora- 


tories that are also doing legitimate 
work for the film industry.” 

All claim that organized crime’s 
involvementis, at this time, minimal. 
But DeLorenzo warns the FBI's 
information indicates, “on a nation- 


wide basis, organized crime is be- 


coming interested in it and, to a 
degree, involved.” 

FOoxs Helen Ganz is a bit less 
equivocal on the subject: “| have no 


_ intimate knowledge as to whether or 


not they are involved. | couldn't 
point a finger at any particular 
underworld figure and say«Thats_ 
the one who is behind all this.” My © 


_ personal opinion is that video piracy 
is a natural outcropping of the — 
business they are already in, porno- 


graphic motion pictures. | can see 
where they.would go into the realm 
of copyrighted motion pictures.” 
The video pirate | spoke with saw 
the typical pirate as far less sinister 


but more pervasive.than"Organized=s 
crime figures {| Seems you Ga, 


walk intopractically any video store 
and they can get you just about any 
film you want on pirated cassettes. 
After you’ve been in a particular 


Store five or six times and get to 


know the sales staff, you can casually 
mention that.you think it would be 
nice to have a copy of a certain 
motion picture that has not been™ 
released on the legitimate marke 
and that you are willing to pay $100 


or whatever to have it. You don't 
even Nave to ask them tovget it) 


straight out—the salesman is a, 
than likely to offer it to you.” | 


yk 


“The courts are 


i os ee gets 


_ pirates suffer a: 


S Hanke to ihe ee a 
convicted all recei 


Film and vide 


‘Considering that 


rate totaled 84 peo 


- investigation, o 


prosecution as a 


naimoonenne on: 


| - time, ah bot 
probation offic 
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Though every motion picture is a 
potential bootleg cassette, itis a fact 
that the big budget, well publicized 
films are the most demanded. Some 
pirates have even taken to offering 
for sale films that do not yet exist. 
Sources have informed me that 
copies of Star Wars ///: Revenge of 
the Jedi are already on the market 
for $200. The movie had not even 
been fully scripted at the time. Helen 
Ganz of Fox, the distributors of the 
Star Wars films, laughingly dismisses 
this claim: 

“They promise the world that they 
are going to have video cassettes of 
our more prestigious motion pictures 
months before we have even com- 
pleted photography. | take that not 
only with a large grain of salt but with 
the whole salt cellar. I’m not saying 
that anything is impregnable,” she 
says, but even the most resourceful 
pirate cannot offer his customers a 
copy of afilm that does not yet exist. 

“The minute it is a finished print,” 
Mann assured me, “it will be available 
on the illegal market.” 

So what can the motion picture 
studios and distributors do to cut 
back on the number of unauthorized 
personnel getting to their films? 
“We could keep all the prints locked 
up here in the studio vault,” sighed 
Ganz, “and we wouldn't have any 
piracy problem at all. We also wouldn't 
get any revenue out of them either. 
The whole basis of this industry is 
the exhibition of the product and in 
order to exhibit and make money we 
have to let them out of our hands.” 

Ganz goes on to say, ‘We are very 
conservative in the lending of our 
prints. 20th Century-Fox is doing the 
same things most everybody else In 
the industry is doing; stepped up 
security procedures, offers of re- 
wards for information leading to the 
arrest and conviction of pirates— 


rewards separate and apart from 


those being offered by the Motion 
Picture Association. We also sup- 
port the Film Security Office. 
“Now,” she added cautiously, “| 
don't want to give someone a quick 
course in how to steal our films, 
however | can tell you that we have 
done as much or more than any 
other prudent or reasonable com- ° 
mercial organization can do. In 
addition to the security measures, 
we have investigations made of 
those with whom we do business for 
the first time. We have FBI warning 
labels on our film cans, and Interpol 
warning labels on the films that go 
overseas in the language of the 
country to which it has been con- 
signed. We are meeting with United 
States attorneys to discuss the prob- 


lem with them. We are backing 
proposed legislation that would 
increase copyright infringement to 
a felony the first time out rather than 
a misdemeanor. 

“We are educating the judges on 
the problem. We are writing to the 
probation officers of convicted pirates 
prior to sentencing and explaining 
to them that movies are a collabora- 
tive effort and the damage the 
infringers do is not just to us, the 
copyright holders, but to others who 
participate in the profits as well.” 

Fox also employs civil actions to 
further damage convicted pirates. 
“After the criminal prosecution has 
been completed we very often will 
then sue the infringer in civil court 
for damages—sort of a one, two 
punch. After he gets through paying 
for a criminal lawyer to defend him, 
he then has to pay another lawyer to 
represent him in the civil action. 
That becomes quite a burden for 
him.” 

Of course, Fox looses more to 
pirates then mere film. revenue— 
they own Magnetic Video, the largest 
distributor of prerecorded video 
cassettes. Piracy cuts into their 
profits, too. 

The courts have begun handing 
down very stiff sentences and fines 
to convicted offenders; sentences 
of two or three years along with fines 
of $100,000 are not unusual. 

Pirates do not restrict their activities 
to film studios and distributors. 


Cable systems, over-the-air Sub- | 


scription-television services, and 
direct satellite broadcasts (DBS) are 
alSo prime targets of the pirate hordes. 

Cables can be tapped into. Earth 
Stations for receiving DBS signals 
are available to consumers and can 
easily be used to receive unauthorized 
reception of private satellite signals. 
Unauthorized decoders for broad- 
cast pay-TV systems can be bought 
in any number of places. For the 
more skilled pirate who prefers to 
build his own, schematics of the 
decoder boxes can be had just as 
easily. 

Eric Rayman, Associate Council 
for the Home Box Office, Incorpor- 
ated (HBO) pay television service 
notes, “| have heard many times 
people say ‘Well, if it is off the air it 
ought to be free and | ought to be 
able to pick it up if | can wire the 
appropriate gadget. There is no 
legal basis to that. Just because it is 
on the air does not make it any more 
yours than a car parked on a public 
street is yours. Are you free to get in 
and drive it away simply because it 
is there? 

“If someone sells equipment which 


“Nobody can put piracy into 
exact dollar losses except to say 
that itis enormous... somewhere 
in the area of $500 million a year 


to the industry.” 


enables you to intercept a multi- 
point distribution service (MDS)’— 
the common carrier wavelength 
over which HBO and other sub- 
scription services are carried—“or if 
Someone buys and uses that equip- 
ment to intercept the MDS signal, 
they are in violation of a criminal 
Statute of federal law, Section 605 of 
the Copyright Act of 1976. It is 
also known as ‘unauthorized publi- 
cation or use of communications.’ It 
States, ‘No person not being entitled 
thereto shall receive or assist in 
receiving any interstate or foreign 
communications by radio (which is 
defined elsewhere in the statute to 
include MDS) and use such com- 
munications for his own benefit or 
the benefit of another not entitled 
thereto. 

“lve read many statutes as a 
lawyer,’ Rayman told Video Action, 
“and | cannot find one that is more 
clear on its face than this one. It is 
not new either; it has been on the 
books since 1934 and before that 
there was a predecessor statute in 
the Radio Act of 1927.” 

Receiving DBS with a home satel- 
lite Earth station is another form of 
piracy that has been getting much 
attention of late. A lawyer told Video 
Action, “The key question here is 
intent: what is the intent of the 
seller? Of the user? Is this equip- 
ment being used with the intention 
of picking up DBS without authori- 
zation? 

“With MDS decoding equipment, 
intent is easy to prove since that 
equipment has no other use than to 
receive MDS,” the lawyer continues. 
“But with satellites and DBS, you are 
faced with the problem of proving 
it—that same equipment does have 
other uses and can indeed be used 
to pick up DBS that were intended 
for public consumption.” It is still 
illegal to install a satellite dish 
antenna with the /ntention of inter- 
cepting private signals—such as 
HBO—but harder to prove. If some- 
one caught with an Earth station is 
charged with pirating DBS signals 
and he uses as his defense that he 


bought the dish to watch religious 
broadcasting and not private signals 
and is able to prove this to the 
Satisfaction of the court, he is there- 
fore not guilty of violating that law. 

Provided you do not use any 
unauthorized or blatantly illegal 
equipment to receive signals, be 
they DBS, cable or broadcast, you 
are free to tape off your television 
anything you want for use in your 
home. 

When it comes to MDS, however, 
there is stilla bit of mud clouding the 
legal waters. “The court in California 
in the Disney vs. Sony suit (in which 
Disney contended that the use of a 
VCR, specifically in this case a 
Betamax, to record over-the-air broad- 
cast signals is a violation of the 
program suppliers copyright) has 
held that the recording of broadcast 
Signals is fair use of that material as 
provided in the 1976 Copyright 
Act,’ the lawyer explained. ‘“How- 
ever, the judge also specifically said 
that he was not at this time deciding 
whether those same fair use laws 
apply to MDS because it is a dif- 
ferent concept. Broadcast revenue 
comes from selling advertisers the 
viewers watching the programming. 
Pay-TV on the other hand, gets 
almost all its revenue from indivi- 
duals entering into contracts with 
the company, say HBO, to pay some 
sort of fee for the programming they 
receive.” 

Customers of pirated materials 
are not restricted to people who 
want to be the first ones on their 
block to see a newly released movie. 
Gary S. Graifman, director of legal 
and business affairs for Overseas 
Tele-Video Corporation, a New York 
firm specializing in licensing and 
distributing video cassettes over- 
seas, informs, “Until recently, the 
U.S. government was violating the 
copyright law. The army was buying 
pirated cassettes and showing them 
on their foreign military bases. The 
Defense Department finally issued 
a directive to stop this practice, but 
before that they were claiming they 
did not know the tapes were illegi- 
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PIRACY 


and the law in other lands 


Video cassette piracy Is big 
business in the U.S., but it is by 
no means a problem restricted 
to Our shores. 

The Motion Picture Associa- 
tion of America recognizes this, 
which is why a large part of the 
approximately $1.5 million dol 
lar budget for the Association's 
Film Security Office goes over- 
seas to branches in London, 
Hong Kong, and Paris—and, 
soon, a new office in South 
Africa—to battle the problem. 
INTERPOL, the 125 nation mem- 
ber International Criminal Police 
Organization, is also in on the 
act with its 1977 resolution to 
fight motion picture (and audio) 
piracy. The law enforcement 
groups in such countries as 
England, Italy, France, Philip- 
pines, Australia, Malaysia, Swe- 
den, Israel, and others have 
their eyes on the pirates and 
have made many arrests and 
seizures of pirated materials in 
recent years. 


A New York man was arrested 
by Federal authorities in 1978 
for his involvement in a $3,000,000 
a year piracy ring responsible 
for shipping illegally duplicated 
films to South Africa. 

In England, Scotland Yard 
detectives raided a piracy oper- 
ation that allegedly supplied 
bootleg tapes to sources in the 
Middle East. According to the 
pirates’ records, this single opera- 
tion was grossing over $5,000,000 
annually. 

Off-air taping for illegal sale 
has reached near epidemic 
proportions in England, accord- 
ing to a BBC-TV documentary. 
Reporter Martin Young inter- 
viewed one dealer who was 
said to carry over 200 pirated 
television programs from British 
TV and offered evidence that a 
large but unknown number of 
additional pirating outfits were 
operating out of London suburbs. 

Motion picture piracy is also 
booming in Great Britain, with 
such films as Star Wars and 
Grease making the rounds of 
video collectors. The Empire 
Strikes Back was on the black- 
market within days of its British 


premiere. McVicar, even before 
it was released anywhere in 
theaters, was available on illegal 
cassettes as far back as a year 
ago. 

Middle Eastern piracy like- 
wise is raking in big bucks for 
the duplicators of films and 
television programming. The 
government of Saudi Arabia, for 
example, is cracking down on 
video piracy—for religious rea- 
sons more than copyright pro- 
tection. 

Kuwait and Lebanon have the 
distinction of being the first 
Mideastern nations to take legal 
action against pirates: the MPAA 
was able to convince the courts 
in Kuwait to raid the ITV-Inter- 
national TV Center, thought to 
be the biggest pirate in the 
country. Beirut police confis- 
cated an extensive cassette 
liorary of pirated films from the 
Lebanese Middle East Video 
Company and charged them 
with violations of that country’s 
copyright law. 

Pirated cassettes have been 
broadcast in Amsterdam overa 
cable channel with 300,000 
subscribers. The MPAA is suing 
the system’s operator in an 
attempt to stop the broadcast of 
current theatrical releases like 
The Blues Brothers while they 
are still in the theaters. The 
police, according to the MPAA, 
are still trying to track down the 
location of the pirate channel. 

West Germany is a hotbed of 
pirated tapes as well, with an 
estimated 20 percent of the 
German video software market 
falling under the pirates’ control. 
This is not Surprising when you 
consider that legal tapes sell 
for around $100 there, twice the 
price of many bootlegs. The 
authorities believe the main 
source for these pirated dubs 
are other countries, specifically 
Amsterdam and London. 

A bit closer to home, Leisure 
Times Sales Agency.of Montreal 
Canada was put out of business 
thanks to MPAA action. The 
company’s owner, Normand 
Creatchman, was fined $2,000 
and had 500 copies of pirated 


material confiscated. Eight other 
Canadian piracy cases are 
pending, the MPAA announced. 

“Copyright laws are determined 
by the national law of the coun- 
tries involved,” stated Gary S. 
Graifman of Overseas Tele-Video 
Corporation. His Company is 
involved in shipping cassettes 
of films to foreign countries after 
legitimately securing the rights 
from the copyright holders. But, 
he informed Video Action, many 
American multi-national com- 
panies are in this business for 
themselves, albeit illegally. These 
companies “...:. buy. the cas- 
settes in the countries they are 
in. What they are saying Is, 
‘We're not recording. We're buy- 
ing it there which is not illegal 
because in this country, the U.S. 
copyright laws mean nada We're 
not violating the law.’ Are they? 
Its something the copyright 
holders have to address them- 
selves to. 

“The problem is, how do you 
make people conform to buying 
a legitimate product? When 
these pirated tapes are pur- 
chased overseas by American 
outfits, are they covered under 
international law? Or are we 
talking about American citizens 
infringing on American products 
but doing it under the protec- 
tion of being outside the country? 
Does the copyright law in that 
sense have an extraterritorial 
reach and extent?” Graifman 
asks. 

What this all means is that 
regardless of where you go, as 
long as there is a place to plug 
in a television set and VCR, 
there is going to be video piracy. 
And while those who are being 
hurt by the pirates are fighting 
back, it will take more than just 
determination to stop the prob- 
lem: it will take laws and interna- 
tional cooperation which, while 
happening slowly, are far from 
complete. 

But that is why the Motion 
Picture Association and others 
are willing to put So much behind 
the fight—they can not afford 
not to. 
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timate. They said it was not their job 
to ascertain the true copyright holder.” 

| asked Graifman if indeed itis the 
buyer's responsibility to know the 
source of a tape he buys, even if he 
Suspects the tape is pirated. “It’s a 
good question,’ he shrugged. “| 
don't know.” 

Security procedures and strict 
policing of the laws only go so far, 
according to the FBI's DeLorenzo: 
“Maybe it helps, but from experience 
we have found that it is the same as 
trying to protect something with a 
lock. You can devise a better lock, 
but someone will devise a way to 
beat that better lock. It is very 
difficult to keep every copy of a film 
that is legitimately in circulation 
under wraps.” 


20th Century-Fox thought it had 
come upon a better lock for its home 
video releases: they decided to go 
into competition with the pirates. 
Beginning with the cassettes of 
Nine to Five and The Stunt Man, Fox 
would wait only 90 days instead of 
the usual six to nine months before 
releasing the films through its home 
video system. Such a plan not only 
cut down on the amount of time the 
pirates had to peddle their illicit 
wares, It also gave consumers less 
incentive to pick up bootlegged 
copies. There was no reason for a 
VCR owner to spend $100 or more 
on a pirated cassette when a higher 
quality, legitimate copy would be 
available in just a few months for 
almost half the price. 


However, the 90-day plan failed to 
take into account the movie theater 
owners. As far as they were con- 
cerned, a legitimate video tape 
released while the movie was still 
playing in the theaters had the same 
result as an illegal dub at the box 
office—people who own acopy of a 
film on tape are not likely to shell out 
an additional $5.00 for a ticket. In 
the face of the theater owners’s 
protests, Fox decided to “reevaluate” 
its system. The company will decide 
on a film-by-film basis how long to 
wait after theatrical release before 
distributing the video cassette version. 


With no other way to turn, the film 
industry has to rely upon the courts 
for relief. The studios have taken a 
hard line on prosecutions of video 
pirates and they are willing to nab 
offenders any way they can. 

“My feeling is that as long as the 
infringer is behind bars, | am -de- 
lighted,” Ganz relates. “Other crimes 
are involved. Interstate transporta- 
tion of stolen property is a felony. It 
can be conspiracy, another felony. 

“It could be almost anything: 


failure to declare proper valuation at 
customs, income tax evasion, mail 
fraud. It is never just one thing. And 
as long as the infringer is out of 
business | am not about to worry 
whether it is because of copyright 


wipe out video piracy, but it certainly 
gives a potential pirate pause.” 

But will it stop him? 

The pirate | spoke with thinks not: 
“Why should the consumer care if 
he has bought an illegal dub? There 


“Until 
recently, 

the U.S. 
government 
was violating 
the copyright 


law. The Army 


was buying 


pirated tapes to aie on their 
foreign military bases.” __ 


infringement or interstate transpor- 
tation.” 

In 1980 alone, the MPAA Film 
Security Office was able to follow 
through to conviction 60 cases of 
piracy. Robert Mann notes, “It is 
Starting to branch out now. We have 
cases that fall under infringement 
as well as mail fraud. A series of 
recent cases came under the federal 
RICO (Racketeer Influenced and 
Corrupt Organization) Act. Another 
case In Canada is being prosecuted 
under fraud and conspiracy to com- 
mit fraud with copyrights.” 

Ganz feels confident that stronger 
laws and harsher penalties will help 
alleviate the problem: “Video pirates 
are white collar criminals, the kind 
who really want to avoid going to 
prison. There is no greater deterent. 
And now that convicted pirates are 
being hit with jail sentences, as well 
as stiff fines plus probation and 
equipment forfeiture, that white collar 
Criminal is not only going to be very, 
very out of piracy, but the publicity 
we generate on these cases—and 
we try to getas much publicity as we 
Ccan—gives his colleagues some 
very unpleasant moments thinking 
about it. | am not going to say it will 


are people in the industry who don't 
worry about it—l know of a Holly- 
wood bigwig who entertained friends 
at his home with a pirated copy of 
Superman I//.” Nor are most pirates 
worried for the future. True, Some are 
Caught and convicted, but the vast 
majority of them remain free to 
continue ripping off the producers of 
film and other materials of copyright 
royalties, licensing fees, and poten- 
tial sales. “We’re usually one step 
ahead of the cable companies and 
movie studios,’ he chuckled. 

Robert Mann of the MPAA reluc- 
tantly agrees with this assessment. 
“No, there really is no way to stop it,” 
he said. “All you can do is go after 
the people who are doing it in 
wholesale volume for commercial 
purposes. You have to try to plug up 
the holes. But we'll never stop it.” 

Ganz does not believe “any prob- 
lem can be wiped out. They haven't 
been able to do away with prosti- 
tution after thousands of years of 
trying. 

“But,” she adds optimistically, 
“that is not going to put us out of the 
motion picture business. Look, people 
counterfeit money, too, but the govern- 
ment doesn't stop printing it.” = 
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Continued from page 27 


adoption of any of the other 
proposed standards—such 
as communities with less than 
1500 households or areas 
outside the top 100 or 200 
television markets—would 
permit telephone company 
gerrymandering of service 
areas. 

“If the Commission adopts 
a telephone service area/ 
density exemption,” the 
NCTA proclaims, “AT&T could 
provide cable service to the 
entire state of Delaware, 


hardly a rural area, although 
the telephone company 
service area is well under 30 
telephone subscribers per 
mile.” 


The FCC has expressed 
concerns that the current 
waiver process is unduly 
burdensome, delaying tele- 
phone company provision of 
cable services. But the NCTA 


indicated that most waivers 
have been granted within six 
months since the FCC 
simplified the waiver process 
in 1979. 


CABLEBLUE 


Well, it just had to happen, what with all those transponders 
up on those newfangled satellites, something just had to 
Screw up. : 

The good folks of Cocoa, Florida who are wired for cable and 
who wanted to watch Evangelist Oral Roberts several weeks 
back got an eyeful of flesh instead. A timer switch at the earth 
station owned by Florida TV Cable lost power and picked up 
the wrong signal. Instead of Oral they got mammary, instead of 
the beginning of Mr. Roberts’ show—the theme song “‘Some- 
thing Good is Going to Happen to You’’—the viewers saw 
several women walking around naked from the waist up for 
7% minutes, until the power came back on and so did Oral. 
Funny thing is... Florida Cable reports they only received one 
complaint about the little mess-up. 


Broadcast 


WHERE HAVE ALL 
THE VIEWERS GONE? 


an accountant’s mentality 
rather than with any flam- 
boyance or flair.” 

As the all important 18-to- 
49 age group deserts the 
broadcast triumverate, net- 
work programmers are lower- 
ing their expectations—a 
show with a 28 share is now 
considered a “hit” whereas a 
couple of years ago any show 
with less than a30 share went 
the way of Freebie and the 
Bean. The programmers are 
apparently reluctant to experi 
ment with new ideas, prefer- 
ring to stick with marginally 
successful shows rather than 
go for broke with a new 
property. 

As the new season 
approaches, the big three 
may have to hunker down 
and haggle over rates with 
prospective advertisers. And 
the networks’ declining 
position may compel them to 
say For you, I'll make a deal” 
more often than they might 
like. , 


Paycable, satellite networks, 
and independent stations 
are taking their toll on tele- 
vision’s big three: ABC and 
NBC prime time ratings 
declined in the 1980-81 
season, with only CBS posting 
a slight gain. According to 
Rick Busciglio, senior vice 
president and director of 
broadcast for the McCann- 
Erickson advertising agency, 


“There is an erosion of viewing 
that cuts across all demo- 
graphics.” If McCann- 
Erickson’s figures are correct, 
ABC’s prime time rating 
declined seven percent and 
NBC’s dropped two percent 
compared to the same 
period (October through 
March) last year. 

Some advertising execs are 
disgusted with network tele- 
vision fare, attributing the 
viewer drain to ‘gutless, 
close-to-the-vest” program- 
ming decisions made “with 
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MORE SUGAR-ENRICHED, 
SUGAR-FORTIFIED 
BITESIZE MORSELS 

OF SUGAR 


also points out there is no 
scientific method for deter- 
mining which sugared foods 
are specifically detrimental 
to dental health. 


The advertising and broad- 
cast industries are ecstatic. 
Vincent T. Wasilewski, presi- 
dent of the National Associa- 
tion of Broadcasters, exclaimed, 
“We are delighted by the FTC 
staff's reasonable recommen- 
dation. It shows common 
sense is all that is needed. 
Broadcasters and advertisers 
have their responsibilities. 
Parents must be keenly aware 
of what their children watch. 
It is not the role of govern- 
ment or television to be their 
surrogate.” | 

Critics of the report— 
notably Action for Children’s 
Television, Center for Science 
in the Public Interest (CSPI), 
and the Consumers Union— 
attribute the findings to the 
slings and arrows of out- 
rageous politics. Michael 
Jacobsen of CSPI concluded 
that the FTC report is ‘clearly 
a politically motivated 
decision that’s selling our 
children down the river.” 


A recent staff report of the 
Federal Trade Commission 
(FTC) urges the agency’s big 
whigs to abandon its efforts 
to develop a comprehensive 
childrens’ television adver- 
ising rule. Though arguing 
that commercials for kids 
remain a “legitimate cause 
for concern,” the 95-page 
report concluded there is no 
effective way the FTC could 
realistically produce such a 
set of laws. 

The proposed regulations 
would have, among other 
things, outlawed advertising 
for products containing sugar 
(candy, cereal, and practically 
everything that kids like to 
eat) specifically aimed at 
children. Some proponents 
even wanted all television 
advertising geared toward 
the younger set stricken from 
the air waves because the 
evidence “supports the 
conclusion” that kids aged 
six and younger are virtually 
defenseless against child- 
oriented commercials. 

The report contained no 
specific recommendations 
concerning kidvid ads because 
the statistical evidence 
neither proves nor disproves 
children’s nutritional attitudes 
are substantially influenced 
by massive quantities of sugar- 
coated advertising. The report 


A “BIZARRE” MOVE FROM 
CABLE TO BROADCAST 


Add another word to the 
growing list of cable tele- 
vision jargon (along with 
“paycable,” “basic cable,” 
“interactive,” and so on)— 
off-paycable. This new handle 
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refers to what could be a 
precedent-setting move: 
Viacom Enterprises’ decision 
to sell one of their paycable 
shows for syndication to 
regular independent broad- 
casters. 

A few months back, 
Viacom's research indicated 
their half-hour satirical mag- 
azine, Bizarre, was getting 
larger-than-normal paycable 
audiences. As a result, the 
organization decided to renew 
the series, which features 
some nudity and four letter 
words. They will also produce 
a“’cleaned-up” version of 
Bizarre ala Benny Hill for 
syndication in 1983. 


DETECTIVES SI! 
CIA NO! 


Television in Cuba, accord- 
ing to the Canadian Broadcast 
Corporation’s Charles Fanzon, 
is “desperate” for American- 
type programming—particu- 
larly detective stories. The 
Cubans have bought 55 
hours from CBC; the package 
is Composed of two”’gumshoe” 
series—Side Street and The 
Collaborators—along with 
some variety and music 
specials. But our Caribbean 
island neighbors take offense 
at references to such institu- 
tions and personalities as the 
CIA, John F. Kennedy, the 
FBI, and (oddly) Martin Luther 
King, as well as other subjects 
irksome to the Cuban govern- 
ment. Any such denotations 
are excised, and some 
episodes of various shows 
are eliminated entirely. 
American shows, of course, 
are right out. 

Imagine: an entire country, 
a mere 90 miles from our 
shores, is being deprived of 
such important cultural fare 
as Love Boat, Fantasy Island, 
The Brady Brides, Mr. 
Whipple... 


ROYAL OPERA 
GETS IT TAPED 


Culture lovers take note: a 
new agreement between the 
Royal Opera House, London, 
the BBC and anew company, 
Covent Garden Video Produc- 
tions Ltd., means that some 
of the world’s finest opera 
and ballet will soon be 
available for the home video 
market. 


Under the tri-partite agree- 
ement a guaranteed number 
of opera and ballet produc- 
tions will be televised from 
the Royal Opera House over 
the next five years. Covent 
Garden Video will provide 
financing for the productions 
(estimated to be at least 
$250,000 each) plus fees to 
the Royal Opera House, its 
technical staff and all per- 
formers. The BBC will furnish 
all the production and 
engineering facilities neces- 
sary to televise and record 
each production and will 
have first U.K. transmission 
rights. 

After broadcast on the BBC 
network, Covent Garden 
Video will issue the recordings 
in cassette and disc form and 
will also handle sales to 
overseas pay and cable tele- 
vision outlets. 

All the parties are reportedly 
very enthusiastic about the 
deal, especially the perfor- 
mers, who stand to make as 
much as three times their 
normal fees for a performance. 

The first two productions 
under the new agreement— 
The Tales of Hoffman and La 
Fille mal Gardee—have 
already been broadcast by 
the BBC. 


f° 


Satellites 


FCC MOVES ON 
SATELLITES 


Despite intense lobbying 


efforts by representatives of 


the more traditional forms of 
broadcasting, the Reagan 
administration has indicated 
its approval of direct 
satellite-to-home broadcast, 
prodding the FCC to speed 
up approval of such services. 
The National Association 
of Broadcasters has been 
urging the government to 


defer any decision on the 


issue—specifically on the 
revolutionary and individually 
affordable COMSAT proposal 
—until after an international 
conference to be held in 
1983. This meeting will deter- 
mine the allocation of satellite 
orbits and radio frequencies 
throughout the western world. 
The Department of Com- 
merce recently stepped into 
the controversy, squarely on 
the side of direct satellite 
broadcasts. In a brief filed 
with the FCC, Commerce 
contended any delay in 
approval of experimental 


“One of the most exciling concepts in 


fastest growing indsstry of the 1980's" 


John L. Giles 


development of such a system 
would be “an artificial disin- 
centive” and that “new 
services should be allowed to 
succeed or fail in the market- 
place rather than have their 
fate determined by govern- 
ment policy makers.” 

Soon after Commerce filed 
its brief, the FCC voted 
unanimously to begin develop- 
ing the necessary rules for 
direct satellite broadcast. 
Acting FCC chairman Robert 
E. Lee proclaimed, ‘Today 
we see the possible birth of 
space video... The idea of a 
national station or stations 
sitting up in the sky nearly 
boggles the mind.’”” COMSAT 
will be the immediate bene- 
ficiary of the FCC decision. 

Whatever rules the FCC 


sets up for direct satellite 


broadcast will be temporary 
due to the aforementioned 
1983 international conference. 


SATELLITE THREAT 
TO NETWORKS 


Affiliates soon may be 
throwing off their network 
chains with the aid of satellites. 
There are currently about 
150 stations with dishes 


Continued on page 48 
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MR. MOVIE 


FAMILY VIDEO 
LIBRARY CLUBS 


We'd like to extend an invitation 
for you to become a part of our 
growing family of Mr. Movie Family 
Video Library Club operators. 

Our franchise program includes: 
Guidance in site selection 

2 week intensive training program 


Custom designed interior decor package 


Advertising materials 


Standardized business forms and 


procedures 


Latest in video tapes, discs, & 


equipment 


Continued support, on-going training, 
field visits, seminars, and much more... 


Approximate total investment *6O, to *75,000 
For more information call or write: 

Mr. Movie International, Inc. 
2800 East Commercial Bivd. 

Ft. Lauderdale, FL 33308 


S00-327-8271 


IN FLORIDA 


O05-491-7690 


Circle #13 on inquiry card. 
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A Guide To Prerecorded Video 


Mystenes & Detective Thrillers 


By Max Collins 


What do Sam Spade, Philip Marlowe, and 
Mike Hammer have in common? 

I'm not referring to the obvious: they are all 
fictional private detectives, the creations 
respectively of Dashiell Hammett, Raymond 
Chandler, and Mickey Spillane, the three 
major writers of tough detective fiction. 

I'm not even referring, directly, to the film 
careers of these fictional detectives, careers 
which have in some respects rivalled their 
literary ones. Philip Marlowe, for example, 
has appeared in major films by directors as 
diverse as Howard Hawks (The Big Sleep, 
1946) and Robert Altman(The Long Goodbye, 
1973). Mike Hammer has been the subject 
of an important 3-D movie (/, The Jury, 1953, 
directed by Harry Essex) whose cinema- 
tographer, John Alton, is one of film noir’s 
finest; and Kiss Me Deadly (1955), the 
bizarre McCarthy-era thriller in which director 
Robert Aldrich and screenwriter A.l. Bezzerides 


portray Hammer as aheel and afascist.Sam . 


Spade, though appearing only in one novel, 
was brought to the screen three times—the 
final version, Houston’s The Maltese Falcon 
(1941), is considered by many the classic 
private detective film. 

Getting back to the main point: what do 
Spade, Marlowe, and Hammer have in 
common, beyond the obvious? 

They are available on video tape. Pre- 
recorded cassettes of all three detectives 
are ready and available now for the detective 
fan's video shelf. 

That's the good news. The bad news is that 
only a few representative adventures are 
available, thus far. Only one Hammer film 
(The Girl Hunters) is currently being offered. 
Aldrich’'s Kiss Me Deadly, considered by 
many critics to be one of the finest detective 
movies of all time (this writer has gone on 
record before by calling it the finest) is 
nowhere to be seen. The handful of 3-D 
tapes available so far do not include the 
remarkable /, The Jury. Nor is the first 
version of The Maltese Falcon (also known 
as Dangerous Female, directed by Roy Del 
Ruth), a seldom-seen film which is quite 
good for an early (1931) talkie, with Ricardo 


Besides being a first-class home video junkie, 
Max Collins has a unique insight to the world of 
the gumshoe: Collins has succeeded Chester 
Gould as the writer of the celebrated Dick Tracy 
comic strip, which appears in nearly 500 news- 
papers worldwide and js enjoying its fiftieth 
anniversary this year. He Is also the author of over 
a half-dozen mystery thrillers—including the pop- 
ular Nolan series from Pinnacle paperbacks. Not 
bad for a former rock-and-roll musician. 


Cortez as a Spade closer to Hammett’s than 
the Bogart version. And the confusing but 
entertaining first version of The Big Sleep, 
with Bogart as Marlowe, is not available. 

They should be. So should such minor 
films featuring these famous characters as 
My Gun Is Quick, a 1957 Mike Hammer 
mystery; and the underrated Marlowe (1969), 
in which James Garner is excellent as 
Chandler's detective, so good that the TV 
series Rockford Files became an unofficial 
spinoff of the film (several lines of tough guy 
dialogue from Marlowe turned up in the pilot 
film for Rockford). 

But detective buffs should be glad thatthe 
big three detectives are represented on 
prerecorded tape, but a number of other 
important detectives are not represented at 
all: Ross MacDonald's Lew Archer, renamed 
Harper for two Paul Newman-starring films, 
is yet to be found; and neither is John D. 
MacDonald's Travis McGee, who was por- 
trayed by Rod Taylor in Darker Than Amber 
(1970), a first-rate, brutal adaptation, the 
violence in which is more than matched by 
the censor’s shears when the thing turns up 
on broadcast television. 

Outside the dimly-lit world of the private 
eye, the video detective fan will find on tape 
such major sleuths as Sherlock Holmes, 
Hercule Poirot, Philo Vance, Ellery Queen, 
and Dick Tracy. Charlie Chan is around, too, 
but none of the really good ones. And among 
the missing are such favorites as Dashiell 
Hammett’s Nick and Nora Charles (William 
Powell and Myrna Loy, in The Thin Man 
series) and Michael Shayne (Lloyd Nolan). 
One of the Shayne mysteries, Time To Kill 
(1942), was taken from a Philip Marlowe 
novel, The High Window, and is superior to 
the bigger-budget version, The Brasher 
Doubloon (1947). Neither is yet available on 
tape. 

Video Action columnist Larry Charet will 
no doubt agree with me when | say that the 
most glaring omissions are in the area of 
television series about detectives. Peter 
Gunn, 77 Sunset Strip, Dragnet, Naked City, 
87th Precinct, and the shortlived but highly- 
thought-of City of Ange/s are just afew of the 
shows that are prime candidates for pre- 
recorded video cassette. The Mike Hammer 
series, with Darren McGavin, is another. 
These and many more are languishing in 
vaults somewhere. 

A prime example is the Dick Tracy series of 
the early 50s, starring Ralph Byrd; much in 
the same vein as the first season of the 
Superman TV show, Dick Tracy also used 
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more of the chance ‘on the con | 
(including such classic villains as” Flattop, 
the Mole, the Brow, and B-B Eyes) than é an) 
of the feature films. _ 
For the present, fans of the detective ger , 
on film will have to be content SS a sae 
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because drawing room prsienes l 
Indians, for example) often do no’ 
detective proper. Even Sleuth does 
a sleuth in it. © 
The following films do. 


THE BIG SLEEP,1978 Mauser Vide 
Director: Michael. Winner. Cast: ‘Ro er 
Mitchum, Candy Clark, Richard Boone 
Sarah Miles, Edward Fox, Oliver: 16 
James Stewart. Mitchum was so_ 
Philip Marlowe in Farewell, My Li 
separate listing), the producers 

again. They also hired eccentri 
British director Winner, whose stated 
tion was to make a more faithful ve 
the Chandler novel than the earlier t 
Bogart film. Winner does work 
miracle: this film is even more in 
than the earlier one. (Actually, the 194¢ 
Sleep made only minor changes in Cha 
—to accomodate a beefed-up Lau 
role.) Also, the period setting of Fare 
Lovely, which so nicely evokes Ct 
Los Angeles, has been replaced b 
with modern-day England; whereas 
approaches Chinatown in mood and atmos 
ohere, Sleep has the look and feel of an old - 
Saint rerun. Mitchum seems bored here 
uncomfortable in his tailored threads, po. 
sibly wondering what the hell he’s doi 
England, as he deals with a busloa 
doing uneven cameos, ranging fro 
fused James Stewart to a typicall 
wall Oliver Reed. The surprise is 
damn thing seems better on a se 
viewing, perhaps due to lowered expec 
tions. And Mitchum has considerable pres 
ence, even S/eep-walking; plus there a 
wonderfully loony performances by Cand 
Clark (frequently nude) and the late, great 
Richard Boone. Hesitantly recommended. 


BULLITT, 1968 (Warner). Director: Peter ‘ 
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“THE GIRL HUNTERS” 


eye see here it has been. freshened as a 
police procedural, with one of Sinatra’s most 
effective latter-day Bogart turns. It’s tough 
and begins very well; but the screenplay 
meanders, and shots of New York skylines 
interspersed with California beaches mar 
the attempt at gritty reality. Director Douglas, 
whose other films noir include Dick Tracy 
Meets Cuebal/ and Kiss Tomorrow Goodbye 


(both of which | recommend), also colla- 


borated with Sinatra on ihe trivial Tony Rome 
films. 


DICK TRACY series. ‘The on RKO Tracy 
features of the late ‘40s are available from 
numerous sources, often paired on ‘double- 
feature” tapes. Also available are the con- 
densations of the four Republic serials of the 


1930s, which had little to do with their comic. 
Strip source. For tne record, the RKO fea- 
tures, while “Bs,” are not bad; they are. 


among the better comic strip-to-film adapta- 


tions. Dick Tracy, Detective and Dick Tracy 


Versus Cueball star Morgan Conway; he was 
replaced by perennial screen Tracy, Ralph 


Byrd, in Dick Tracy's Dilemma and Dick 


Tracy Meets Gruesome. Conway is the better 
actor but Byrd has better presence, so it's a 


toss-up as to which is the “best” screen 


Tracy. The best of the features is probably 
Cueball, which includes the nice touch of 


having Tracy look at a political cartoon ina | 


newspaper, showing himself drawn a la 
Chester Gould (Cueba// also has the distinc- 
tion of being included in that smug tribute to 


the noisy-smartasses-sitting-in-the-row-behind- _ 


you-who-won't-shut-the-hell-up, The Fifty 
Worst Movies Of All Time). Dilemma is the 
best of the two Byrds; the other one is the 
most famous of the series—Gruesome—be- 
cause the title villain is portrayed by Boris 


K f. 
arloff. Italso happens to be the worstofthe | 7 oo boggles—ConanDoylestaringas | .—» 


Sherlock Holmes: lan Fleming as James © 


series, a childish near-embarrassment. 


DIRTY HARRY, 1971 (Warnep. noe 
Don Siegel. Cast: Clint Eastwood, Harry 
Guardino, Reni Santoni. A mediocre script 


does not stand in the way of either director 
Siegel or star Eastwood, in creating the best 


police procedural film of the 1970s. Siegel is 
simply the top story-teller in the business— 
not a wasted shot, not an uninteresting 
frame, not a pretentious moment in this (or 
most any) Siegel film. And Eastwood delivers 


_his definitively understated “renegade loner’ — 


portrayal; with the barest squint, the slightest 


upturn of a lip, Eastwood’s Harry conveys 
| more contempt for a malfunctioning system 


than Al Pacino's Serpico can manage ina 


| full two hours of raving and ranting. © 
| ELLERY QUEEN series. A few of the Ralph 


Belamy “B” features of the 1940s are avail- 
able from various sources. The short-lived 
Jim Fiution [V series of the 1970s is an 


| excellent candidate for cassette. 


| FAREWELL, MY LOVELY, 1975 (Magnetic 
Video). Director: Dick Richards. Cast: Robert 


Mitchum, Charlotte Rampling, Sylvia Miles. 
The world-weary Mitchum—while technically 
too old for the role—makes a memorable 
Philip Marlowe, wandering through a haunt 


ing, neon-lit Los Angeles, circa 1941. The 


Chandler dialogue does seem artificial at 
times: better read than said. Otherwise, this 
is a successful adaptation (featuring the 
gambling ship subplot omitted in the earlier 
adaptation, Murder My Sweet—see separate 


listing) and a must for collectors of private — 


eye films. 


THE FRENCH CONNECTION, 1971 (Mag- 
netic Video). Director: William Friedkin. Casi. 


Gene Hackman, Roy Schieder. Gene Hack- 


man is riveting as ‘Popeye’ Doyle—but you 
knew that. You also know about the great car 
chase. Remember Bullitt? Again, a weak 
script—in terms of story, though the dialogue 
is fine—is the culprit. Loose ends and illogic 


- abound. This movie does nothold up wellon 
repeated viewings—unlike its underrated 
sequel, French Connection 2 (directed by 


John Frankenheimeyn). 


THE GIRL HUNTERS, 1963 (Thunderbird; 
others). Director: Roy Rowland. Cast: Mickey 
Spillane, Shirley Eaton, Lloyd Nolan. Nota 


great film, but an essential one: one of the 


most important private eye films ever made. 
A low-budget production, shotin black-ana- 


white in England (with NYC exteriors), this 


Spillane adaptation has the distinction of 
being the most faithful to its source of the 
Mike Hammer movies, and why not? Spillane 
co-wrote the script, co-produced, and starred 
in it—as Mike Hammer. Hammer is a literary 
creation of mythic proportions; having a 


record of his creator playing him its like © 
having a film of Dashiell Hammett as Nick 


Charles, or Agatha Christie as Miss Marple. 


Bond; Edgar Rice Burroughs climbing into 


a tree to do Tarzan. Itis doubtful any of them : 


could have pulled of what Spillane does, 


however, because he is terrific as his famous 


character: the definitive screen Hammer, in 
a tough, tongue-in-cheek movie that is 
seldom shown on television. That it is avail- 
able On prerecorded cassette is a real 
blessing to private eye fans. 


HE WALKED BY NIGHT, 1948 (Thunder- © 


-_ bird). Director: Alfred Werker. Cast: Richard 
 Basehart, Scott Brady, Jack Webb. Like 
_ Naked City (which is a better film), this is one 
of a number of documentary-style police 


procedurals that appeared in the late 1940s 


and early 1950s. Detailing the police man- 


hunt of a killer, He Walked By Nightis a good 
example of the genre, and the only one 


currently available on prerecorded tape. 
| Movies ike this one led to the excellent 
_ Dragnet, a series that turned TV around. 
What is perhaps most significant about this 


example is the appearance of Jack Webb 


| himself, as a pre-Joe Friday cop. The tech- 
nical advisor on the film became Webb's 
| ~==sadvisoronthe vege show (and later, 
| ~~ series). | 


|. HUSTLE, 1975 Paramount. Director: Robert 
_ Aldrich. Cast: Burt Reynolds, Catherine 
| Deneuve, Ben Johnson, Paul Winfield. This 
es melodrama might have been Aldrich’s 
_ 1970s Kiss Me Deadly but it just misses, due 

| toa badly miscast Catherine Deneuve (as a 
_ hooker—and, in her defense, the role is 
poorly written and unbelievable) and a 
| tacked-on “tragic” ending. Also, Reynolds 
_ tries a bit too hard to break out of his good- 

_ old-boy screen image. Otherwise, this police 
Story hits hard, with Paul Winfield Partic- 


ularly good as Reynolds’ partner. This is 


| somewhat similar to the later Hardcore, an 
| ~~ ~underrated latter-day film noir written and 
___ directed by Paul Schrader. 


THE KENNEL MURDER CASE, 1933 (Budget 

_ Video). Director: Michael Curtiz. Cast: William 
Powell, Mary Astor. Powell was the best 
| screen Philo Vance, appearing in three early 
talkies, and Kennel! was the final and best of 


the three. Powell's Vance characterization 


foreshadows his famous Thin Man role, and 


it makes an interesting nostalgic footnote to 
have him teamed here with Mary Astor, the 


_ villainess of the other Hammett classic, The 
- Maltese Falcon. 


Br —rrrrtrs—sr——=™t—“‘NCOtidiCC*ittrztsCiasiCiszD 
Jonathan Latimer wrote five novels goo a  =£=—=—S© 
wisecracking, hard-drinking Chicago private | 
eye, BillCrane,andtheselitieknownbooks | 3 — 
are among the best of all the hardboiled = 
school, worthy of discussionwith Hammett = 
and Chandler. The bawdy Cranebookswere | 
naturally watered down when broughttothe | 
screen in three adaptations StarringPreston | —=—seLW 
Foster, as part of the Crime Club’ series |= ~~ 
Still, Foster makes a good Crane, and these Sse 
are fast, efficientB-movies,ofwhichTheLady | 
In The Morgue isthe mostfamous andthe = = 


best. The other two, The Westland Case  =—r—e—OrCFsF 


The Last Warning ( 938, based on The Dead 
Don't Care) are in the public domain, ano 
may also turn up as prerecorded cassettes. _ 
Any two of these short (60 minutes nS a 


_ - Michael Winner's 1978 version of THE BIG SLEEP . 
. does work a minor miracle: this film is even more incoherent - 
than the earlier one. - 


KLUTE, (97 (Warnen. Director Alan J. 
_ Pakula. Cast: Jane Fonda, Donald Suther- 
| land. Sutherland, low-key to the point of 
| _ invisibility, is detective Klute, in a stylishly 

directed but flimsy yarn which will appeal 


mainly to the cult of Ms. Fonda, who won an 


| Oscar for her performance as a call girl 

|} marked as a killer's next victim, another in 

| whatseems to mealong series of mannered, 

overwrought pieces of “acting.” But | am in 
ithe minority, here. 


THE LADY IN THE MORGUE, 1938 (Video 


Connection). Director: Otis Garrett. Cast: 
_ Preston Foster, Frank Jenks. Mystery novelist 


films would oe a ‘good ul ‘d jouble feature’ - — 
cassette. 


MAGNUM FORCE, 1973 (Warners). Director ~=—ss 
Ted Post. Cast: Clint Eastwood,HaliHolbrook = = = = 
Eastwood returns as Dirty Harry iNnanoue | 
standing sequel. While Ted Post (with whom  ~=—eEOONO 
Eastwood had worked onthe Rawhide telee [| 
vision series) is no Don Siegel, the See —. 
here (on which writer/director John Milius 

worked) is tighter than its predecessor, with 
a fascist “death squad” operating within 


the police department serving as a plot 
device that age some of me Desist 


- “THE BIG SLEEP” : 


a soreimes oicomterebic oe to 
ward exploitation- style violence (a pimp 
- pours Draino down a hooker's throat) and 

- Hal Holbrook does tend to chew the scenery. | 
‘This one turns up on network TV now and | 
then, but badly cut; if you like the real East- 

- wood (which is to say the Eastwood who 


does not hang around with Cade. the 


prerecorded Magnum Force is a must 


THE MALTESE FALCON, 4941 (Vid hence | 
‘Director: John Houston. Cast: if you need a 
cast listing, you're reading the wrong article. 
‘Despite this film’s deserved reputation for | 
being faithful to its source—right down to the | 
dialogue—Huston’s Fa/con differs from the 
original Dashiell Hammett novel in the por- 
trayal of private detective Sam Spade. Several | 
key scenes in Hammett have been omitted, | 
serving to make Bogart’s Spade a slightly | 
romanticized one. So it is interesting to note | 
the recent attempts to discredit this film 
(notably in Film Noir, edited by Silver and. 
_ Ward) and to dismiss it as. overrated. This is 
nonsense. The Maltese Falcon is one of the | 


films of all time, genre considerations aside. 
This (with Chinatown and Kiss Me Deadly) iS | 
one of the ives a detective films of ‘em 1 
all. 


MURDER, MY SWEET, 4044 ucacion |= 
Merchant). Director: Edward Dmyirk. Cast: | 
- Dick Powell, Claire Trevor. Although dated 

and marred bya non-Chandler “cute” ending, 
Murder is probably the finest Chandler adapta- | 
tion so far. It is well-known that crooner Dick 

Powell turned his career around with this 
- tough guy role, and he deserved to: of all the | 

screen Marlowes, Powell comes closest to 
the literary one, particularly in the smart-ass 
area. Few moments in private eye films can 

compare with Powell lighting a match off the 
bare behind of a statue of cupid. And | 
director Dmytrk uses every German expres- | 
sionist trick in me a 0 oe We Ce 


‘metaphors. fo jteral life. (this version of Fare . 
‘well, My Lovely omits the gambling ship 
subplot dealt with in the 1975 remake, butit — 
contains the romance with Anne Shirley, — 
ignored in the first-rate remake. Consequently, 
- the two films make an interesting double _ 
| feature and some terrific arguments | can 


follow: as to which movie is better, and 


| whether Mitchum or Powell is the better 
Philip Marlowe.) Though this one does not 
hold up as well as The Maltese Falcon, itre- — 
mains an essential addition to the detective _ 
fan S video collection. 


“MURDER BY DECREE, 1979 oe 


Video). Director: Bob Clark. Cast. Chris 


-topher Plummer, James Mason, Donald 
Sutherland, Genevieve Bujold. Plummer 
-makes a good Holmes, and ee a superb 
(if overage) Watson, in yet another version ~ 


of Sherlock Holmes versus Jack the Ripper. 
With the exception of Billy Wilder's wonderful 


| Private Life of Sherlock Holmes, this is the 
best modern Holmes film, despite the many — 
panning reviews it received. One of the most © 

| convincing theories behind the “Who was 
most skillfully directed, written, and acted | Jack the Ripper?" riddle is usedasaback = 
drop for an exciting, rather brutal Holmes | 
adventure, and the great detective’s con- 
| frontation with asylum resident Buj old is 


7 electrifying. 


/ MURDER. ON THE ORIENT EXPRESS 
| 1974 (Paramount). Director: Sidney Lumet. |_— 
Cast: Albert Finney, Lauren Bacall, Martin | SS 
Balsam, Ingrid Bergman, Jacqueline Bisset, | 
Sean Connery, et al. Drawing room mysteries - | 
seldom hold up to repeated viewings, and this _ 
elegant period piece is only a partial excep- — 
tion to that rule, due to its star-studded cast. 
| Finney mugs shamelessly as Hercule Poirot, 
but this is superior to the follow-up, Death 
On The Nile, with Peter Ustinov as ese 
Christie’ s famous Belgian sleuth. 


OUT OF THE PAST, 1947 (Nostalgia Mer- 


“THE MALTESE FALCON” 


_ chant). Director. Jacques Tourneur. Cast: 
_ Robert Mitchum, Kirk Douglas. While one of 
_ the classic film noirs, Out Of The Past is 
included here on a technicality: the doomed 
hero, played by Robert Mitchum, is shownas 
a private detective only in flashback. Other- 


___wise, this is more in the James M. Cain mold 
| than Dashiell Hammett, though it might help 
to think of it as the story of what might have 
happened had Sam Spade not turned Brigid 
_ O’Shaunessey in to the cops, but had 


__ instead oe off with ner to start a new life. 


THE SAINTIN NEW YORK, 1938 (Nostalgia 
Merchant). Director: Ben Holmes. Cast: 


| tous Hayward, Jonathan Hale. Hayward 


was the best screen Saint (he appeared as 
Leslie Charteris’ modern-day Robin Hood in 
The Saint's Girl Friday in 1953 as well) and 


is somewhat dated entry is a tough, fast | 


Oving adventure marred (only by the pre- 


- dictability of the “surprise” ending and a 


- stilted performance by Kay Sutton as an 
unlikely moll. Nostalgia Merchant has paired 


several of the later George Sanders Saint 


- movies with his subsequent Saint imitation, 
__ The Falcon (Falcon In Hollywood/The Saint's 


_ Double Trouble and Falcon’s Brother/The 


_ Saint In London) and these are entertaining 
B-movies. But Hayward’ s bloodthirsty Saint 
: n New York is the winner. 


SHAMUS, 1973 (Columbia). Director: Buzz 
lik. Cast: Burt Reynolds, Diane Cannon. 
Director Kulik and superstar Reynolds should 
_have been able to come up with something 
better than this shoddy genre piece, with 
tired echoes of The Big Sleep. An earlier 
detective movie of Kulik’s (a good action 
director, generally), Warning Shot, is much 
L better than this pulp throwaway. 


SHERLOCK HOLMES series. The fourteen 
Basil Rathbone/Nigel Bruce movies are 
widely available, from various sources. The 
first two films, with their bigger budgets, 


period acne and 20th Com trap- 
pings, are generally considered far superior | 
to the dozen Universal programmers nat 
followed. 


The later Universal films have their ups and © 
downs, certainly, but The Scarlet Claw(1944) _ 
is Clearly the best of the Rathbone/Bruce © 


efforts, and such oddball “horror’ items as © | 


The Pearl of Death (with Rondo Hatton!) and | 
Sherlock Holmes Meets The Spider Woman 
(with Gale Sondergaard), two more 1944 — 


entries, are about as entertaining as 8 | Ct _ 
movies get. Also, the ‘modern’ settingofthe | | 


Universals is less and less a problem as the © 
years go by—though Sherlock Holmes fighting _ 
Nazis will always be uncomfortable. Several 


of the British Arthur Wonter films are also 


available (Murder At The Baskervilles, 1937, 


Blackhawk; and Sherlock Holmes And The _ | 


Silver Blaze, 1941 , Video Connection). | have 
never seen a Wonter Holmes film, but their _ 
reputation is good, though they are reportedly 
slow-moving. Some television shows (with — 


various casts) are available, as well. (See 
_also Murder By Decree, separate listing.) 


SUNBURN, 1979 (Paramount). Director: - 


Richard C. Sarafian. Cast: Charles Grodin, | 
Farrah Fawcett-Majors. Grodin is a private 


eye in an incoherent, genuinely lousy film, 
for which alovely Farrah Fawcett has unfairly ~ 


had to take the rap. Just think how Ue 6 
bearable all of this would be withoutherina 
Swimsuit to look at now and then. Farrah, | 
Grodin, and Joan Collins have some fairly 
snappy dialogue, early on, anddoa mcejoo | 
with it, but it degenerates guickly inloa | 
dreadful movie, with a. ee oe a5 ~—Cd 
Grodin’s pal. —rtrt—“‘—i™OOC—CO—~—O—OC—C—C—C—C—C~—S—™C—~——S 


| disagree. ine Hound Of ihe | 
Baskervilles (1939) is first-rate, but almost 
completely lacks background music, and 
the familiarity of the story works against it. 
The follow-up, The Adventures of Sherlock 
Holmes (1939), while great fun, is just the _ 
Standard Holmes versus Moriarty number, _ 
with no real basis in Sir Arthur Conan Doyle. © 
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“COMSAT 


relatively light (one ton) package 
gets the job done. It sends and 
receives signals over vast areas of 
the Earth’s surface. 

The launch process involves the 
now traditional multi-stage launch 
vehicle putting the satellite into a 
preliminary position. About 30 
minutes after launch, if it is 
successful, the satellite is in what is 
called an “inclined transfer orbit.” A 
jolt from the satellite's thrusters 
gives the bird a spin of 43.5 
revolutions per minute. As the 
transfer orbit continues several 
tests are performed, and the 


an extremely critical part of the 
procedure: the firing of the apogee 
motor. This sequence gives the 
satellite a velocity of around 1000 
miles per second. This thrust puts It 
close to what will be its permanent 
orbit. After this the satellite Is 
“unspun” and it begins to drift ata 
rate of about one degree per day. 

Within a couple months the satellite 
is “parked” in a “geostationary” 
orbit approximately 22,300 miles 
above the equatorial region. That is, 
the bird orbits in the same area of 
the sky by moving along at the 
speed of the Earth’s rotation. In this 
way the earthbound receivers which 
snatch the satellite’s transmissions 
can be pointed in the same 
direction, day after day. Occassionally 
a satellite will deviate a bit from its 
ideal celestial berth. When this 
occurs, instructions from a ground 
Station activate the bird’s thruster so 
that once again it can drift within the 
acceptable 70-mile radius necessary 
for optimal transmission and 
reception. 

In the future, however, it is 
expected that the majority of 
satellites will be put into service by 
the Space Shuttle. This will eliminate 
the need for the “disposable” and 
costly multi-stage launch vehicles. 
Once the satellite leaves the 


ru Pe 


second transpires between 


shuttle’s cargo bay it will follow 
pretty much the procedure 
described above, beginning with 
the inclined transfer orbit. 

Each satellite contains a pair of 
antennae which employ microwave 
technology: one is for reception of 
signals from the Earth, the other is 
for retransmission of those signals 
back to the planet's surface. 

The instrument on the ground 
which transmits the original signal 
is termed an “uplink.” The receiver 
on the satellite digests and 
regurgitates the signal back to a 
“downlink.” About one-fifth of a 


original transmission and its final 
reception. The spherical downlinks 
are called “earth stations.” 

Though some ground stations 
incorporate both receiving and 
transmitting capabilities, the term 
“earth station” is now used almost 
exclusively to denote those which 
only receive, the downlinks. 

The signal travels through what is 
called a “transponder.” A 
transponder is an instrument which 
repeats the signals sent to It. 
Communications satellites have at 
least a dozen and sometimes twice 
that many transponders. Each 
transponder is capable of receiving 
and sending 6,000 or more 
simultaneous telephone 
conversations and/or data 
transmissions, or one or two 
television audio/video signals. The 
reason for this discrepancy in the 
number of telephone calls versus 
the number of television transmis- 
sions that an individual transponder 
can handle has to do with band 
width: each transponder can handle 
37 Mghz. Television signal band 
widths are much wider than 
telephone signal band widths. 

Also, since the transponders have 
a relatively weak power source, it Is 
necessary that earth stations 
employ powerful transmitters and 


able to watch practically every type 


highly sensitive receivers. 

Should you want to own your 
own earth station—and join the 
5,000 or so private citizens of this 
country who do—you will spend 
between $5,000 and $13,000 for a 
good set-up. The price spread is the 
result of several factors. Certain 
areas of the country require the 
larger and more expensive 13-foot 
radius dish rather than a 10-foot 
radius dish. Whether or not you 
install the system yourself is another 
factor, as is the type of ancillary 
equipment you choose to hook up. 

Those who own receivers are 


of programming available, and 
then some. Most cable program- 
ming, both “basic” and pay, is 
carried presently on RCA’s Satcom 
F1, wafting high over the Galapagos 
Islands. Shifting the antenna 

to one of the other birds like Satcom 
F2, Westar I, or Il, or Ill, or Comstar 
|! affords sneak previews of such 
things as Public Broadcasting feeds 
between stations, “raw” (unedited) 
network news, and variety shows as 
they are transmitted live. 

The legality of private earth station 
ownership and use is fairly well 
established now in the United 
States. Canada, on the other hand, 
is mulling over the possibility of an 
outright ban, or at least | 
instituting prohibitive taxes on their 
use. The thinking behind this is that 
too many Canadians are using earth 
station receivers to get American 
programming, thus edging out 
viewership for Canadian 
broadcasting. 

Back in the USA, certain cable 
systems and a// three commercial 
networks are not exactly happy with 
the state of affairs surrounding 
direct home reception of satellite 
signals: the cablers are angry 
because the earth station owner 
does not pay for such things as 
Home Box Office or the 24-hour 


sports channel, ESPN, and the 
networks are upset because all the 
new video technologies are cutting 
into their audience. 

Theoretically, with the proper 
equipment attached to your receiver 
you could overhear telephone 
conversations transmitted by 
satellite. This would cost a hell of a 
lot of money—not only for the extra 
equipment but for the legal fees you 
would incur if the Feds found out 
what you were doing. This could 
also apply to unauthorized reception 
of other types of information sent 
through communications satellites: 
teletype, data, and facsimile 


But perhaps the most revolutionary 
application of satellite television 
programming currently on the 
boards is COMSAT’s proposal fora 
Satellite subscription television 
service. Last December the 
corporation began the process of 
seeking permission to offer the 
public three new channels of 
programming sent directly to their 
homes from space. 

The difference between this type 
of direct satellite broadcast and the 
type discussed previously is 
substantial. First of all, COMSAT 
proposes to orbit a different type of 
satellite which would employ more 
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transmissions meant for private 
reception. 

It appears that in the future 
Satellites will continue to affect our 
lives In new ways. Already, many of 
the larger corporations are 
employing satellites in 
“teleconferencing.” This allows 
individuals from around the country 
—even from around the world—to 
“meet’ through television. While it is 
still a rather expensive procedure, 
and as such must remain a creature 
of government and large corporations 
for the forseeable future, many 
people are finding the practice 
more convenient and more cost- 
effective than having executives fly 
in from thousands of miles away for 
a meeting. 

Another new wrinkle in satellites 
is exemplified by the Church of 
Jesus Christ of Latter Day Saints 
(the Mormons): they have their own 
network of earth stations linking 
their major North American centers 
to their main church in Salt Lake City 
through renting transponder time 
on Westar | and Satcom F1. The 
Church uses this network to televise 
various conferences held in Salt 
Lake City. In years to come we can 
expect other religious organizations 
and social groups to set up similar 
private “narrowcast” networks. 
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power than those currently in use. 
This would permit the use of earth 
Stations which would measure only 
22 feet in diameter, and which 
would sell for only $100.00 or so. 
The receiver, then, would fit 
comfortably on a rooftop or ina 
backyard garden. Conventional 
earth stations, besides their rather 
hefty price, literally weigh a ton or 
more. 

COMSAT wants permission from 
the FCC to begin construction of the 
Satellites for this service. Their plan 
calls for two such birds initially; one 
operational, the other would be an 
in-orbit Spare. This duo would cover 
the Eastern Time Zone and soon 
thereafter other satellites would 
follow until the entire 50 states are 
covered by the system. 

The general programming plan as 
currently envisioned will consist of 
three channels of commercial-free 
video. One channel is projected to 
be in operation constantly, and the 
other two would be on for 15 hours a 
day. The working names and intent 
of the three channels are: 
“Superstar’ Channel A (general 
entertainment: movies, popular 
concerts, theater, and family 
entertainment, “Spectrum” Channel 
B (children’s programs, film 
classics, public affairs, performing 


arts, and other cultural 
presentations), and “Viewer’s 
Choice” Channel C (sports, adult 
education, lectures, and experimental 
theater). All this—over 400 hours of 
mostly original video a month— 
would cost in the area of $25.00 a 
month. 

One rather strange aspect of the 
system will be a device in the 
Satellite itself which will detect 
unauthorized reception—signal 
pirates—and which would shut the 
unauthorized receiver down... from 
space. This device would also shut 
off the systems of those whose 
monthly payments fall in arrears. 
The way it is intended to work is that 
the satellite and the receiving 


equipment will be in constant 


“conversation” with one another. 
The satellite, along with the audio 
and video, will send a message to 
your equipment, which, if you are 
paid up-to-date and have the 
authorized equipment, will send 
back a proper response and your 
system will remain functioning. Part 
of this process, though, results in 
the network knowing such things as 
whether you are watching it or not, 


-and if so, what you are watching, 


when and how /ong you are watching. 

Civil libertarians will have a field 
day with this one. 

The service will also offer some 
options, like stereo sound, bilingual 
audio (one language per speaker: 
you turn off the one you do not 
understand, or, listen to the 
language you are studying), teletext 
information, and closed-captioning 
for the hearing impaired. ts 

To get their system off the groun 
—literally and figuratively— 
COMSAT will have to run the 
gauntlet of special interest groups 
who do not want to share one more 
crumb of the entertainment pie. 
Also, COMSAT will have to come up 
with an estimated $700,000,000 to 
set up before they see a cent 
returned to them. The hurdles are 
formidible, but the satellite pioneer 
appears willing and eager to fight 
the good fight for its idea. 

So the Space Age continues, 
approaching its young adulthood 
with tantalizing prospects of things 
to come. In the 24 years since 
Sputnik, satellites have, in more 
recent words from Arthur C. Clarke, 
fulfilled an ancient dream: 

“For thousands of years, men 
have sought their future in the starry 
sky. Now this old superstition has at 
last come true, for our destinies do 
indeed depend on celestial bodies 
—those that we have created 
Ourselves.” & 
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Continued from page 35 
capable of picking up program- 
ming from satellites, and the 
number is growing. 

Paramount Television Dis- 
tribution is supplying earth 
stations to clients signing up 
for its Entertainment Tonight 
and claims the ability to 
provide “big-name” programs 
on satellite, totally bypassing 
the traditional network systems. 

All this speculation is pre- 
dicated on enough television 
stations having earth stations 
so that satellite distribution 
systems can supply first-class 
programming and still turn a 
profit—and many broadcasters 
feel they are rapidly approach- 
ing critical mass. But until the 
revolution comes, the pre- 
vailing attitude is probably 
best expressed by Joel 
Chaseman, president of the 
four Post-Newsweek stations: 
“We're going to be loyal 
affiliates as long as it suits us 
to remain loyal affiliates.” 


TV Sets 


VDTs GIVEN CLEAN 
BILL OF HEALTH 


After several years of study, 
the federal government has 
concluded video display 
terminals (VDTs) do not emit 
enough radiation to constitute 
a health hazard. 

VDTs—for those who are 
not among the seven million 
American workers using them 


—are computerized keyboard/ 
television screen combina- 
tions which are used for word 
processing (typing), computer 
programming, typesetting, 
and a host of other purposes. 
Lou Grant and company have 
them in their newsroom. 


In its report, the Food and 
Drug Administration said 
VDTs are relatively harmless 
compared to some other 
common radiation sources. 
The FDA noted “flourescent 
lamps, for example, emit 
more visible ultra violet light. 
Space heaters give off more 
infrared radiation, with no 
known ill effects. And VDTs 
normally emit less X-radiation 
than television sets.” 


In acautious addendum to 
VDTs’ clean bill of health, the 
FDA warned “research still 
needs to be done to deter- 
mine the best working condi- 
tions and machine design.” 

The VDTs used in the tests 
were adjusted to produce 
the highest possible levels of 
radiation, with all built-in 
safety devices rendered 
useless. Eight of the 125 
VDTs tested were found to 
have X-ray emissions higher 
than the FDA's standard for 
color television sets. The 
firms were notified and either 
modified their units or took 
them off the market. 


Teletext 


THE MYSTERY OF THE 
MISSING TELETEXT SIGNAL 


Superstation WGN of 
Chicago has filed suit in 
federal court in hopes of 
preventing United Video 
Incorporated from removing 
an experimental teletext 
signal from WGN transmis- 
sions which United Video 
distributes to cable systems 
via satellite. 

According to WGN’s legal 
experts, United Video is only 
exempt from paying direct 
copyright fees as long as it 
“exercises no direct or indirect 
control over content.” Strip- 


ping out the teletext signal, 
they contend, is a violation of 
this stipulation. 

WGN and the other 
independent superstations 
have developed a growing 
dislike for the passive carriers 
which pick up their local 
signals and distribute them 
around the country. The 
reason for this is two-fold: 
those thousands of non-local 
homes receiving program- 
ming from the big city indepen- 
dents have yet to impress 
potential advertisers; also, 
the practice has resulted in 
numerous problems in terms 
of exclusive sports agree- 
ments and syndication rights. 


Censorship 


TAMING TELEPROMPTER 


Since the FCC has taken a 
hands-off stance on the con- 
tent of cable fare, the sex- 
and-violence quotient of 
programming has become 
one of the more controversial 
aspects of cable television. 
While some see this freedom 
from censorship as one of the 
major advantages of cable, 
there are those who do not 
like what they see. 

Westinghouse Broadcasting 
President Dan Ritchie Is a 
member of the latter group, 
and his opinion swings a lot 


of weight—TelePrompter 
stockholders recently approved 
a $640 million deal in which 
Westinghouse will buy the 
company at $38 per share. 

In a speech before the 
Public Relations Society of 
America, Ritchie proclaimed 
that a legal remedy must be 
found for what he considers 
to be one of cable’s biggest 
problems —public access 
channels “on which people 
can do anything.” 

Ritchie sees much of the 
public access programming 
as pornography, citing as one 
example New York's “Ugly 
George’’—in which George 
takes his camera onto the 
streets of Manhattan and 
asks young ladies to disrobe 
(indoors) for broadcast. He 
also admits to feeling uncom- 
fortable about X-rated movies 
on cable. 

Mr. Ritchie stated that 


| either the courts or out-and- 


out legislation should prevent 
others from viewing what Mr. 
Ritchie finds offensive. 


(ACT) ION AGAINST 
TV CENSORSHIP 


Peggy Charren, president 
of Action for Children’s 
Television (ACT), has announc- 
ed ACT’s campaign to oppose 
“the censorship tactics” of 
the Coalition for Better TV 
and the Moral Majority. 
Charren called the Coalition 
for Better TV's attempt to 
force television programs off 
the air by putting pressure on 
sponsors “a censorship crusade 
that threatens the free 
exchange of ideas in a free 
society. 

“The Coalition for Better 
TV, in conjunction with the 
Moral Majority, is trying to 
dictate what the American 
public may or may not watch 
on television,” Charren pro- 
claimed. “Perhaps no one 
will miss the first program 
forced off the airin the name 
of morality. But the New 
Right’s censorship crusade 
will not stop there. What will 
be the next target? A produc- 
tion of A Streetcar Named 
Desire? A documentary on 
teenage pregnancy? The 
news?” 

ACT recognizes the Coali- 
tion’s legal right to boycott 
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sponsors of “offensive” pro- 
grams, “but,’” Charren notes, 
“citizens who want to con- 
tinue to live in a free society 
also have a right—and a 
responsibility—to stand up 
in Opposition to these cen- 
sorship tactics. ACT is organ- 
iZing a nationwide campaign 
to alert the public to the 
threat of a television censor- 
ship crusade.” 

The main thrust of ACT's 
anti-censorship campaign is 
a national petition drive. ACT 
says it will mobilize concerned 
citizens to collect signatures 
and to speak out against the 
blacklisting of program 
content. 

The petition, which will be 
presented to the television 
networks, reads: “We, the 
undersigned, wish to express 
Our deep concern and pro- 
‘test over the New Right 
crusade now being conduc- 
ted by the Moral Majority 
and the Coalition for Better 
TV to purge television of 
program content they deem 
offensive. We want broad- 
casters to know that we 
support citizen action to 
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expand television viewing 
options for the American 
public, particularly for child- 
ren. We believe, however, 
that the censorship tactics of 
the Coalition for Better TV 
limit options and threaten 
the free exchange of ideas in 
a free society.” 


Home 
Computers 


STRIP MONOPOLY? 


Bored with your computer 
software? How about a racy 
version of Monopoly? 

Almost as a fluke, Computer 
Consultants of lowa, Ltd. has 
hit it big with its computer 
game Pornopoly. Designed 
for use with home computers 
—such as Apple and Atari— 
the game board is displayed 
On a video screen, the com- 
puter gives everyone $1,500 
to start with and $200 for 
passing go, and it even rolls 
the dice. 

Like Monopoly, players 
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use their money to buy 
property, except the names 
are a little different— 
Bordello Avenue, Kinky Court 
Place... 

But unlike Monopoly, 
money is not the object of 
Pornopoly. The object is to 
keep your clothes on. If a 
player drops out or goes 
bankrupt, he loses his clothes 
along with his funny money. 

Pornopoly started out as a 
joke. ‘“‘We had no plans of 
ever marketing the game,” 
claims Computer Consultants 
vice-president David Nuss- 
baum. But the response from 
friends and associates was 
overwhelming, and the com- 
pany sold 20,000 units in less 
than two months. 

Pornopoly is available at 
computer stores at a price of 
about $30. 


Piracy 


ROUGH WATERS 
FOR VIDEO PIRATES 


As is well-known, the rapid 
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growth of home video has 
been accompanied by a 
proliferation of video piracy. 
But the ever vigilant FBI is not 
about to let these latter day 
jolly rogers go unchallanged. 
Between 1975 and 1979 
there were only 84 convic- 
tions for film-to-video piracy; 
39 of these occurred during 
1979. In contrast, there were 
60 convictions in 1980, with 
90 indictments awaiting 
prosecution. 

Another indication of the 
growing importance of home 
video can be found in FBI 
Statistics of confiscated 
material. In 1975, the Feds 
seized a total of 5,867 pirated 
films and only 1,159 unauth- 
orized video cassettes. Last 
year the FBI confiscated only 
312 films while it grabbed 
16,635 dubious video 
cassettes. 

While some pirates have 
been receiving minimal 
sentences—‘‘slaps on the 
wrist’ according to some 
software distributors—the 
harshest sentence received 
in 1980 was four years in the 
slammer along with a 
$100,000 fine. 


Circle #39 on inquiry card. 


CETING 


Al |He 
VIDEO 


SHORE 


# 


recorded video cassette from 
any one of the growing number 
of video stores popping up around 
the country, my research suggests 
that you may have purchased used 
goods. It is illegal, unethical, and 
although. not all retail merchants 
engage in the practice of re-wrap- 
ping used cassettes and selling 
them as new, it is pervasive enough 
to raise an alert. Prior to doing so, let 
me present you with some general 
industry background, so that you 
may readily understand how such 
abuses can and do come about. 
The video cassette business is 
alive and well despite the recessive 
state of our economy. As the video 
hardware industry has been aware 
for years, color television sales are 
recession proof. It currently appears 
video tape recorder sales are rela 
tively unaffected as well, with sub- 
stantial sale increases being logged 
month after month. Thus we have an 
ever increasing market for prere- 
corded material on video tape. The 
consumer, however, iS not exclu- 
sively interested in owning these 
prerecorded tapes; an increasing 
number are choosing the rental 
option provided by many retail mer- 
chants. This rental option, which 
has become a strong facet of the 


| f you have ever purchased a pre- 
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By Anthony DeBartolo 


video cassette business, is providing 
the retailer with the lion’s share of 
the profits, much to the dismay of the 
duplicators and studios (Columbia, 
Magnetic Video, Paramount, Hyde 
Park Media, MCA, and so on). 

It is this increasingly popular 
option of renting video cassettes 
that has tempted many software 
dealers to repackage their excess 
rental copies once the rental demand 
for a particular title has subsided. 
For example, as one video shop 
owner told me, he knew that when 
The Blues Brothers was released on 
video tape that it would be a hot 
item, therefore he ordered 50 copies 
from his distributor. During the next 
two months he sold 10, and enjoyed 
seeing the remaining 40 copies 
repeatedly being rented out. But 
then the demand subsided and he 
soon had 40 used copies of the 
Blues Brothers sitting on his shelf. 
What did he do? Why re-wrap of 
course, keeping some on his shelf 
to sell as new and turning the 
remaining re-wraps over to another 
retail store that had run out and 
needed fast delivery. 

Using what is essentially a roll of 
clear plastic wrap and a high-powered 
hand-held hair dryer, the video cas- 
settes are replaced in their original 
boxes and shrinkwrapped. Adver- 


tisements for these shrink wrapping 
devices appear in almost all of the 
home video trade magazines, and 
several models are exhibited to 
customer-packed booths during 
the various Consumer Electronics 
Shows. Each advertisement carries 
the call to “increase your profits,” 
and without regard to ethics, they. do 
just that. 

During the course of my research, 
| spoke with John J. Faily, chairman 
of the board of the Video Guild, Inc., 
one of the largest national video 
tape clubs in the business. 

“The word is definitely beginning 
to get around. We get calls from all 
over the country from people who 
have abandoned their local retail 
stores. This shabby practice is not 
confined to any region of the country; 
my guess is the practice is pretty 
widespread. If | wanted to commit 
suicide | could release an extensive 
list of ‘alleged offenders’ who have 
been complained about by more 
than just one dissatisfied customer. 
And again, I’m not talking about 
only local retail merchants by any 
means. 

“! am encouraged that people are 
beginning to catch on to all kinds of 
gimmicks, phony claims, and this 
shabby back room stuff. For the 
industry as a whole, the sooner 

Continued on page 59 
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By E.G. Sunden 


hile looking over my notes 
of the conversation with 
the editor of this magazine, 


| noticed we had planned to discuss 


the basic hook-ups, from antenna to 


VCR to television. It occurred to me 
that all of that information is laid out 
in every instruction manual. Since 
everyone receives an instruction 
manual with a new VCR and since 
all new owners of VCR’s read their 
instruction manuals (don't we?), | 
will assume that any reiteration of 
that material would be redundant 
and boring. I'll try instead to cover 
situations that your instruction man- 
ual wouldn't. 


The legalities of 
taping and swapping 
Laws, of course, vary from state to 
state but usually follow federal pre- 
cedent. To this point, | have yet to 


hear of anyone being prosecuted 
for “private home use” but! am sure 


itis only a matter of time before we 
have some real precedents set by 
cases going to trial, and a few rigid 
guidelines will then follow. As it sits 
now, the major laws you have to be 
concerned about breaking are the 
Federal Copyright statutes. The way 
they work can be a little bit frighten- 
ing. For a production company to 
maintain its copyright and protect it, 
it must be willing to prosecute and 
pursue al/ infringements. Failure to 
do so will jeopardize the copyright. 

Bearing that in mind, and the fact 
that FBI agents are as likely to open 
your front door with an axe as by 
politely knocking, | must urge you to 
play with legitimate “broadcast” 
material and to stay away from pirates 
and pirating. “Broadcast” material 
consists of any program broadcast 
for free, over the VHF (very high 
frequency) and UHF (ultra high fre- 
quency) channels, 2 to 13 and 14 to 
Bo. 

As it stands now, (and until the 
actor in the White House figures out 
how he can stick his finger in the 


copies... 


videosyncrasies 
of duping 


©Sony Corp. 


Bo 


pie),it is legal to record and play- © 
back “broadcast” material in your 
own home. If you have a friend in. 
California who does not getall ofthe 
F-Troop reruns, it appears to be © 
legal for you to tape them and to — 
give them to him for his (or her) 
private home use. However, the 
second that one penny exchanges ~ 
hands, it is no longer for private 
home use but for profit and is sub- 
ject to copyright laws. If you are 
taping soap-operas for a friend who 
owns the corner tavern so that he © 
can re-run them on Sunday after- 
noons for all the poor working stiffs | 
who do not get to watch them during 
the week, and he is engaged in the 
tavern business while he’s showing 
them, that’s for profit and subject to 
copyright laws. If the same group of 
people who were viewing them at. 
the tavern came over to your place 
instead—and as long as you Charge 
no admission—that’s for private © 
home use. - | 

Private Broadcast, ON-TV, HBO, 
SHOWTIME, and cable contracts 
may vary and may have provisions 
covering the reproduction of the 
material that they “broadcast.” Be 
sure to check this fine point. 

Home movies and other uncopy- _ 
righted material are legal no matter - 
wnat. : 


The nitty gritty | 
of duplication 

The original that you are dupli- 
cating has a lot to do with the end 
run quality of the dupe (duplication 
—also known as ‘“dub’). Each timea 
program is copied, each “generation” 
looses a little. In each generation 
down, the chroma (color level) drops, 
the time-base degrades and the 
over all quality sinks, so you want to 
start with as good a SOurce as pOs- 
sible. If you are taping F-Troop 
reruns for that friend in California on 
your machine and then mailing them _ 
to him, fine. If you are taping and then 


running them a second time (you 


have to have two VCRs) to either | 
cut commercials or so that you have 
a copy, you should think about 
taping the original broadcast on two 
decks at once for quality’s sake. 
The broadcast signal in America 
contains 525 lines of horizontal 
information that is refreshed 30 
times a second. The best that a half- 
inch VCR will record for a color 
broadcast is 250 lines. Taping from 
a broadcast source is infinitely better 


The American broadcast signal 
contains 525 lines of information that 
is refreshed 30 times a second. The 
best a half-inch VCR will record is 250. 


than taping from a half-inch source. 
Which broadcast source is best? 
Cable! With cable, passing airplanes 
and reflected signals become prob- 
lems of the past. Frozen rotors and 


ice-storms and loose guy-wires all. 


become mythical beasts. Record- 
ing programs from CATV (cable TV) 
is almost as good as buying pre- 
recorded tape, sometimes better. 

If your community has ascrambled 
UHF pay-TV operation ON-TV, for 
example, the circuitry that the scram- 
bled signal has to pass through to 
be descrambled and to have the 
audio inserted and dropped to your 
television's tuner on channel 3 or 4 
rarely produces picture quality equal 
to that of an unscrambled UHF 
station. Microwave transmission has 
all the earmarkings of a good thing 
except that current transmitters are 
moderate to low power and the 
signals are absolutely line of sight. If 
your antenna moves a fraction of an 
inch (wind, birds, ice) the quality 
suffers. 

There are two methods of duping 
half-inch video. The technological 
difference would fill volumes and 
take thousands of man hours to 
explain (well, 20 pages at least). The 
difference to the user is only which 
set of cables to use and which 
buttons to push. 

To dupe a tape using the RF (radio 
frequency or tuner) sections of two 
or more VCR's you will need one 
additional length of 75 ohm coaxial 
cable with male connectors at each 
end for each additional VCR. The 
connections are simplicity itself. 
Start with the VCR you are using as 
the source. It will output normally on 
Channel 3 or 4. Pick one and tune 
the rest of the VCRs that you are 
recording on to that channel. The 75 
ohm coax runs from source deck 
VHF OUT to duplicating deck VHF 
iN. Un a coax from OUT VHF to 
VHF IN on a second supplicating 
VCR (if used) and so on eventually 
terminating at a color television set 
so that you can monitor your pro- 
gress. Make sure that all of the 
CAMERA/TUNER switches are 


switched to tuner and that all of the 
PICTURE SOURCE bullons are on 
TAPE. 

Each VCR will, in turn, tune in the 
signal coming in on channel 3 or 4, 
process the signal (most VCRs have 
AGC, automatic gain control), dump 
the signal to tape (record) and pass 
the signal out on channel 3 or 4 to 
the next device. There are two draw- 
backs to this method. Each time the 
signal hits a VCR it is translated into 
raw video and audio information 


from RF (through the tuner) and then. 


back into RF and transmitted out the 
VHF output to the next device in line. 

All of that tuning and retransmit- 
ting can cause problems. Since 
even the best cables are hardly 
perfect untuned linear conductors, 
any variance in the metalurgy of the 
connectors, the plating, moisture 
levels, and a hundred other things 
Can Cause the transmitting section 
OF ihe VCR to throw sours and 
harmonics. In addition, when you 
have several devices in close proxi- 
mity all generating radio frequency 
signals at the very same frequency, 
there is a likelihood that these 
signals will beat against one an- 
other and cause interference some- 
where in the chain. All of these 
problems can be avoided by using 
the second method. 

Most state-of-the-art machines 
have CAMERA/TUNER switches 
and audio and video inputs and 
outputs. The cables required are 
(usually) one miniature cannon jack 
(both ends) and one RCA jack, male 
(both ends). The hook-up sequence 
is similar to the RF method: AUDIO 
and VIDEO OUT of the source deck, 
to AUDIO and VIDEO IN and on 
recording deck #1, AUDIO and 
VIDEO OUI #1 to AUDIO and 
VIDEO IN #2. The only variance 
being that to monitor the taping you 
will have to run 75 ohm coax from 
the last copy deck’s VIDEO OUT to 
your color television set. All of the 
CAMERA/TUNER switches must 
be in the camera position. 

This method also provides you 
with the opportunity to turn your 


VCR area into a real rat’s nest. Since 
each of the VHF OUT jacks is un- 
occupied, you can run leads toa TV 
from each deck and monitor the 
progress of the signal through each 
VCR. Wouldn't that be fun? 

Although this method requires 
two sets of cables for each addi- 
tional machine, | believe that re- 
ducing the chance of RF interference 
and avoiding tuning and then re- 
transmitting the signal through each 
deck is worth it—particularly when 
running more than one copy ata 
time. 


Formats, disc to tape 


What about copying VHS to Beta 
format and vice versa? No problem. 
Though each machine has its own 
quirks (Some decks have to have the 
record and play buttons depressed 
simultaneously), as long as the 
source signal is decent, each device 
in a chain should perform as if it 
were standing alone. 

What about videodiscs? Again, 
no problem. Laser videodiscs pro- 
vide an excellent source signal. 
Their major drawback becomes 
even more apparent at this point 
because they cannot record. 

What speed should you use? The 
rule of thumb for general taping 
holds true for duplication: the faster 
the better. Unless you do not care 
about quality (| have one friend who 
is colorblind and tapes that he 
thinks are great | find barely watch- 
able), stick with SP and Beta II. 

Surprisingly, black-and-white pro- 
grams, whether they were originally 
film or not, hold up incredibly well 
through many many generations. 
Not surprising though, when you 
look at the specs for most VCRs the 
Horizontal Resolution figures for 
monochrome are always higher than 
those for color. 

Can two or more VCRs record 
broadcast material simultaneously 
while they are on their prepro- 
grammed timers? Yes, but although 
the timers may go off simultaneously 
or close together, if you have the 
recorders in sequence you have to 
check whether the machines will 
automatically turn on their VHF OUT 
section. You may have to chain via 
the CAMERA jacks, or run direct 
leads to the VHF IN on each machine 
from the antenna. 

Do not discount the legal con- 
siderations noted at the beginning 
of this article. Keeping these in mind 
—be fruitful and multiply. & 
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When you Wonk at a deo magazine, the ards “Cable re 
appear in your sleep. In wired and non-wired communities, peo 
talk about the latest cable innovation; things are breaking sof 
this field that hardly anyone is truly up- ee on the 
technological Or programming novelties. : - 

Yet in one community after another—perhaps even i in ry 
changes are taking place that will involve television in 
ways heretofore unimagined. How we shop, how 
charities, worship, use computers, deal with the law 


influence the lives of others.. 


. the very cornerstones « 


being broken down and reassembled by cable tel 
SO here, seb co in Self-defense, is. an | almost-c 


‘The simple act of shopping, we : 
instance, has become a ele for ae 


improvement via cable. — 


In Fresno, California, you can com- 
parison shop in your living room. — 
Prices for similar items at various E 
local stores are listed on your ele I 
vision screen, allowing youtodecide _ 


e intro 
of credit card oulion. hardwa 
ne California ny is ri 


the best store at which. to shop this” k 


week. 


In Columbos, Ohio, ‘the QUBE | 
two-way system makes it possible 
for you never to set foot beyond your ~ 
own welcome mat while ordering 


goods from local stores. 


- ported ses stores rise ang : 
with Vector’s Statistical methods, 4a 
but its services were being pulto |, 


use in over 20 major cable mar 


al the peg) hg a 1980. 


In Coral Gables, Florida, over 1 ae 7 


families selected for: a system test of 


the Viewtron two-way service not 
only shop athome, but also pay their © 

bills by instructing their television | 
set to whom money should be sent. 


Storer Broadcasting, Currently the 
seventh largest cable company in 


the United States, also is developing 


facilities to let its subscribers’ chan- 


nels do the walking. Called appro- _ 


with two-way systems like QUBE 


provides the best possible samples 
for local market research evo e: | 


; channels. for 
subjects like 
-ollege credit 

ut of the lecture 
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| ) drawings, and ¢ even “animated ¢ gra- 
Te course er ncole: will reed sa 
additional marketing information to is 
cope, and cable will be able to ~ 
_ supply them with it. Audience polling _ 
will one day become his classroom, 
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Religious programming has ex 
perienced a phenomenal amount of 
growth since the burgeoning of 
cable. The three major religious 
cable networks: the Christian Broad- 
casting Network (CBN), the Praise 
The Lord Network (PTL), and Trinity 
Broadcasting are reaching millions 
of cable subscribers seven days a 
week and grossing millions of cable 
dollars. 

For example, CBN’s most suc- 
cessful show, 700 Club, is carried 
on 150 television stations and has 
the potential to reach eight million 
cable subscribers—more homes 
than are served by Home Box Office. 
And CBN, reports Forbes magazine, 
grossed $70 million in 1979. 

Religious broadcasters are think 
ing of using cable to market religious 
paperbacks. Publishers Weekly mag- 
azine recently related that excite 
ment was building over the idea of 
converting books into video pro- 
gramming. 

The Episcopal Radio-TV Founda- 
tion, for one, has worked to translate 
The Lion, the Witch and the Wardrobe, 
a popular C.S. Lewis novel, into four 
video programs for use by church 
school and study groups. 

Such programs are expected to 


spur book sales, a factor which 


should prompt non-religious pub- 
lishers to follow suit. With cable's 
ability to reach virtually all kinds of 
specialized audiences, any paper- 
back could be marketed by this 
means to its own special readership. 


Another area limited by the mass- 
audience television networks Is now 


becoming an arena of intense com-. 


petition in cable. Cultural program- 
ming is being offered not only by 
independent programmers, but by 
the networks themselves who hope 
to reap big profits. 

The first national cable-television 
service devoted exclusively to the 
likes of Shakespeare and Pavarotti 
was Bravo, which bowed in 55 cities 
in December, 1980. ABC’s ARTS 
(Aloha Repertory Television Service) 
system was quick to follow in April. 
CBS is soon expected to jump into 
the fray. Culture, it seems, will no 
longer be limited by the Nielsen 
ratings. 

Cable also provides an excellent 
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showcase for more earthy pursuits. 
At its public access best, cable pro- 
vides an excellent showcase for 
young performers in music, drama, 
dance, and other areas who need 
time to hone their abilities to star 
quality. : 

in California, the Marin County 
cable system features local musicians 
for an hour-long presentation, Show- 
Case //. In San Diego, the indepen- 
dent public access center there has 
picked up on the western “urban 
cowboy” fad by giving local country- 
and-western bands television ex- 
posure. Center director Jerry Voss 
reports the show has been such a 
success that he has received several 
offers (which he has refused) to do 
the show commercially. | 

Entertainment services like Home 
Box Office and ShowTime are begin- 
ning to dent prime-time audiences 
in cable homes. New Nielsen mea- 
surements of cable viewing instituted 
in late 1979 show Home Box Office 
has actually at times beaten the 
three major networks for ratings in 
cable-wired homes. 

In May, 1980, when HBO pre- 
miered Deer Hunter, Advertising 
Age reported a 41 Nielsen rating 
against ©BS 12, NBCs. 11, and 
ABC's 8. In that same month HBO 
lead an entire week of prime time 
ratings against the networks in homes 
capable of receiving both. 


On the more serious side, cable is 
making waves in newsrooms nation- 
wide. With the retirement of Walter 
Cronkite from regular anchoring 
chores, it is appropriate that cable 
should stand ready to usher in a 
new era in news reporting. 

Several months before Cronkite’s 
farewell last March, the Cable News 
Network, a 24-hour, seven-day, all- 
news service was introduced to the 
airwaves and, via satellite, to two 
million subscribers nationally. Ted 
Turner, CNN’s maverick owner, 
counterprograms the networks with 
a vengeance—financial reports at / 
PM against the regular network 
news, two-hour evening news against 
prime time, and sports at 11 PM. 
Currently, CNN has just over five 
million subscribers. 

Because of its growing importance 
and programming trade-off agree- 
ments with independent broad- 
casters, Cable News Network has 
begun to reach even non-wired 
television homes. It is not unusual 
for some of the film shown on the 


One might think 
interactive cable is 
frontier-of-the-art, yet 
there is more 
advancement on the 
way—two-way cable 
television without 
the cable! 


evening network news to be tagged 
“courtesy of CNN.” 

Newspapers are also beginning 
to feel the pressure of cable tele- 
vision. Technology is being tested 
which will bring newspapers in 
electronic form into the home. Issues 
will have the advantage of more 
updating than is possible with cur- 
rent printing processes. 

The Viewtron experimental elec- 
tronic newspaper system being tested 
by Knight-Ridder Newspapers in 
Coral Gables, Florida is one out- 
standing example. A specially- 
adapted television set anda control 
panel allow users to have access to 
the latest news, sports, weather, and 
stock exchange information. 

Advertisers there include local 
grocery stores, restaurants (which 
list menus and prices), and the 
Sears and J.C. Penney catalogs, 
available at the touch of a button. 

The Danbury News-Times in Con- 
necticut is also testing electronic 
offerings. Cable time will be sold as 
part of a package deal when an 
advertiser buys print space. In this 
way, it is hoped advertisers will 
acquaint themselves with cable's 
possibilities as an advertising medium. 


Political coverage has been more 
in-depth and first-hand with the 
advent of the Cable Satellite Public 
Affairs Network (C-SPAN). A non- 
profit cable programmer, C-SPAN 
carries live coverage of the House 
of Representatives. When the House 
is notin session, there are elections, 
speeches and discussions covering 
current political events and analysis. 
C-SPAN's typical programming day 
runs five hours. | 

Response from professional poll- 
tical news reporters has been favor- 
able, mostly due to the fact that C- 
SPAN provides an alternative to the 
three-minute political coverage often 
found on the networks. 
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Off-beat sports are entering homes 
via satellite. The Canadian Football 
League (CFL) has sold its viewing 
rights for the entire United States to 
the Entertainment Sports Program- 
ming Network (ESPN), and Maclean’s 


magazine predicts that is just the tip. 


of the iceberg for sports freaks. In 
addition to football (Canadian and 
otherwise), ESPN carries college 
sports, pro bowlers, and even full- 
contact karate, to name a few. 

For those with more of an urge to 
participate, the QUBE system allows 
its viewers to win prizes on tele- 
vision game shows by “touching in” 
appropriate responses on their inter- 
connect panels. 


Cable has even taken the place of 
the CB radio. All you need, contends 
Redbook magazine, is ahome com- 
puter and “The Source,” an informa- 
tion utility based in McLean, Virginia. 
In addition to providing access toa 
wide body of general information, 
“The Source” allows its more than 
4500 subscribers to converse with 
one another by typing in and trans- 
mitting messages to other sub- 
scribers whose “numbers” they call 
Up. 

The business community has not 
remained immune from cable’s im- 
pact. Already there is need for its 
abilities as an information conduit. 
Storer Broadcasting of Miami and 
Scripps Howard Broadcasting of 
Cincinnati have teamed up to develop 
the Cylix Communications Network 
in answer to this demand. 

Cylix transmits business data 
through a satellite network to its 


‘users. The system currently services 


participants in 130 cities in 43 
States. Users typically have need of 
high speed, high reliability trans- 
mission of digital information, some- 
thing cable technology is uniquely 
qualified to provide. 

The annual reports of large com- 


panies are beginning to be viewed 


via cable. Stockholders of Connec- 
ticut's Emhart metal-working cor- 
poration have done just that. This 
pioneering effort was spearheaded 
by Bruce Pennington of New York's 
Chester Burger and Company man- 
agement consulting firm. 

In August, 1980, Emhart’s annual 
report, a 22-minute presentation, 


went out via cable to 100 com- 
munities nationwide, reaching 13,000 
of its stockholders. The total cost— 
$2000 through the use of public 
access Channels. For those stock- 
holders not able to receive cable, 
cassettes in VHS and Beta formats 
were made available. Response 
was enthusiastic to this unique 
broadcast. 

Cable’s ability to interface doctors 
and lawyers with the general public 


shows much promise. Public access 
channels provide the perfect outlet 
for local legal and medical practi- 
tioners to field questions from com- 
munity residents. The benefit here is 
two-fold—public recognition and 
increased business for the profes- 
sional (without engaging in still- 
controversial advertising) and the 
benefit of information imparted to 
citizens. 

There are still over 100 counties in 


a. 


Fast Service 


and a 
Great Deal 


VIDEO ACTION 
BY PHONE! 


CALE TOLE-T Bae 
1-(800) 4385-0715 


Illinois Residents Call 1-(800) 892-0753 


Just $17.00 
For A One-Year 
Subscription 


Subscribe by phone to 
VIDEO ACTION! We'll bill 
you later or you can charge 
your subscription to Master 
Charge, Visa or Bank 
Americard. Please send 
foreign orders (pre-paid at 
$25.00) and Canadian (pre- 
paid at $19.25) to Video 
Action, Box 255, Mount 
Morris, Illinois 61054. 


IDEO_ 
CTION 


the United States which do not have 
ohysicians. In the late 1979 speech 
by Ralph M. Baruch, chairman of 
Viacom International, it was sug- 
gested that cable might be able to 
play a major role in getting medical 
attention to the populace of such 
regions. 

Mr. Baruch also described a 
Viacom installation which takes 
some of the pressure off the New 
York legal system—an intercon- 
nected arraignment system. This 
eliminates the need for personal 
appearances of law enforcement 
officers and defendents before 
judges, saving New York taxpayers 
vast sums of money. 

One might think such technological 
innovations are frontier-of-the-art, 
yet there is more advancement on 
the way—two-way cable television 
without the cable! According to the 
Wall Street Journal, a small Cos 
Cob, Connecticut company claims 
such a feat might be done with 
special mirrors. Broadcom Inc.'s 
proposed technology, named Synapz 
(because of its similarity to the way 
in which nerve cells in the body 
communicate) would bounce signals 
off “antennas” called retrodirective 
arrays. The signals could be bounced 
from any point in the system to any 
other, but further work and develop- 
ment are needed before the system 
can-be marketed. 


Selecting what to watch on this 
television of abundance will bring 
its own changes. Currently, 19 million 
of us simply pick up the TV Guide, 
while others look at the local listings 
in our newspapers. But with thou- 
sands of new channels nationwide, 
new listing methods will appear. 

In Columbus, Ohio, a publication 
is put out listing every local cable 
offering. The publisher, Graphics 
Printing and Publishing Company, 
claims to have eaten into sales of 7V 
Guide in that city by 15%. According 
to Advertising Age, TV Guide neither 
confirms nor denies this. 

Not to be left behind, 7V Guide 
has been testing cable listings in 
the New Mexico-E] Paso area and 
finds such listings are being bought 
even by people who do not sub- 
scribe to cable. 

Several publishing enterprises 
have sprung up to meet the demand 
for cable listings. TV Facts, of 
Farmingdale, New York, combines 
cable listings with local shopper 


guides and distributes some 5,000,000 
issues to about 300 cable fran- 
chises. TV Tempo of Athens, Georgia, 
distributes local cable listings to 
half a million subscribers. According 
to Advertising Age, TV Tempo be- 
lieves a national cable guide Is 
impractical and that local listing 
creates a whole new field for pub- 
lishers. 

The big entertainment conglom- 
erates are beginning to believe that 
reaching special groups of people, 
“narrowcasting,’ may be where the 
profits lie in cable. 

For example, ABC has announced 
it will devote four hours of program- 
ming five days a week entirely to 
women’s interests. It is significant 
that a conglomerate whose main 
focus is appealing to mass audiences 
would take steps in the opposite 
direction in its approach to cable 
programming. | 

If all this still leaves television too 
passive a medium for you, there is a 
little girl in Columbus, Ohio who may 
prove you wrong. Her name is Lulu 
Smith, and she is the main character 
in what Warner Cable describes as 
“the world’s first interactive drama.’ 
Viewers actually decide what will 
happen to Lulu via their two-way 
terminals. 

For example, the first scene opens 
on a tranquil domestic scene: baby 


playing in its playpen, mother cook- 


ing dinner. The home audience then 
gets the following flashed on the 
screen: 


QUESTION: This show needs: 
1. Some sex 

2. Some violence 

3. A good mixture of each 


Depending on how the home viewers 
vote, the next scene reflects their 
wishes and the show goes on. It 
sends chills up and down your 
spine to think of the possibilities. 
What would happen on daytime 
soap operas if viewers were allowed 
such input? Not to mention prime 
time fare. 

Itis all here. The tests, the develop- 
ments in scattered communities... it 
is truly a revolution all around us 
and it is happening now. The real 
excitement will begin, however, when 
magazines like this one no longer 
need to use phrases like “just 
instituted,” “still in the testing phase” 
and “about to be connected.” 


QUESTION: 
Are you ready for all this? 


1. Yes 
2-4 
3. More! 


TOUCH NOW | 
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Continued from page 50 


Using what is essentially a roll of clear plastic 
wrap and a high-powered hand-held hair dryer, 
the video cassettes are replaced in their original 

boxes and shrink-wrapped. 


these things are understood and 
avoided by the consumer, the better.” 
| asked Y.J. Draiman, of the Electro 
Video Marketing Corporation, a Chi- 
cago video supply wholesaler, exactly 
how popular these shrink wrapping 
devices are with retail merchants. 

“Let's put it this way, if | stocked 
them, | could sell them. We get a lot 
of calls from new retailers who turn 
to uS aS a One stop video supplier, 
and many ask for one of these 
wrapping systems with their first 
prerecorded video cassette order. | 
will not sell them. As far as I’m 
concerned, it’s fraud.” 

You may decrease the probability 
of unknowingly buying a used tape 
by conducting a little research of 
your own. To begin with, ask ques- 
tions. Before doing business with a 
video software dealer, get a full and 
clear explanation of their program, 
be it sale, trade-in, or rental. If they 
only offer video cassettes for sale, 
you can be fairly confident that 
when you buy a tape it will be a new 
copy—unless they also run another 
store across town that only rents. 

If they have a trade-in program, 
listen carefully to the particulars of 
the exchange. Most stores | have 
visited give their trade-in customers 
a certain dollar credit toward their 


next purchase, after having absorbed - 


$15.00 to $20.00 of the original 
purchase price. That is to say, if you 
buy a tape at a cost of $65.00 most 
trade-in programs will give you a 
$45.00 to $50.00 credit toward your 
next purchase. If while explaining 
their trade-in program your dealer 
makes it clear that the tape must be 
returned in the original box, and that 
the box must be in good condition 
Or you are penalized $10.00 or so in 
trade-in value, become leary. Sucha 
condition is common with many 
dealers who offer a trade-in program, 
and is a fairly clear sign that your old 
cassette is being targeted for re- 
wrap and resale. 
However, should you see dis- 


played a selection of cassettes: 


marked “trade-in” offered for sale at 
reduced prices, you may assume a 
less Suspicious posture. Keep in 
mind that the temptation to re-wrap 
at least some of those overstocked 
rental titles and receive an extra 
$10.0 or $20.00 for a “new” tape as 


opposed to a trade-in is at least 


present—if not great. 

If your video store has both a 
sales and rental program, will they 
without hesitation open a shrink- 
wrapped package because a par- 
ticular rental title is already out on 
loan? This may not be so much a 
sign of eager service as confidence 
in the fact that it can always be re- 
wrapped in its box (which, if you will 
note, the sales personnel treat so 
gingerly and store away). 


Be sure to closely examine the 
shrink wrapped package. Is the 
tape over two hours in length, re- 
quiring a double cassette? If so, are 
the tapes uniformly wrapped to- 
gether, or is one cassette standing a 
bit taller than the other? The shrink 
wrapping process available to the 
retailer, although effective, is not as 
sophisticated as the process utilized 
by the duplication houses where the 
original shrink wrapping occurs. As 
it is often difficult to achieve a level 
alignment of the cassettes to be re- 
wrapped in some retailers back- 
room without the convenience of 
three hands, many of these double 
cassette re-wraps appear unevenly 
aligned. In addition, repeated hana- 
ling of the boxes themselves leads 
to various degrees of wear along the 
edges, so inspect them as well. 


By all means, if the packaging 
seems odd, or if for any reason you 
feel in doubt, ask calmly and plainly 
if the cassette you are about to 
purchase has been re-wrapped. By 
doing so, you are presenting your- 
self as a type of customer the video 
merchant has probably never en- 
countered before—an informed one. 
Providing you with guidelines for 
judging the truthfulness of the reply 
you receive from the store person is, 
understandably, beyond the scope 
and intention of this article. Yet | 
would hazard to guess that if in your 
lifetime you have not purchased any 
bridges or swamp land, your innate 
inter-personal relation skills will suf- 
fice for knowing if someone is lying 
to you. 


Aside from the clues | have pre- 
sented above that deal with external 
signs of the “newness” of a video 
cassette, the quality of the recorded 
image itself is not a reliable indi- 


cation. A high quality cassette played 
repeatedly on a well-functioning 
video recorder may provide 500 to 
600 plays before any deterioration 
of the image is evident. Therefore, 
the external signs are your most 
valid clues if you wish to be the 
beneficiary of the full life span of a 
new video tape cassette. 

If you are saying to yourself “So 
what; if a tape provides 500 or so 
plays, who cares if it's been rented a 
couple dozen times,” you are missing 
the point. In addition to breaking the 
law by engaging in fraudulent busi- 
ness practices, such merchants are 
constructing a foundation for a new 
business which treats its uninformed 
customers disdainfully. Should this 
business maintain such practices, 
should such practices go unchecked 
Or be ignored by an unconcerned 
consumer, the potential for addi- 
tional abuses increases. 

But if you are concerned, there is 
one additional ‘test’ you may run to 
determine the tape’s new or used 
Status. Unfortunately, it can only 
occur after the purchase has been 
made. When you open the package 
for your first playing, note if there is 
some sort of mailing list postcard, 
announcement of new releases, or 
Warranty card enclosed by the studios. 
Many of the major studios have 
enclosed something of the sort in 
the past, and all of the majors do it 
now with their latest releases. Due to 
their size and construction, it is 
difficult for retailers to keep track of 
the cards, and as one professional 
“re-wrap artist’ | have talked with 
confessed, ‘even if | can find them, | 
don't put them back in the package. 
What customer is going to miss 
them?” So if it is missing, call your 
home video store and ask about it. If 
they are not able to provide you with 
a satisfactory explanation, ask them 
to look on the floor by their shrink 
wrap machine. Odds are they will 
find It. 

Finally, lest | paint too deceitful an 
image of software dealers, let me 
State that not all re-package used 
goods for sale as new. Yet, as | have 
Said, prerecorded video cassettes 
are a new facet of a new industry; 
and at this point in time many 
dealers are testing the consumer to 
see what they can get away with. m 
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Computer-generated image from the fi 


By Constance Brand 


n the beginning, there were the 
J erenaiisiscove praxinoscope, 

zoetrope, and the daedalus 
(“wheel of life’), devices invented in 
the 19th Century to bring drawings 
to life. Crude, mechanical machines, 
they were nonetheless effective. 
Little more than a half century later, 
science and technology gave art 
the computer. 
Or rather, art begged, borrowed, 
and stole the new technology until 
science sat up and took notice. Art 
and science have intermarried to 
create more and better illusions of 
reality than previously possible. Has 
science appreciated the relationship? 
You bet it has. 
Science has extrapolated 
information from computer pictures 
otherwise unobtainable unless by 
strenuous calculation and 
considerable insight. Artists, in turn, 
have just begun to realize the 
enormous creative and commercial 
potential of the computer. Now that 
access to the hardware is becoming 
more widespread, and software is 
being developed to increase the 
potential of the computer to mimic 
life, simulations of reality will begin 
to embody our wildest dreams. 
Artists these days think in terms of 
“brushes,” shadow algorithms, and 
three-dimensional geometric forms 
smoothly receding at the edges with 


softly glowing highlights. A number 
of photographic effects are echoed: 
polarization, posterization, solariza- 
tion. Words may be typeset or 
appear to be hand painted with the 
paint still wet on the screen. Objects 
rotate, gyrate, float, expand, and 
contract in seemingly endless 
contortions. Feature films will be 
possible without actors, sets, props, 
or costumes. The grand illusion is 
becoming grandiose. 

Not all computer artists are using 
fantasy effects in their work. We can, 
however, say that there are two very 
broad categories of computer 
animation: computer-aided animation 
and computer-generated imaging. 

Computer-aided animation is the 
addition of a computer to the 
operation of a motion picture 
camera and the stand that the 
camera is mounted on; the computer 
controls the incremental movements 
necessary in shooting the artwork. 
The computer aids the animator by 
performing many of the more time- 
consuming chores of animation. 
The animator still creates the 
artwork from storyboard to painted 
cel (the actual finished art) by hand. 

The addition of a computer 
simplifies the amount of calculations 
necessary to create camera 
movements with the effect of live 
action movement, such as pans 
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(left-to-right movement), tilts, rotations, 
and the accelerations and deceler- 
ations of such moves. The camera 
shutter is also computer controlled, 
allowing precisely measured 
effects to be performed. 

An artist may have familiarity with 
orogramming techniques, or may 
work in tandem with a programmer 
to achieve the desired visual results. 
The programs are written instructing 
the computer to draw an image on 
the CRT (cathode ray tube) screen, 
or to reproduce an image drawn by 
the artist on an electronic “graphics 
tablet” or “digitizing tablet.” The 
computer is then further instructed 
to enhance the image in a variety of 
ways: width of line, color, shadows, 
highlights, distortion of the image, 
scale of the image, position of the 
image, and so forth. 

Computer-generated imagery 
uses the computer to create the 
artwork and to store the programmed 
information that results in the 
imagery. There are generally two 
types of computer-generated 
imagery: static and continuously 
variable display. 

Static computer-generated 
imagery refers to a piece of art that 
will be displayed an image ata time 
and photographed a frame ata time, 
or any number of frames depending 
on how the computer is programmed. 
Digital computers are generally 
used. The information generated by 
the program per frame is then stored 
in the computer, in an external 
“frame buffer’ (digital video 
memory), or on an external storage 
tape or disc. It may also be recorded 
directly on film. 

To check the movement of serially 
programmed images, the animator 
has the computer replay through 
the selected imagery. Eventually the 
images are photographed by a 
camera hooked up to the computer, 
or by a microfilm plotter which is 
designed to draw and record 
imagery off an oscilloscope display. 
Interactive videodiscs will soon 
play an important part in this step, 
allowing greater speed of retrieval 
and more storage capacity, besides 
a final visual product. The result is 
an animated film. 

Key-frame computer generated 
animation is the above process, 
except that the computer is “picture- 
driven’ rather than language-driven. 
The animator draws a picture into 
the computer that represents one 
extreme position of a movement—a 
raised hand—then enters a second 


Clips from the computer film Collide- 
Oscope by Stan Van Der Beek. 


extreme—a lowered hand—then 
instructs the computer to create the 
art needed “in-between” the two 
frames. In a sense the computer 
averages the distance between 
each similarly positioned line and 
makes anew third line. This cuts the 
work of an animator in half. 
Continuously variable display 
imagery is generated by a second 
kind of computer, the analog 
computer. The analog computer 
begins with an input signal similar 
to a video camera’s signal, and 
distorts the image by altering 
frequency, wave length, amplitude, 
and other signal variables. The 
changes in the image are recorded 
by the camera at the normal film rate 
of 24 frames per second. The 
analog computer alone is employed 
less frequently than the digital 
computer at the present. However, 
hybrids of the two have been used 
very successfully in some systems. 
Just to outline the process in no 
way communicates the staggering 
amount of control the artist/ 
programmer has to command. An 
American television picture is made 


up of 525 horizontal lines of 
resolution with approximately 460 
dots per line. Due to the particulate 
nature of the chemical emulsion 
35mm film has a much higher 
resolution. Today’s television tubes 
have resolution capabilities that 
rival 35mm film. Some of the best 
systems have 3200 x 4,000 (horizontal 
by vertical) lines of resolution, 
resulting in 12,800,000 points or 
“oixils” of programmed information. 
Even on the smaller systems an 
average frame has 250,000 to 
1,000,000 pixils. 

Remember the big special effect 
from 2001: A Space Odyssey— 
corridors of light on the edges of 
your eyeballs hurtling away from 
you while you felt propelled toward 
a black void? That effect was known 
as slit-scan photography and two of 
the technicians involved with that 
sequence were John Whitney, Sr. 
and his brother, James. By 1960, 
John Whitney had built his own 
mechanical analog computer to 
create title sequences and 
commercials for film and television. 

By 1963, at Bell Telephone 
Laboratories in New Jersey, Dr. E.E. 
Zajac produced a computer film 
simulating the motion of a commu- 
nications satellite. The film was 
successful for communicating 
clearly a complex mathematical 
problem and pointed to the use of 
computer animation for scientific 
simulations. By 1964, Dr. Kenneth 
Knowlton of Bell Telephone Labora- 
tories had developed the program- 
ming language, BEFLIX, to perform 
simple drafting techniques that 
were easy to describe verbally yet 
complex graphically. 

Between 1964 and 1970, indepen- 
dent filmmaker Stan VanDerBeek 
arranged with Ken Knowlton to be 
tutored in the field. Together they 
produced a series of ten short films, 
Poem: Fields. |n 1969, Lee Harrison 
Il| of the Computer Image Corpora- 
tion introduced Animac, an analog 
computer system, which led to 
Scanimate, or the video synthesizer, 
a computer system that converts an 
image into electrical signals by a 
process similar to the scanning of a 
television camera, and modifies 
those signals by magnetic field 
deflection. 

Computers began to enter the 
broadcast television industry. 
Except for the development of the 
frame buffer in the early Seventies, 
computer animation hardware has 
become variations on these designs, 
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while software has become crucial 
for control over the product. 


With computer animation enjoying 
such a youthful, flourishing history, 
yesterday's innovators have become 
today’s mentors. A direct influence 
can be traced from program to 
program, language to language, as 
computer graphics production 
houses mushroom across the 
country. Today, some 15 small 
corporations and university depart- 
ments are leaders in the field, and 
some superstars are rising quickly 
on the horizon. 

Dr. James Blinn has recently 
been chosen by Star Wars producer 
George Lucas to head one of four 
special effects departments working 
at Lucasfilms in Marin County, 
California. Blinn began his computer 
Career as an undergraduate at Ann 
Arbor, Michigan. Later he completed 
his doctorate at the University of 
Utah, then moved to Jet Propulsion 
Laboratories (JPL) at Cal Tech in 
Pasadena, California. 


JPL, with the contract from the 
U.S. government to explore the 
planets within the solar system, 
hired Blinn to do public relations 
films for them. Blinn worked to 
create simulations of space flights, 
and the planets Saturn and Jupiter, 
before the rea/ pictures came in. In 
his spare time, he produced work for 
the Public Broadcasting System, 
including sequences for Car! 
Sagan's Cosmos series. The twisting 


Light pattern created in Larry Cuba’s computer film, Two Space. 


helical strands of multi-colored 
DNA and the evolutionary cell trans- 
formations are tantalizing vignettes 
of what is still yet to come. 

In the commercial realm of station 
identifications, corporate logos, 


and eye-catching show openers, 
one corporation stands out from the 
crowd. According to Business Screen 
magazine, Robert Abel and Asso- 
Clates has put out some of the most 
consistent and imaginative work in 
recent years. They have recently 
Produced such unique spots as the 
Campaign ’80 program promotion 
for CBS News, and two awara- 
winning commercials: AT&T’s 
“Green Giant” and the Canon P10d. 
Beyond science, Hollywood, and 
commercials lurk the independents. 
Despite the overwhelming production 


requirements of computer anima- 
tion, it is still possible to make films, 
video tapes, and videodiscs as an 
independent. The key, of course, is 
getting access to the hardware. This 
is not as difficult as it might seem, 
given the number of universities 
and larger corporations with their 
own minicomputers these days. But 
computer time is expensive to buy 
outright, and there can be many 
costly pitfalls along the way. It is 
better to work out a situation ata 
place of employment, or to be 
associated with a university. 

The second solution is to buy a 
personal computer and begin to 
learn the fundamentals of program- 
ming and graphic design on your 
own. The capacity of the micro- 
computer in comparison to the mini 
is limited by the amount of program- 
mable memory available, but it does 
present a good starting point. 

Animation—even producing 
commercial material—is a very 
private art form involving countless 
hours either crouched over the 
drawing board or interacting with a 
machine. The choice to work 
commercially or to make your own 
personal films is not one available to 
most animators because of the time, 
cost, and equipment involved. 
Independents will most often 
Support themselves with a combi- 
nation of commercial and personal 
work, which, if their films are good 
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enough, can lead to a series of film 
festival awards, grants, fellowships, 
and occasionally teaching or 
research positions at universities. 


Stan VanDerBeek is an indepen- 
dent filmmaker who has been 
experimenting with a variety of 
media for over 20 years. In the late 
1950s, he was combining live 
action footage with animation, 
drawing spontaneously under the 
camera, and using video imagery in 
Combination with animated graphics. 

Every aspect of the filmmaking 
process has been subject to his 
playful scrutiny and innovation. In 
1967 he erected a hemispherical 
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Movie/Drome at Stony Point, New 
York on which to project images; a 
later version called Cine Naps, a 
four-hour-long multi-image event, 
was projected in the planetarium at 
the University of South Florida. 
Between 1964 and 1970, with the 
cooperation of Bell Telephone 
Laboratories and the guidance of 
Dr. Ken Knowlton, he produced the 
Poem: Fields series of animated 
two-dimensional abstract graphic 
exercises on an IBM 7094 with the 
software language BEFLIX. He has 
taught at nearly a dozen universities, 
makes numerous lectures, appears 
with his films, and conducts guest 
workshops. Currently, he’s teaching 
at the University of Maryland in 
Baltimore County. Euclidean Illusions 
(1979-80) and Curious Phenomena 
(1979-80) with Richard Weinberg 
are two of his more recent films. 
“Right now I’m projecting on 
steam. The image hangs in space. | 
did a show at the Whitney Museum 
(New York) which was fairly large, 
about 10-15 feet by 100 feet of 
steam, and projected motion 
images, my films on it. You can 
literally enter the image, physically 
and mentally, get next to it. I'm 
interested in three-dimensionality, 
simulation, photo-dimensional 


64 


tine you . 
iate soft 


see the back side of your shape, 
and not the appearance of a 
solid front. However, subtlety 
and artfulness are dependent 
on the user within the limitations 
of the tools used. 

The Apples will respond to a 
variety of commands to produce 
graphics. The simplest is to 
draw a line, defined by its end 
points on the “x” and “y” coor- 
dinates, and the “z’ coordinate 
for three dimensional shapes. A 
line may also be defined as a 
mathematical formula, a shape 
may be defined in the same way. 
If you use a graphics tablet, you 
Can input a free-hand drawing. 

This shape or line can be 
moved in any direction, and 
programmed to move ata Ssur- 
prisingly high speed. The gen- 
eral rule to remember is that 


each element programmed into © 


the computer uses memory, your 
most valuable tool. Therefore, 
the simpler the image orimages 
on the screen, the greater the 
amount of memory you will have 
available to spend on such 
elements as speed. 

The shape can be enlarged, 
reduced or rotated in space. If 
enlarged or reduced in sequence, 
azoom lens effect can be created. 
A background can be defined 
separately from a foreground 
shape and each moved inde- 
pendently of the other. This is 
the essential technique used in 
cel animation, primarily to save 
the effort of drawing and re- 
drawing the same background 
repeatedly, but itis also used to 
emphasize and create the illu- 
sions of speed, location changes, 
and mood changes. 

Color is an important element 
in Apple HIRES graphics. Using 
the Apple Ill, colors can be laid 
on top of one another and re- 
main superimposed as two 
distinct colors, or blended to 
form a third. 

The graphic commands also 
allow two screen “pages” to be 
displayed. As the computer flips 
back and forth between the two 
“pages,’ the eye creates the 
illusion of motion, or if the two 
images are totally dissimilar, the 
eye will create a third image to 
compensate for the change. 
This effect—known as toggling 


—is analogous to the cel ani- 
mator's use of drawing two 
extremes before determining 
the position of the in-between. 

For the purposes of shading a 
shape or a background, a soft- 
ware procedure known as dith- 
ering comes in handy. The pro- 
grammer instructs the computer 
to look at an area, say a high- 
light on a human face, and to 
count the number of pixils (points 
of illumination) in the area. The 
programmer instructs the com- 
puter to create a specific shade 
of gray, or density of color, 
which the computer achieves 
by assigning a random number 
of pixils of different colors or 
shades of gray, which in effect 
averages the tone of the area. 
The contrast of a picture can be 
increased or decreased with 
repeated dithering, fooling the 
eye. The effect of a solarized 
photograph may be had by 
mixing the original with the 
dithered image. 


For detail work, drawing on 
the graphics tablet in a larger 
scale than the final size of the 
desired image and then reducing 
it on the screen will allow for 
finer control. 

Toggling can form the basis 
of planning or storyboarding, 
your general movement outline. 
Once you have stored the first 
sequence, you can have the 
computer run the program, there- 
by delivering to you the result. 
You then can program a third 
image in between toggled images, 
keeping the motions smooth by 
“averaging.” You might keep in 
mind that movements which 
must appear to be slower are 
generally closer together over 


_ time, whereas movements that 


appear to move rapidly are 
further apart. 

The Apple Ill has an inter- 
esting twist, intertwining the 
graphics and text capabilities. 
Shapes can be treated as two 
functions—as shapes drawn on 
the screen, or as text, allowing 
each key on the keyboard to 
representa single image of your 
choice in a portion of the screen. 
This capability also makes it 
easier to program a foreground 
shape against a background. 
Planning movement against 


backgrounds, or without back | 
grounds, is the first step of most - 
forms of animation. __ | 
If you look closely at the | 
screen of your computer, you~ 
may notice that a trace of light _ 
lingers after one pixildisappears 
while another is reappearing. /& 
This is referred to as refreshing | 
orretracing the image. Thiscan _ 
Cause havoc with your transfer- — q 
ring an image to video tape, or | 
lilm, because there are actually | 
two images on the screen a 
once. If you are writing your OW 
program, an ingenious device _ 
manufactured by Sierrs Software 
creates a feedback loop, com- 
manding the computer to check 
itself for retracing before it pro- 
ceeds to the next image. This 
loop creates clean, crisp shape 


outlines and very little color | 


blurring or bleeding atthe edges. 
Movements appear to be very 
smooth, without trailing elec- — 

tronic ghosts behind them. 


Another problem that will pre- _ 
sent itself when transferring your 
work to video tape willbe match- 
ing up the signals, or sync. This | 
can be solved by feeding the | 
Output signal from the Apple 
through whatis knownasagen | 
lock. The gen lock will lock the 
signal into a frequency, ridding ~ 
your computer signal of. a aig 
turbing verticalscanline. ss 

Finally, two more. gadgets 
make your task easier. If youdo 
not want to run a program &/ 
straight through, instead record- 
ing image by image, Symtec of _ 
Fangington, Michigan produces 
a cable that willconnectaVHS | 
deck viathe remote control port —{ 
to the computer, allowing youlo ~~ 
hold your tape in the pause 
mode until you are ready to © 
recora the next image. Edit 
glitcheswillbeaproblemuntila 
VHS deck with assemble and © 
insert editing Capabilities is 
made available to the None _ 
market. _ 

Once you are ready to hit the 
big time, Adwar Video of New | 
york and BDL Elec of Belcel, ~~ 
Quebec, Canada manufacture _ 
plug-in accessory cards er 
convert the Apple signal to. a 
broadcast quality video oe 

Enjoy! | 
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abstract shapes. This play of magic 
and illusion, it’s three-dimensional, 
near to us. 

“Soon, there will be no difference 
between live action and computer 
animation,” VanDerBeek predicted, 
“but very sophisticated reproduc- 
tions of the real world. One can do 
away with sets and become a kind of 
visual magician. I'm not quite sure 
what we’re actually doing with all 
this illusion stuff. Our conscious 
and unconscious analysis of what's 
real will be put to the test. 


“Perspective blew a hole in the 
Renaissance. Right now it’s like the 
old alchemists trying to make gold 
out of lead. People are working very 
hard on the simulation of reality. For 
essentially scientific purposes, 
simulations have to look very 
accurate. Computers give us two 
extremes. They are capable of 
showing us the unseen, the invisible, 
the microcosm and the macrocosm. 
They can make things look like what 
they are. Previsualization is very 
important, which is where the artist's 
skills come in. There's a lot more 
control over form and time. The artist 
is also searching for the meta- 
physical relationship of things, also 
trying to put things in order. It's very 
interesting, both the artist and the 
scientist are very busy trying to put 
order to things in a period of history 
where everything is also about to be 
blown up. 


“It'll be something like a universal 
vaudeville—a theatricalization of 
form, order, and purpose.” 


Where VanDerBeek’s work Is 
dense and exuberant, Larry Cuba’s 
is soare and elegant. Preferring to 
work in black and white, his recent 
films move with an astonishing 
complexity of rhythm and patterning. 
Evoking an almost trance-like 
stillness from an audience, tiny 
white dots on a black field move 
lyrically in structural patterns 
resembling mandalas, Persian 
carpets, and rippling patterns of 
water during a quiet rainfall. 

A relative newcomer to computer 
animation, Larry Cuba began in 
1972 at Cal Arts. While completing 
his M.F.A. there, he programmed 
John Whitney, Sr.’s film Arabesque, 
and generated footage for his first 
film, First Fig (1974). Supporting 


himself while attempting to gain 
access to computer systems, Cuba 
worked for Robert Abel and 
Associates, where he generated the 
footage for his most recent film, Two 
Space, completed in 1979. He also 
programmed the Death Star 
sequence for Star Wars. 3/78 
(Objects and Transformations), his 
second film, was completed at the 
University of Illinois at Chicago. 

His films have earned numerous 
awards at film festivals in the U.S. 
and internationally. Personally he 
has found that fame has given him 
more time to work on satisfying his 
software needs, now that he spends 
less time hustling access to the 
hardware. 

“| don’t consider myself to be an 
animator,” states Cuba. “The closest 
analogy to what | am is probably a 
computer music composer. There's 
a lot of interest in my films because 
they're computer-generated—that's 
just because Americans are 
interested in novelty. 

“All art involves technology. The 
older technology we've just become 
adjusted to. Part of being human is 
to build tools and technology. ! don't 
feel my films are any less human 
because they're made with 
computers. 

“My work is not previsualized. It's 
an experimental approach. The 
purpose is to see what image will 
result from a particular mathematical 
function. Given any one mathematical 
idea, there’s not just one way to 
represent It. 

“Computers have a range to work 
with, from intuition to randomness. 
By intuition | mean an artist 
designing-something in advance 
and then making it happen. By 
randomness | mean programming 
some indeterminate algorithm and 
expanding some parameters. 
There’s always some intuition 
involved, but it works on the structure 
rather than the image. 

“You know, some people have the 
misconception that creativity 
belongs only to the arts. Well, it 
doesn't. Creativity exists in every 
discipline. | may not close my eyes 
and just see a formula, the way some 
artists can see a picture—| wish | 
could, it would make it a lot easier— 
but creativity is still there at the 
keyboard.” 
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CANADA'S LARGEST SELECTION OF 
prerecorded video cassettes. Over 1600 titles. 
Blank tapes, equipment and accessories. 
Americans—our prices are competitive. no 
duty. Catalog $2.00 CALGARY VIDEO SYS- 
TEMS, E1, P.O. BOX G394, CALGARY, CANADA 
T3A 2G3 


APOLLO: VISIONS:OF AN EXTRATER- 
restrial World, a Hyde Park Media premiere 
homevideo presentation (60 min.. Color). The 
story of two lunar landing adventures. Apollo 
11, man’s first step upon another planet: 
Apollo 16, whose technological advances 
have afforded us the clearest and most panora- 
mic cinematography of any space mission. 
This video cassette offers the public offical 
NASA footage presented in two award winning 
and highly entertaining collectable films. Pack- 
aged within its own durable storage case, a 
rare combination of dramatic adventure, science 
fact and historical significance. For Beta or 
VHS send check for $49.95, plus $1.75 shipping 
(make payment by money order and omit ship- 
pDINg Charge) to: 


CHOOSE YOUR HEADING: What 
are you selling? EQUIPMENT, TAPES, 
FILMS, PUBLICATIONS, SERVICES, 
INSTRUCTIONS, MISCELLANEY, 


BOLD HEAD ($10) 


BEST HOME VIDEO! $60.95 POST- 
paid. Video and Electronic Store in Port- 
land, lowa, now has tapes and discs of 
your favorite films. We have limited quan- 
tities, So order today. Free catalogue 
included! Send check or money order 
to: OUT OF THE WAY STORE, 1023 
NOWHERE RD. PORTLAND, IOWA 60203. 


CLASSIFIED 
NFORMATIOL 


( 
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HYDE PARK MEDIA 
7158 LEE STREET 
NILES, ILLINOIS 60648 


REAL HOME ENTERTAINMENT. YEARS 
of great movies and TV shows now on video 
cassettes. New releases each month at the 
lowest cost. (X-rated too!) Write or phone 
RENAULT ENTERPRISES, P.O. BOX 7098. 
MINNEAPOLIS, MN 55407. (612) 724-4961 


PRERECORDED MOVIES AT DEAL- 
erscoston VHS, Beta. and Videodisc. All tities. 
Blank VHS-120 only $11.95. Much more! 
VIDEO EXCHANGE. 321 GEORGETOWN DR. 
DAYTONA BEACH. FL 32018 


RENT FOR$1 PER DAY. LATEST MOVIE 


titles. Three plans to exchange or rent. Send for 


list, “specials” and free newsletter. VIDEO 
EXCHANGE 470 NORTH WOODWARD, 
BIRMINGHAM, MI 48011. (313) 642-6266 


anything you want, we will create a 
heading for you. 

CHOOSE YOUR WORDING: Our 
price is $1 per word, thirty words 


SIGNATURE ($15) 


BEST HOME VIDEO! $60.95 POSTPAID. 
Video and Electronic Store in Portland, 
lowa, now has tapes and discs of your 
favorite films. We have limited Quan- 
tities, sO order today. Free Catalogue 
included! Send check or money order 
to: 

OUT OF THE WAY STORE 

1023 NOWHERE RD., 

PORTLAND, IOWA 60203 


END ADJACENT CHANNEL INTER- 
ference on your TV set. Unique device enables 
your ordinary set to separate all channels 
completely. Makes new programs available. 
Complete plans, $5.00. RELTRON, BOX 91 103- 
A, CLEVELAND, OH 44101. 


SEXY WRESTLING GIRLS. BUSTY BOx- 
ing Young Girls, Colorful Video Catalogue, 
Mud Fighting, one hour sound tape $79.00. 
Boxing and Wrestling Tape, $79.00. Both (two 
hours) $149.00. Fight book, $8.00. 714-595- 
6889. SUE, BOX 663, WALNUT, CA 91789 


VIDEO WORLD X-CHANGE CLUB TOP 

of the line adult movies: /nsatiable, Cherry 

Truckers, American Pie. Over 200 VHS titles to 

choose from. Exchange movies for only $10.00. 

We will buy your used adult movies or exchange 

for ours. Call for details, ask for Operator 5. 1- 

800-334-1879 

THE CANDID CAMERA VIDEO 
WORLD, INC. 

255 EASTCHESTER DRIVE 

HIGH POINT MALL 

HIGH POINT, NC 27260 


minimum, no maximum. You write 
the copy. 
CHOOSE YOUR FRILL: We offer the 
following: 


INSET ($40) 


‘BEST HOME VIDEO! 
4 $60.95 Postpaid. Video 
and Electronic Store 
in Portland, lowa now 
has tapes and discs 
of your favorite films. 
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We have limited quantities, so order 
today. Free catalogue included! Send 
check or money order to: OUT OF THE 
WAY STORE, 1023 NOWHERE RD... 
PORTLAND, IOWA 60203. 


| wish to place it under the heading 


VERCIOAG Seg a Nae ea OGL 7 2 eae ee 
words ($1 00 per word; $30 minimum). Post office box 


numbers count as two words, telephone numbers count as 


one, Zip codes are free. 


| also want the “frill checked below: 


O BOLD HEAD 
($10) 


O SIGNATURE 
($15) 


Total enclosed $ 


Send To: Video Action, 21 W. Elm, Chicago, III. 60610 @ 


Name 


Address 


& 
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t has been talked about for years, 

argued over, fought over. It has 

been condemned as unnecessary, 
hailed as essential. It has been a 
political hot potato, used by those 
seeking votes on the strength of 
their commitment or opposition to It. 

“It? is not some radical new 
defense system or startling 
economic cure-all. Itis, quite simply, 
a new television channel—the 
fourth for Great Britain—finally a 
reality after many years, and 
scheduled to give the British public 
anew viewing choice beginning the 
end of 1982. 

After much political wrangling it 
was decided in the spring of 1979 
that control of the new channel 
should be awarded to the 
Independent Broadcasting 
Authority, controllers of Britain's 
commercial radio and television 
stations. 

Now all this may seem only mildly 
curious to the average American, 
used to channel-hopping through a 
virtual jungle of stations and net- 
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The British are finally 
pulling off what the 
Americans have heen 
talking about for years 
—a fourth nationwide 
television network. 


By Richard Burton 


works, but to Great Britain it is a 
significant step in that, for the first 
time in 16 years, the IBA, through its 
franchised stations, no longer fights 
a one-sided battle for its audience. 
Since 1964 the state-run television 
network, the British Broadcasting 
Corporation, has had two channels 
at its disposal: BBC 1 for its prime- 
time, majority-interest programming 
and BBC 2 for minority-interest and 
so-called ‘quality’ programming. 
The Independent Television com- 


panies have tried to cater to both 
types of audience on their single 
channel—a balancing act that, though 
leaning more towards the mass- 
market, has held up remarkably 
well. 

Channel Four (as it will be Known) 
will even things uo—though not quite 
in the same way. For a Start, itis a 
company in its own right—a sub- 
sidiary of the IBA. It is not wholly 
owned by the 15 companies that 
make up the ITV network, rather it is 
financed by all of them jointly. It is 
many things to many people. To ITV 
it is a chance to shake off some of 
their “down-market’” image and 
silence their critics who claim they | 
are incapable of producing anything 
other than frivolous material appeal- 
ing to the lowest common denomin- 
ator. To the new program makers itis 
an opportunity to break into the 
“axclusive club” of network TV, up to 
now the sole preserve of the BBC 
and ITV. But to understand the 
situation fully, it is necessary to do 
some backtracking. 
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Up to 60 
TV channels 
with your own 
earth station. 


it's a whole 
new world of 
entertainment. 


With this 11° satellite receiving 
dish antenna totally assembled and 
installed by National Microtech, 
you can receive from 40 to 60 
television stations in your Own 
home. You'll see the best of pay 
and commercial television... 


* Current uncut movies 

* Up to 13 pro games each Sun- 
day 
Sporting events not available on 
commercial TV 
Live Las Vegas entertainment 
Special children’s and religious 
programing 
And much, much more 


It's a whole new world of enter- 
tainment. Call toll free for a no 
obligation free estimate... 


1-800-647-6144 


In Mississippi call collect 


601-226-8432 


National Microtech 


PO Box 417 Grenada. MS 3890 
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young, experimental, free-spending 
group, to which Channel Four has 
stated it wishes to cater. Advertising 
costs on the main channel will 
remain unchanged meaning that, 
with its reduced audience, the cost 
per head will go up for the adver- 
tisers. They claim the situation is 
“monopolistic” and have fought the 
move all the way through Parliament— 
unsuccessfully. 

So they are left with the prospect 
of, on the one hand, advertising toa 
majority audience containing fewer 
of the people their products are 
aimed at and at an increased cost, 
while, on the other hand, dealing 
with a new, untried channel with a 
minority audience. No wonder then 
that one advertiser was heard as 
saying they were“... mad as hell!” 


me 


resent plans call for Channel 
= Four to begin transmissions to 

80% of the population in the 
Fall of 1982. Initially 35 to 50 hours 
of broadcasting will be produced 
each week. It will be broadcast 
throughout the U.K. with the exception 
of Wales, where the Welsh Fourth 
Channel Authority has been set up 
to cater to the fiercely nationalistic, 
Welsh-speaking people. 

The implications and effects of 
Channel Four on the British TV system 
are, of course, impossible to predict 
at this early stage. However, several 
factors are clear. It will make ITV a 
greater challenge to the BBC’s 
traditional domination of music, the 
arts, and high-quality drama 
productions. It will provide a much- 
needed showcase for independent 
producers eager to break into 
television without having to take the 
laborious route through the major 
networks. It will provide ITV viewers 
with a greater scope and greater 
choice of programs. It will com- 
plement the main ITV channel 
and provide alternatives to major 
sporting events and ceremonial and 
political occasions which usually 
require a greater degree of coverage. 

Of necessity this article has been 
vague as to the exact appearance of 
Britain's newest television channel. 
It will be some time yet before the 
public finds out what will be in store 
for them on Channel Four. Until then 
all they can do is prepare themselves 
for even greater domestic battles 
over choice of viewing—and breathe 
a sigh of relief that, at long last, there 
will be a use for that little button on 
their set marked “ITV 2.” 


GIANT SCREEN 
T.V. BY 


¢ Fast computer designed F1.3—9” 
Fresnel lens with a 12” focal length. 
Walnut Finish Cabinet 

Compact and easily portable 

Twin Speaker System 

Remote available 

Kolorama Quality inspected 

50” Screen 

67” Screen 
- Screen is washable and damage 
resistant 


BURKE INDUSTRIES, INC. 
4303 Bryan St., Dallas, Texas 75204 
(214) 823-6492 


Texas Toll Free 1-800-442-2207 
Nat'l Toll Free 1-800-527-2914 


Circle #14 on inquiry card. 


massage techniques. Instructed 
by Rachel Harris, Ph.D. 
Available on VHS or Beta. 


$ 905 plus $1.50 shipping 
and handling. 


Check or money order payable to: 
Broadcast Quality Inc. 
7800 S.W. 57 Ave., #219 

S. Miami, Fla. 33143 


Circle #28 on inquiry card. 


MCA VIDEOCASSETTE, 
INC. (tapes) 445 Park Ave- 
nue, New York, NY 10022 


Flash Gordon—(1980), the 
action-packed science fiction 
adventure of Flash, a quarter- 
back for the New York Jets, 
and his beautiful female com- 
panion, Dale Arden, who are 
forced to go with Dr. Hans 
Zarkov to the planet Mongo 
to stop its evil ruler, Ming the 
Merciless, from destroying 
the Earth. Starring Sam J. 
Jones, Melody Anderson, 
Topol, and Max Von Sydow. 
Directed by Mike Hodges. 


The Island—(1980), a thriller 
in which Michael Caine plays 
an investigative reporter be- 
set by ominous experiences 
when he unravels the mystery 
of the disappearance of Carib- 
bean ships. Caine and his 
twelve-year-old son are Cap- 
tured by 1/7th century buc- 
aneers who are trapped ina 
time warp. With Jeffrey Frank 
and David Warner. Directed 
by Michael Ritchie. 


Sergeant Pepper’s Lonely 
Hearts Club Band—(1978), 
musical fantasy based on the 
hit Beatles song of the same 
name. Starring Peter Framp- 
ton, The Bee Gees, Alice Coop- 
er, Aerosmith, Earth, Wind and 
Fire, Steve Martin, and George 
Burns. Directed by Michael 
Schulta. 


Somewhere In Time—(1 980), 
love story about an aspiring 
playwright who becomes ob- 
sessed with time travel to find 
happiness in the past with the 
woman who waits for him there. 
Starring Christopher Reeve, 
Christopher Plummer, and 
Teresa Wright. Directed by 
Jeannot Szwarc. 


Bedtime For Bonzo—(1 951), 
the Commander-in-Chief de- 
monstrates his ability at light 


comedy as he plays a young 
college professor who at- 
tempts to raise a five-year-old 
chimpanzee like a child to 
prove that environment shapes 


a child’s future. With Diana 
Lynn, Walter Slezak, and Lucille 
Barkley. Directed by Freddy 
de Cordova. 


The Killers—(1964), Ronald 
Reagan’s final screen appear- 
ance wherein he plays a cold- 
blooded, heartless criminal 
mastermind. The film is loosely 
based on a Hemingway story. 
With Lee Marvin, Angie Dickin- 
son, John Cassavetes, and 
Claude Akins. Directed by 
Don Siegel. 


Melvin and Howard—(1 980), 
The highly acclaimed story of 
Melvin. Dumar (Paul LeMalt), 


the man who was supposedly 
written into Howard Hughes’ 
(Jason Robards) will. A unique 
impressive film directed by 
Jonathan Demme. 


The Incredible Shrinking 
Woman—(1980), Lily Tomlin 
Stars as a Suburban house- 
wife who gets that shrinking 
feeling after being used as a 
guinea pig for new products 
by advertising executive hus- 
band Charles Grodin. Also 
Stars Ned Beatty, Henry Gib- 
son, and Elizabeth Wilson. 
Directed by Joel Schumacher. 


Change of Habit—(1969), 
Elvis Presley, Mary Tyler Moore, 
Barbara McNair, and Edward 
Asner star in this story of a 
nun (Moore) who must choose 
between the Church and the 
handsome young Dr. Presley. 


Directed by William Graham. 


All Quiet On the Western 
Front—(1930), the original 
screen version of Erich Maria 
Remarque’s classic WWI novel, 
Starring Lew Ayres, Louis Wol- 
heim, and Russell Gleason. 
Lewis Milestone, director. 


Play Misty For Me—(1971), 
Clint Eastwood both directed 
and starred in this chilling 
Story of a late-night radio D.J. 
who gets involved against his 
will with an insane fan. Also 
Stars Jessica Walter, Donna 
Mills, and John Larch. 


Shogun Assassin—(1980), a 
revamp of a 1974 Japanese 
film, re-edited and re-dialogued 
for the American market. Stars 
Tomisaburo Wakayama and 
Masahiro Tomikawa. Directed 
by Kenji Misumi and Robert 
Houston. 


Galaxina—(1980), glitzy, sexy 
science fiction spoof starring 
former Playmate of the Year, 
Dorothy R. Stratten as the title 
Character ... an android. 
Directed by William Sachs. 


MCA DISCOVISION (laser/ 
optical discs) 100 Univer- 
sal City Plaza, Universal 
City, CA 91608 


The Art Awareness Collec- 
tion From The National Gal- 
lery of Art—(1981), produced 
specially for videodisc, it treats 
viewers to the works of Rem- 
brandt, Goya, Turner, Degas, 
Renoir, and others. Standard 
playtime allows the viewer to 
freeze frame and study the art 
works. 


Bernadette Peters in Con- 
cert—(1979), a one-hour, one 
woman show in stereo in 
which Ms. Peters shows her 
versatility In a wide range of 
musical styles. 
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Lonely Are The Brave—(1 962), 
Kirk Douglas plays a rebel- 
lious cowboy being chased 
by a posse armed to the teeth 
with modern communications 
equipment. With Gena 
Rowlands, Walter Matthau, 
Michael Caine and Carroll 
O'Connor. Directed by David 
Miller. 


Fleetwood Mac—(1980), a 
stereo concert featuring the 
greatest hits of this long-run- 
ning popular band. 


The Incredible Shrinking 
Woman—(1980), see listing 
under MCA Videocassette. 


Melvin and Howard—(1 980), 
see listing under MCA Video- 
cassette. 


Buck Rogers In The 25th 
Century—(1979), the theatri- 
cal version of televisions 
weekly science fiction series. 
In this one Buck has to fight 
to prove that he is not in 
cahoots with dastardly inter- 
galactic space pirates. Star- 
ring Gil Gerard, Pamela Hens- 
ley, Erin Gray, and Tim O'Con- 
nor. Directed by Daniel Hal- 
ler. Extended play, stereo. 


Neil Sedaka In Concert— 
(1981), the perennial Sedaka 
ina stereo presentation of his 
past and present hits. 


Flash Gordon—(1980), With 
full-stereo sound, extended 
olay. For details, see MCA 
Videocassette listing. 


The Warriors—(1979), Paul- 
ine Kael waxed eloquently 
about this tale of New York 
teen gang warfare; a warning 
though, it is very violent. Star- 
ring Michael Beck, James 
Remar, and Deborah Van 
Valkenburgh. Directed by 
Walter Hill. 


Popeye—(1980), Robert Alt- 
man brings Jules Feiffer's ver- 
sion of the famous comic 


strip and cartoon character to, 


the “living” screen. Starring 
Robin Williams, Shelly Duvall, 
Ray Walston, Paul Dooley, 
and Roberta Maxwell. In stereo. 


Ordinary People—(1980), 
Academy-award winning movie 
about a suburban family gone 
wrong. Starring Mary Tyler 
Moore, Donald Sutherland, 
and Timothy Hutton. Directed 


by Robert Redford. 


HOME THEATRE/VCI 
(tapes) 6464 Sunset Blvd. 
Hollywood, CA 90028 


Enchanted Storybook — 
(1981), Bill Jones as Willy the 
Leprechan tells the kiddies 
some time-honored fairy tales 
like Rip Van Winkle, Thumbe- 
lina, Tom Thumb and others. 
The stories are enhanced with 
animation. 


Never Look Down—(1979), 
based on a true story, the tale 
of a boy, Jim Fortner, who was 


born legless but who rose 
above his handicap to be- 
come a high school football 
coach. Narrated by Raymond 
Burr. 


VIDEO COMMUNICA- 
TIONS, INC. (tapes) 6555 
E. Skelly Dr. Tulsa, OK 
74145 


Greatest Heroes of the Bible 
Series: 

Joseph and His Brothers 
Tower of Babel 

Sodom and Gomorrah 

David and Goliath 

The Judgement of Solomon 


The Deluge 

Abraham's Sacrifice 

The Story of Esther 
Jacob's Challenge 

Daniel in the Lion’s Den 
Daniel and Nebuchadnezzar 


In Search of Historic Jesus 
—(1979), a search for Jesus 
in history uses non-biblical 
sources, including the Shroud 
of Turin. With John Ruben- 
stein, John Anderson, Brad 
Crandall, and Andrew Bloch. 


The Lost Years of Jesus— 
(1976), a documentary about 
the evidence that points to a 


long pilgrimage made by Jesus 
through the east to India and 
Tibet when he was between 
the ages of 13 and 30. 


In Search of Noah’s Ark— 
(1976), this documentary in- 
vestigates the ancient story of 
Noah and the flood. It covers 
research and information of 
the past 5,000 years. Nar- 
rated by Brad Crandell. 


RCA SELECTAVISION 
(capacitance disc) 

30 Rockefeller Plaza, New 
York, NY 10020 


Disney Cartoon Parade, Vol. 
1—Two complete cartoons: 
On Vacation With Mickey 
Mouse and Friends with Min- 
nie, Pluto, and Goofy; and 
The Adventures of Chip ‘n’ 
Dale in which the mischeivous 
chipmonks wreck havoc on 
Donald Duck’s farm.Directed 
by Jack Hannah. 


Star Trek | —The Menagerie, 
Star Trek’s only two-part epi- 
sode, it won Science Fiction’s 
Hugo award as Best Dramatic 
Presentation of the Year. 


Star Trek Il—The City On The 
Edge Of Forever, written by 
Harlan Ellison; and Let That 
Be Your Last Battlefield, star- 
ring Frank Gorshin. 


The Count of Monte Cristo 
—(1975), a lavish production 
of Alexandre Dumas’ tale of 
adventure, chivalry, and honor 
starring Richard Chamberlain, 
Louis Jourdan, and Tony Cur- 
tis. Directed by David Green. 


Charlotte’s Web—(1973), 
based on E.B. White’s classic 
children’s story, this animated 
feature stars the voices of 
Debbie Reynolds and Paul 
Lynde. Directed by Charles A. 
Nichols. 


A Charlie Brown Festival— 
four complete animated stories 
with Charlie Brown trying to 
cope with Peppermint Patty, a 
losing baseball team, the 
Junior Olympics, and his love 
for the Little Red-Haired girl. 


Heidi—(1 968), the fourth ver- 
sion of the famous children’s 
story since little Shirley Temple 
debuted in the role back in 
1937. Starring Maximilian 
Schell, Jean Simmons, Michael 
Redgrave, and Jennifer Ed- 
wards. Directed by Delbert 
Mann. 


An Evening With The Royal 
Ballet— Rudolf Nureyev and 
Margot Fonteyn star with the 
Royal Ballet's corps de ballet 
in performances of La Valse, 
Les Sylphides, Le Corsaire, 
and “Aurora’s Wedding,’ the 
last act of The Sleeping Beauty. 


The Red Shoes—(1 948), the 
most famous ballet movie 
ever made, based on Hans 
Christian Anderson's tale of 
the girl wnose shoes danced 
away with her. Starring Moira 
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Shearer, Anton Walbrook, 
Marius Goring, and Robert 
Helpmann. Directed by Ml- 
chael Powell and Emeric 
Pressburger. 


Clarence Darrow—Henry 
Fonda’s one-man show, a por- 
trayal of the controversial trial 
lawyer who defended over 
100 accused murderers, in- 
cluding Loeb and Leopold, 
and who fought in the famous 
Scopes Monkey Trial. 


The Undersea World of 
Jacques Cousteau, Vol. 1— 
the late Rod Serling hosts two 
presentations as the Calypso, 
Cousteau’s floating laboratory, 
takes you to undersea adven- 
ture, exploring the lairs of 
sharks and whales. 


Airplane—(1 980), spoof of air- 
plane disaster movies which 
lampoons every cliche in the 
book. Starring Robert Hayes, 
Julie Hagerty, Kareem Abdul- 
Jabbar, Leslie Neilson, Peter 
Graves, and Robert Stack. 
Directed by Jim Abrahams, 
David Zucker and Jerry Zucker. 


The Pink Panther—(1 964), 
comedy about rival jewel 
thieves introduces Peter Sel- 
lers in his now-famous role as 
the bafflingly competent but 
bumbling Inspector Clouseau. 
With David Niven, Robert Wag- 
ner, Claudia Cardinale, and 
Fran Jeffries. Directed by Blake 
Edwards. 


MAGNETIC VIDEO 
(tapes) 23705 Industrial 
Park Drive, Farmington 
Hills, Michigan 48024 


The Adventures of Tom Saw- 
yer—(1938), the movie classic 
based on the literary classic 
by Mark Twain. Starring Tom- 
my Kelly, Jackie Moran, Ann 
Gillis, May Robson, Walter 
Brennan, and Victory Jory. Di- 
rected by Norman Taurog. 


All Quiet On The Western 
Front—(1979), story of agroup 
of German students who go 
into military service during 
the First World War. Starring 
Ernest Borgnine, lan Holm, 
Donald Pleasence, Patricia 
Neal, George Winter, and Dal 
Bradley. 


My Bodyguard—(1 980), cri- 
tically-acclaimed film about 
the relationships between a 


98-pound teenage weakling, 
a bully, and a huge unstable 
youth who comes to the little 
guy's aid. Starring Chris Make- 
peace, Matt Dillon, Adam Bald- 
win, Ruth Gordon, Martin Mull, 
and John Houseman. Directed 
by Tony Bill. 


Huckleberry Finn—(1975), 
two of the Happy Days cast— 
Ron Howard and Donny Most 
—recreate the Twain classic. 
With Antonio Fargas, Jack 
Elam, and Merle Haggard. 
Directed by Robert Totten. 


Night Stalker—(1971), the 
pilot for the television series 
of the same name stars Dar- 
ren McGavin as a reporter 
who stalks a vampire loose in 
Las Vegas. With Carol Lynly. 
Directed by John Llewellyn 
Moxey. 


A Change of Seasons—(1 980), 
Shirley MacLaine plays the 
wife of college professor An- 
thony Hopkins, whose after- 
school curriculum is enlivened 
by seductive student Bo Derek. 
When MacLaine learns of the 
affair she proceeds to have a 
romantic adventure of her own 
with a younger man, Michael 
Brandon. Directed by Richard 
Lang. 


Inside Moves—(1 980), a story 
about people with dreams 
and how their dreams come 
true when they want to win. 
Starring John Savage, David 
Morse, Diana Scarwid, and 
Harold Russell. Directed by 
Richard Donner. 


Kagemusha—(1980), an epic 
drama of feudal warfare in 
16th century Japan, directed 
by one of Japan's most ac- 
claimed film makers, Akira 
Kurosawa. This is the costliest 
production in the history of 
Japanese films and it shared 
the grand prize at Cannes last 
year. Francis Ford Coppola 


and George Lucas are the 
executive producers of this 
“international version.” 


Jenny—(1970), marks the film 
debut of Marlo (That Girl) 
Thomas as Jenny, an unmar- 
ried pregnant. girl who comes 
to New York to have her baby. 
She meets Alan Alda, a young 
film maker who is anxious to 
avoid the draft and they enter 
into a marriage of conveni- 
ence. Directed by George 
Bloomfield. 


NOSTALGIA MERCHANT 
(tapes) 6255 Sunset Blvd., 
Hollywood, CA 90028 


And Now The Screaming 
Starts—(1973), horror drama 
about awoman who marries a 
man and moves into his haunt 
ed home. Starring Peter Cush- 
ing, Stephanie Beacham, Her- 
bert Lom, Patrick Magee, and 
lan Ogilvy. Directed by Roy 
Ward Baker. 


Asylum—(1972), a British chil- 
ler bringing four different stories 
together into one final end. 
Starring Barbara Parkins, 

Sylvia Syms, Richard Todd, 
Peter Cushing, Barry Morse, 
Britt Ekland, Herbert Lom and 
Patrick Magee. Directed by 
Roy Ward Baker. 


Vault of Horror—(1 973), several 
horror tales based on the old 
1950s EC Comics dealing with 
murder, torture, voodoo and 
vampires. Starring Daniel Mas- 
sey, Terry Thomas, Glynis Johns, 
Curt Jurgens, Tom Baker, and 
Edward Judd. Directed by 
Roy Ward Baker. 


CBS VIDEO ENTERPRISES 
(tapes) 1700 Broadway, 
New York, NY 10019 


The Formula—(1980), stars 
Marlon Brando and George 


C. Scott. Scott is a hard-nosed 
policeman who, despite threats 
on his life searches for the 
formula that could end domes- 
tic dependence on foreign oil. 
Brando is an eccentric oil 
baron who manipulates OPEC, 
governments, and the world 
economy. Directed by John 
G. Avildsen. 


Cabaret—(1972), Liza Minelli’s 
Oscar-winning performance 
as Sally Bowles, an American 
girl in. pre-war Berlin. With 
Michael York, Helmut Griem, 
Joel Grey, Marisa Berenson, 
and Fritz Wepper. Directed by 
Bob Fosse. 


The Champ—(1979), set a- 
gainst the backgrounds of a 
race track, the fashion world, 
and a boxing ring, this is an 
incisive story of a broken mar- 
riage. Starring Jon Voight, Faye 
Dunaway, and Ricky Schroder. 
This film marked the Ameri- 
can film debut of director 
Franco Zeffirelli. 


Forbidden Planet—(1956), 
one of the classic science 
fiction films. Set in 2257 A.D. 
on the planet Altair-lV, the film 
concerns the work of a scien- 
tist in unlocking the secrets of 
a long-gone race of people 
with a technology thousands 
of years in advance of: the 
Earth's. Starring Walter Pidgeon, 
Anne Francis, Leslie Nielsen, 
Warren Stevens, and Earl Hol- 
liman. Directed by Fred. Mc- 
Leod. 


Tarzan, The Ape Man—(1 932), 
the original appearance of 


Johnny Weissmuller as the 


famous tree swinger. With 
Maureen O'Sullivan, Neil Hamil- 
ton, and C. Aubrey Smith. 
Directed by Cyril Hume. 


My Fair Lady—(1 964), based 
on Bernard Shaw's play, Pyg- 
malion, with Rex Harrison in 
the role of Professor Henry 
Higgins who, on a bet, trans- 
forms low-class Audrey Hep- 
burn into a lady of distinction. 
This famous musical includes 
such songs as “Wouldn't It 
Be Loverly?,” “Show Me,” “I. 
Could Have Danced All Night,” 
and “Get Me To The Church 
On Time.” My Fair Lady won 
eight Academy Awards, in- 
cluding Best Picture and Best 
Director (George Cukor). With 
Stanley Holloway, Wilfrid Hyde- 
White, and Theodore Bikel. 
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rima 
FAGIE 


A FIRST VIEW OF WHAT'S NEW 


Video 
Tape/Disc 


FLASH GORDON. A Universal Movie, 
video cassette from MCA Videocas- 
sette; videodisc from MCA Disco- 
Vision. Produced by Dino DeLaurentis. 
Directed by Mike Hodges. Screenplay 
by Lorenzo Semple, Jr. MPAA Rating: 
PG. Video cassette running time: 111 
minutes. $65.00 retail. Videodisc in 
stereo, extended play laser (optical) 
format. Running time: 112 minutes. 
$29.95 retail. 


Cast 
Flash: Gordon. 3 ss Sam J. Jones 
Dale Arden....... Melody Anderson 
RANG: 654 35 ee .. Max Von Sydow 
Dr. Hans: Zarkov 2.36 Sceraas a Topol 
General Kala..... Mariangela Melato 
Prince Barin .:.<. 2% Timothy Dalton 
Prince: Valtano.. 2, . 33s Brian Blessed 
RIVES tia boa Peter Wyngarde 
Princess Aura.......... Ornella Muti 


Several facts before | begin: 

1: When I’m not writing for Video 
Action, | write comic books. There- 
fore, | am already leary about any 
movie adaptation of a comics’ hero. 

2: | have held Flash Gordon 
screenwriter, Lorenzo Semple, Jr., in 
disdain ever since he wrote the 
second season stories for the Batman 
TV show where, instead of having fun 
with Batman, he made fun of Batman. 

After ruining Batman, he wrote 
Three Days Of The Condor for the 
screen. He changed the entire novel it 
was based on and cut three days from 
the original “Six Days Of...” After 
that, he wrote the screenplay based 
on the autobiography of Papillon, a 
prisoner on Devil's Island. For the 
movie, he changed the man’s whole 
life. It bore no resemblance to the 
truth. This in an autobiography? After 
that, he wrote the new version of King 


Kong which demonstrated only a 
total misunderstanding of who King 
Kong was and what made the original 
movie a Classic. 

When | heard he was writing the 
screenplay for Flash Gordon, a comic 
strip of which | am very fond, and the 
star of three old movie serials | loved 
watching as a child, | screamed. 
| went into Flash Gordon determined 


to hate it. | came out of Flash Gordon 
almost enjoying all of it. 

‘There is much | can recommend 
but before | do let me get through 
with everything.| disliked. 
~ The movie is badly written and. 
filled with inane and embarrassing 
dialogue. And the lead actor is an 
awfully bad actor, though perhaps no 
worse than Buster Crabbe was in the 
original serials. 

There are stupid lines galore 
throughout the movie. Flash Gordon, 
in this version a quarterback for the 
New York Jets, has found himself on 
the planet Mongo along with Dale 
Arden who suddenly becomes his girl 
friend. They are about to be attacked 
by Mongolians (or, considering this 
scene, mongoloids). Dr. Hans Zarkov, 
the scientist who brought Flash and 
Dale to Mongo, tosses Flash a ball. 
Flash goes into football stance and 


runs broken field through his attackers. 


while Dale cheerleads him on. with a 
dance and a“Go, Flash—Go!” 


Later, Flash is held captive in chains, 
while Dale has become the love 
interest for Mongo’s ruthless dictator, 
Ming the Merciless. She visits his cell 
while dressed in a lovely gown. He 
says “Dale, you look beautiful.” She 
replies to her tortured and trussed up 
hero, ‘It’s the eye makeup.” Later, Dr. 
Zarkov is about to have his mind 
erased by a Darth Vaderish villain 
named Klytus. A villainess called 
General Kala tells Zarkov in total 
seriousness, ‘‘We are going to empty 
your mind as we would your pockets.” 
And to this deathless prose Zarkov 
responds with, ‘“My mind is all | have. 
I've spent my life trying to fill it.” 

Don’t go away, there’s more. 

Flash has talked Princess Aura, 
Ming’s voluptuous daughter, into 
helping him telepathically communi- 
cate with Dale Arden. While Flash and 
Dale “think” to each other, Aura 
fondles Flash and we hear Flash’s 
thoughts as they are relayed to the 
love of his life—“Oh, my God! This girl 
is really turning me on.” A moment 
later Dale thinks back—‘‘Hang up,” 
she orders Flash, ‘““someone’s coming 
and I’ve got to stop thinking.” 

| know who really stopped thinking 
when he wrote that line. 

Okay, enough of this sparkling wit 
and repartee. You can tell from these 
few samples that clever, well thought 
out dialogue is not this movie’s long 
Suit. 

There are special effects through- 
out the film, unfortunately most are 
ruined because of extremely sloppy 
matte work. And the-music, by the 
popular rock group Queen sparkles 
with a title song whose lyrics rival 
Semple’s script for bad writing. The 
music beat is fine, the words are 
dumb. 

Yet despite all this I still enjoyed the 
film. Not as much as | would have had 
the dialogue been well written, for 
this “camp” approach didn’t add any 
charm to Flash Gordon, it just 
interfered with the story and broke 
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whatever mood and tension that 
existed. It seems to me that putting 
humor into a movie such as Flash is a 
good idea. You should laugh with the 
characters. Star Wars is filled with 
funny lines and humorous bits, but 
the humor is never at the expense of 
the characters. 

So why did | enjoy the film? 

The sets are incredible. The forest 
Kingdom of Arboria, home of Prince 
Barin, is marvelously designed. This 
jungle land is lush, exotic, tropical, 
and exudes moods. 

The Sky City of the Hawkmen is 
wonderful to look at. Ming’s Palace is 
exquisite. There isn’t a badly con- 
structed set anywhere. In fact, it 
makes the sets in The Empire Strikes 
Back look almost amateurishly 
produced. 

The action scenes and stunt work 
are thrilling. There is a fight between 
Flash Gordon and Prince Barin before 
they become friends that will rivet 
even the most die-hard haters of this 
film to the edge of their seats. We are 
in the Hawkmen’s Sky City which 
floats 50 miles up in the air. Floating 
freely in the center of this city is a disk. 
If you fall off the disk, you plunge 
straight down to your doom. Flash and 
Barin fight each other on this disk with 


only their fists and whips as weapons. 


Prince Vultan, leader of the Hawkmen, 
begins to tilt the disk in all directions, 
setting our two combatants off 
balance. From the floor of the disk, 
spear heads suddenly rise up ina 
random order. If you trip on them, you 
are Cut to ribbons. Director Mike 
Hodges plays this scene (as well as 
most of the movie) beautifully. He 
keeps the action clear, and always 
reminds you of the dangers that face 
the two fighters. 

The costumes throughout the 
movie are lovely to look at. They are 
exotic, sensual, alien, and very 
reminiscent of the kind of costumes 
Flash Gordon creator/artist Alex 
Raymond used to draw back in the 


1930s. 


Then there is the story itself. This is 
very much from the comics, and from 
the original serial. The story is rather 
basic, but a primary and forceful idea. 
Not even a bad script could ruin what 
is essentially a good, solid story. 

Lastly, there is the acting. Sam J. 
Jones may not be much of an actor, 
but he was acceptable in the role. 
Melody Anderson who plays the 
virtuous Dale Arden, looks right when 


‘she isn’t forced to recite inane 


dialogue. But Peter Wyngarde is 
excellent and menacing as the 


masked Klytus. Brian Blessed eats up 
every scene he is in as the boisterous 
Vultan. Timothy Dalton does his best 
Errol Flynn as Prince Barin. Topol is 
convincingly strange as Dr. Zarkov, 


In place of the frame-by-frame 
functions, the extended play disc has 
four chapter denotations on each 
side, so you can instantly cue up the 
disc to those particular scenes (ten, if 


The dialogue in Flash Gordon is not 
well thought out and the special effects 
are sloppy, yet despite all this | still 
enjoyed the film. 


and Mariangela Malato is fine as the 
stern General Kala. 

But Max Von Sydow, ahhh, he is 
wonderfully evil and delectably 
vicious as Emperor Ming The Merciless. 
His every movement, his almost 
invisible reactions, are all a joy to 
behold. He plays Ming to his 
insidious best, bringing back all 
those fond memories of Charles 
Middleton as Ming in the original 
serials, and then going one step 
beyond. As a villain he makes Ming 
something special. And Ming makes 
Darth Vader look like Darth just 
stepped out of Gentlemen’s Quarterly. 

As for the video tape itself, well, the 
quality of the tape | played was 
excellent, but it required bringing this 
MCA Video cassette back to the store 
three times until a good one was 
found. Sound was good throughout, 
and the movie actually plays better on 
television than it did in the movies; 
the bad matte work is less noticeable 
on the small screen than it was in the 
theater. Only the magnificent forests 
of Arboria need the scope of the large 
screen, but you can still get the feel of 
the place on television. 

All in all, if you can forget the inane 
dialogue and the few stupidities 
thrown into the story, you will have a 
heckuva good time. It’s mindless, but 
it is fun, and Mike Hodge’s excellent 
direction keeps things moving along 
at a brisk and happy pace. 


—Marv Wolfman 


MCA decided to re-release its 
videodisc version of Flash Gordon in 
its one hour-per-side extended play 
format, which means you sacrifice the 
frame-by-frame functions. No bother; 
as Wolfman noted above, the movie's 
effects are so wonderfully cheap | 
doubt anybody would want to dissect 
the film frame-by-frame. In its 
wisdom, they released the disc in 
stereo, so the full, devastating effect 
of the Queen soundtrack is available 
to those who desire to patch their 
videodisc player into their stereo 
sound system. 


you include the instant availability of 
the first scene on each side of the 
disc). Of course, the “scan” function | 


performs equally well on the extended fs 


play discs. 

On laser disc, Flash Gordon \ooks. 
every bit as beautiful on the home 
screen as it did in the theater. The . 
opening titles, with the fantastic Alex 
Raymond artwork and the best of the 
Queen score, provides one of the — 
most stunning television experiences _ 
available to the video enthusiast, 

Two quibbles: Video Action’s : 
Production Associate Christine Miller.» 


noticed there was at least one short, . | 


unimportant scene missing (where __.. 
Dale Arden blasts a couple of Ming's : 
minions), and there seemed to'be a» 
slightly offensive degree of back- 
ground noise during portions of the 
film—particularly the final three 
minutes of the first side. Minor 
problems, really, but it is interestir 

to note the movie has been cut. 

The acting certainly does not 
improve—although | was quite °° ~ 
impressed with the performances of | 
Brian Blessed, Ornella Muti, Topol, > | 
and Max-The-Merciless Von Sydow... | 
Lorenzo Semple’s script daes not +} 
improve, either, but | found some of. 
the more ridiculous lines sort of fim. .. 
In fact, Marv, | rather liked: the 
Batman movie, even though it was 
camp. 

By and large, Flash Gordon plays 
into the very strengths of the laser 
videodisc system. With a decent 
stereo system, this disc can be a truly 
entertaining experience. 


— Mike Gold’ 


VideoTapes 


AN EVENING WITH SIR WILLA 
MARTIN (1980). A Pacific Arts Vi 
Records release. Produced by. 
Dear. Executive Producer, M 


Nesmith. Written by Bill Marty, | 7 
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lf coupon is removed send order to Kenyon Video, Inc., 308 East Hitt St., Mt. Morris, IL 61054 


See Marilyn Chambers in an exclusive 
“revue’ on the exciting new Video Men's 
Magazine, ELECTRIC BLUE 002...a full 
hour of sophisticated adult entertainment 
comes to life on your TV set! 


— See the star of 
“Behind the Green Door” and “Insatiable” 
perform for your private pleasure...an 
Electric Blue Exclusive! 


— but it seems everything's bigger 
in Texas! 
— Forget Studio 
54, gang! Here's where the really relaxed 
dancers go! 

— If you 
enjoy young girls at play, this special 
intimate episode is going to please you! 
This erotic classic fairly leaps off your 
screen when John Holmes and the in- 
famous Marilyn Chambers combine their 
awesome talents! 


STILL AVAILABLE: ELECTRIC BLUE 001 
The premier edition of this all-new video 
men’s magazine is still available at the Intro- 
ductory Price of just $49.95! 

— 13 
wonderfully torturous minutes of an 
astonishingly beautiful young woman 
caught in a private moment of play! 

— He's “The Most Happy 
Fella” you could know and you'll quickly 
understand why when you see him. 

— Three very 
beautiful and very skilled housewives as 
they acted for their husbands’ TV cameras! 

— In 
horrifying footage, the agonizing shots 
of the race that killed over 30 people. 


That's right, those folks in Sun City, U.S.A. 


are still hanging in there! 
— Discreet- 


Circle #24 on inquiry card. 
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ly edited excerpts from X-Rated cinema! 


Michael Nesmith, and William Dear. 
Starring Bill Martin, with Michael 
Nesmith as Foyer, the Butler. Running 
time: 30 minutes. $39.95 retail. 


An Evening With Sir William Martin, 
is part of the first wave of mass- 
marketed prerecorded video cassettes 
produced exclusively for home video 
release. As such it stands out among 
the thousands of cassettes—and 
discs—currently available. But even if 
this program previously had appeared 
on cable or in a PBS presentation it 
would still stand out as genuinely 
funny and entertaining video. 

An Evening With Sir William Martin 
(hereafter known as AEWSWM) is a 
one-man show which is a bit difficult 
to describe. Bear with me. | say “one- 
man show” despite a couple brief 
walk-ons by Mike Nesmith. Other- 
wise we have the pleasure of Sir 
William’s unique company for 30 
minutes as he walks about his plush 
study dressed in an elegant smoking 
jacket pulling off one schtick after 
another, mostly without any video 
trickery. The camera follows him as 
we watch the author of Wet Pink 
Picnic give a reading from his very first 
work, Duck Detective, only to be 
interrupted by Sir William’s discovery 
of a letter from his father stuck in the 
manuscript and we are treated to the 
first of Bill Martin’s extraordinary 
range of comic voices. 

“Daddy's” voice comes across like 
Walter Brennan on helium: “Dear 
Bobo—|! know that you will love the 
swell new place that | just moved into. 
It is a 40-story one-room apartment 
and | get it cheap because it is really a 
grain silo. Nice place to live but you 
better not drop anything off the 
coffee table or it disappears down 
into the wheat. The other night the 
Sovet Union bought 19 tons of the 
wheat. | woke up and my furniture 
had taken a 15-foot drop during the 
night. Makes it hard as hell to water 
my hangin’ plants, | thought, but then 
| remembered the hummin’ birds. All 
225... but! only need 180, Bobo, to 
lift me up on the rug. But let me 
explain. | put a couple of valiums into 
the humming bird feeder the night 
before | have to water. In the mornin’ 
there they are spread out all over the 
apartment. | just pick ‘em up real 
gentle like little hors deurves and | tie 
their tiny delicate feet to the fringe of 
my priceless oriental rug. | grab the 
waterin’ can and | give a special 
whistle which excites all animals and 
then—up she goes. The entire rug. 
Not only does it make a beautiful 
sound like a thousand harmonicas 
while | water the plants but it enables 
me to blow-dry my hair to a lustrous 
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An Evening With Sir William Martin is well 
crafted, with each disparate segment flowing 
into the next with only the comedian’s 
movement and voice providing segues. 


texture. Love, Daddy. P.S. Please send 
more teddy bear heads.” 

Get the idea? Mildly surreal humor, 
but unlike Monty Python or Firesign 
Theater. Perhaps Bill Martin does 
what Spike Jones would have done if 
he did stand-up comedy all by 
himself. But these comparisons are 
really not fair to Bill Martin, who 
shows us in AEWSWM that he has his 
Own truly unique presense. 

Soon after a few mildly funny 
moments, a reading is given of 
another of Sir William’s works, a 
children’s poem, Zippy the Chipmunk, 
which is about the wonderfully 
talented piano-playing Zippy who 
sets off for fame and fortune in 
Hollywood. While tap-dancing and 
thumbing a ride on the highway .. . 
“When who should appear/shifting 
into third gear/but a big agent from 
ICM/With incredible charm/and a 
blonde on his arm/in a sparkling new 
Mercedes Benz./Said she, “I thought 
that | saw something there.’’/Said he, 
“You've had too much to drink.”/“ But 
we hit it,” she said and he told her, 
Relax,”/It was only a chipmunk | 
think.” 

AEWSWM is well crafted. Each 
disparate segment flows into the next 
with only the comedian’s movement 
and voice providing segues—for 
example, he is able to pull off 
changing the scene from a fatherly 
warning about trying to housebreak a 
giant sea squid to lighting a funny 
cigarette given him by a mysterious 
moose and transporting us to a brief 
Antarctic sing-along. 

The first time | saw the tape my only 
complaint was that perhaps it did not 
have to be a video presentation, that 
it could have been just as good— 
perhaps better—as an audio 
presentation. 

Then | merely listened to it, then 
watched it again. Nope. | was wrong. 
It has to be on television. There are 
too many nuances—facial expressions, 
camera angles, out-of-the-way eyeball 
kicks—that escape without the visual 
component. 

| had never heard of this Bill Martin 
before, but according to the cassette 
box he has written songs for Harry 
Nilsson, the Monkees, the Turtles and 
others. He was Linda Rondstadt’s 
pianist for a time. Here in his own 
write and right on video he has 


perhaps found his true medium. This 
stuff is funny. 


—Bill Martin 


SUZANNE. Written and Directed by 
Michael Barry. Executive producer 
Gene Barry. Director of photography 


Isidore Mankofsky. Running time: 90 
minutes. Released by Video Gems. 
$59.95 retail. 


Cast 
SUZANNE ete Sondra Locke 
EO BO Gis cigs, Jared Martin 
Det UT ICIA I aN ces, Gene Barry 
CTAWIUSS ogres ac as Richard Dreyfuss 
Painter/boyfriend......... Paul Sand 


Ever hear of a movie called 
Suzanne? No? I’m not surprised—it 
was never released commercially. 
What does surprise me is that eight 
years later (the film carries a 1973 
copyright) someone, namely Video 
Gems, thought it was worth releasing 
to the home video market. They were 
wrong. 

Although Suzanne copped some 
film festival awards: three gold 
medals at the Atlanta International 
Film Festival, and one at the San 
Francisco Film Festival, along with 
some praise from Rex Reed, The New 
York Daily News, and The Hollywood 
Reporter, this is an uncommercial 
home video release. Considering the 


a aN ee I ESE ETS PD GL BUNNIES ITI We I RR RETIN 


INE 


VIDEO MARKET. 
GETS RESULTS 


Le 


vast amount of titles available today, 
your money and time would be better 

-spent elsewhere. 

Suzanne is a tough film to synopsize. 
its narrative is muddled by dream 
--$equences and a lack of traditional 
film structure. Personally that bugs 
me, although if that approach to 

storytelling is successful, as in All That 
- Jazz, it can make for an interesting 
film, Not so here. 
The story takes place in San Francisco 

1969. to be exact. Suzanne is the 


“he Jast flower child with a sort of 


bleached out ethereal quality about 


_4° her. As played by Sondra Locke she 


just glides through life without a care 
or Opinion in the world. Suzanne is 
— yome kind of symbol of what is pure, 
ood, and trustful. Her pure blond 
ility has made her the object of 
three very personal obsessions of the 
three men in her life. Her painter/ 
boyfriend (Paul Sand) loses his own 
. identity with every picture he paints 
of her. This ultimately drives him to 
suicide. Jackson Sinclair (Gene Barry), 
a dynamic, opinionated, nationally 
' important journalist is so mystified by 
her that he becomes unable to 
function. The third man in her life, 
Logan, (Jared Martin— Dusty Farlow 
on Dallas) a Mansonesque filmmaker 
ig driven to and ultimately destroys 
her via crucifixion in one of his bizarre 
~ films. 

1 did not like Suzanne. The story 
was just too bizarre and oftentimes 
incomprehensible with its non-linear 
structure. But the film does have 
' some merit. Isidore Mankofsky’s 
. cinematography (his recent credits 
include The Muppet Movie and 
Somewhere In Time) is very nice to 
. look at and it evokes the proper mood 
for the film. It also does justice to the 
natural and architectural beauty of 
the Bay Area. 

The casting is interesting especially 
in light of Richard Dreyfuss’ very small 
“role as a member of Logan’s off-the- 
wail film crew. | cannot begin to 
analyze or criticize the performances 
—everybody did their job according 
to the dictates of the story. Gene 
Barry is grossly fat; normally Mr. Barry 
plays charactors who are trim and 
elegant. All | could do was wonder 
» Whether he gained weight for the part 
or if he was padded. Kind of gives you 
an idea how involving the story was. 

Someone once said, “It’s all in the 
packaging.” Video Gems must of 
heard that phrase, because Suzanne 
is nicely packaged. Its injection 
molded form fitting case nicely 
protects the cassette, and the art 
direction on the outside of the case is 


78 


colorful and attractive. The packaging 
also touts the films’ awards and stellar 
cast. It gives what you might call an 
enticing summary of the plot on the 
back. 

The quality of the tape is good. The 
images and color transfer nicely to 
video tape, however you may need to 
turn up the volume on your television 
set. 

Some of you out there may 
appreciate Leonard Cohen’s classic 
song poem which inspired this film, 
and you may have a taste for bizarre 
films from time to time, but 
remember... the studios did not feel 
this film was worth buying. | quite 
agree. 


—Steve Mitchell 


Videodiscs 


THE DISCS OF ALFRED HITCHCOCK 


THE BIRDS. An Alfred J. Hitchcock 
production, videodisc from MCA Disco- 
Vision. Produced and directed by 
Alfred Hitchcock. Screenplay by Even 
Hunter. Music: Bernard Herrmann. 
1963. Running time: 119 minutes. 
Laser (optical) format. $24.95 retail. 


Cast 
Mitch Brenner........+.- Rod Taylor 
Mis: Brenna. < ci. Jessica Tandy 
Annie Hayworth... Suzanne Pleshette 
Malanie Daniels....... Tippi Hedren 


FRENZY. A Universal Pictures release, 
videodisc from MCA DiscoVision. 
Directed by Alfred Hitchcock. Screen- 
play by Anthony Shaffer. Sound con- 
sultant: Bernard Herrmann. 1972. 
MPAA Rating: R. Running time: 116 
minutes. Laser (optical) format. $24.95 
retail. 


Richard ‘Blaney 2 cosa aise 3 Jon Finch 
RObGr RUSK. 226 fGc3.so Barry Foster 
Brenda Blaney... Barbara Leigh-Hunt 


PSYCHO. A Universal Pictures release, 
videodisc from MCA DiscoVision. 
Directed by Alfred Hitchcock. Screen- 
play by Joseph Stefano. Music: Ron 
Goodmam. 1960. Running time: 108 
minutes. Laser (optical) format. $24.95 
retail 


Cast 
Norman Bates... <... Anthony Perkins 
Marion Crane 3. cos oes Janet Leigh 
ia CHaAnG 2 civ isos te Vera Miles 
Sane LOOMIS: sciet es wen John Gavin 
Milton Arborgast..... Martin Balsam 
Sheriff Chambers..... John Mclintire 
Dr Richard s40. sss Simon Oakland 


Contrary to popular opinion, the 
term“’masterpiece” was not coined in 
direct reference to the films of Alfred 
Hitchcock: the vast majority of his 
films had to go out there and, in the 
words of another cantankerous film 
producer, earn it. 

And earn it he did. During his eight 
decades on this planet, Hitchcock set 
the standard for suspense/thriller 
films: he single-handedly made what 
is often seen as a low-brow medium 
(thrillers) more than respectable. He 
took blood and bludgeons, killers and 
knives, melodrama and murder and 
turned it all into art. 

Hitchcock’s film career stretched 
back into the silent days. His television 
show, Alfred Hitchcock Presents 
(a.k.a. the Alfred Hitchcock Hour) had 
a similar effect on the tube: as 
reported in earlier issues of this 
magazine (in the Vintage Video 
column), Hitchcock even directed 
about a dozen episodes of this classic 
series. 

If the purpose of prerecorded 
video tapes and videodiscs is to make 
great filmed art accessible at any time 
of day or night, the single director 
whose work must head the list is 
Alfred Hitchcock. And head it it does: 
the master’s works line the video 
cassette shelves. But Hitchcock 
deserves better: his work deserves 
the superior picture quality, the 
superior sound of the laser videodisc 
system. 

To their credit, the programmers at 
MCA DiscoVision realized this: no 
less than three of Hitchcock’s later 
masterpieces were to be found on the 
laser videodisc racks as part of the 
initial catalog (a fourth, and unfor- 
tunately somewhat lesser work— 
Family Plot, the director's last film— 
was announced for release and is 
forthcoming). 

As the commercial availability of 
such stunners as Vertigo and North By 
Northwest has been tied up in 
litigation, one would be hard-pressed 
to find three better examples of 
Hitchcock’s later work than Psycho, 
The Birds, and Frenzy. 

Psycho is particularly influential: it 
inspired a generation of directors, 
people with so-far unrealized potential 
like Brian DePalma and John Carpenter. 
If one could say anything bad about 
Psycho, other than the fact that even 
an excellent thriller could be too 
heavy for some people, it is that it 
inspired the current wave of 
unbelievably trashy movies like Friday 
The 13th and | Spit On Your Grave. 

Its story of a motel manager's 
murderous disassociative personality 


The 3-D effects in /t Came From Outer Space 
work well once the movie gets going, but 
watching it through the special glasses 
created a terrible headache and eyestrain. 


was SO impressive that, during a 
Saturday Night Live appearance 
nearly two decades later, Tony 
Perkins was obliged to turn ina satire 
of his performance. He was obligated 
by the expectations of the public—a 
group that was, by and large, too 
young to remember Psycho when it 
was first released. 

The Birds—the invasion of a small 
town bya flock of viscious birds—was 
among the first of the special effects- 
oriented shockers. Frenzy, the tale of 
a young man caught up in the search 
for a modern Jack The Ripper, brought 
out the strong element of tongue-in- 
cheek humor found in many Hitchcock 
films. 

All three of these movies were 
released in the standard-play laser 
format, although they are being re- 
released in the one-hour per side 
extended play format. The former is 
necessary to film nuts who want to 
take apart Hitchcock’s masterpieces 
frame-by-frame, to study the editing 
and pacing technique, to discover 
exactly where Hitchcock made his 
famous walk-ons (for example, Sir 
Alfred pops up again and again in the 
Opening crowd scenes in Frenzy), to 
uncover a few tidbits of information 
necessary to round out one’s 
appreciation (the shower scene in 
Psycho was so damned seductive 
because it contained three-tenths of 
a second of extremely well-placed 
nudity: a fact discernible only from 
the standard-play laser disc or, of 
course, from an actual print of the 
film). 

If there is any drawback to this 
series of videodiscs—and this is 
inherent in all MCA DiscoVision 
releases—it is the damn cover art. All 
the DiscoVision packages look alike, 
with a shred of photograph or movie 
poster art surrounded by a sea of gray 
dead space. The three Hitchcock 
releases are far, far worse: all sport the 
Same, famous line-drawing profile of 
Sir Alfred, each with the appropriate 
title above the profile in differng 
colors. 

That is a petty complaint. If you 
have never experienced the thrill and 
the artistry of Alfred Hitchcock, you 
could blindly spend the $24.95 for 


any of these discs and get your 
money’s worth. 


—Mike Gold 


IT CAME FROM OUTER SPACE. A 
Universal Pictures Release from MCA 
Home Video. Produced by William 
Alland. Directed by J. Arnold. Story by 
Ray Bradbury. Screenplay by Harry 
Essex. Running time: 81 minutes. 
$65.00 suggested retail. In 3-D. 


Cast 
JoAnn Putnam: 225. Richard Carlson 
Elen Fields. oo. S. Barbara Rush 
Matt Warten hd Charles Drake 
CeOnmGr hagas cs.) Russel Johnson 
PAS eo ee Dk :, Kathleen Hughes 
OIE yi! Soo ent ROT ey Joe Sawyer 


| have always beena science fiction 
movie fan, although | have liked all 
too few of the many films I’ve seen. 
My favorites are still the 1950's classics 
like Forbidden Planet and The Day 
The Earth Stood Still. They were films 
that had stories to tell, about people, 
and about ideas, as opposed to stories 
about special effects. It is surprising 
then that | had missed one of the 
major 1950s movies—/t Came From 
Outer Space. And it is more surprising 
considering the movie was shown in 
3-D, something | would definitely 
have wanted to see. However, | missed 
the movie when it was first released, 
and continued to miss it in its 
butchered version for TV. As for 3-D 
movies, the only one | remember 
seeing was some skinflick called The 
Stewardesses and even that is a vague 
memory at best. 

So it was with wonder and worry 
that | picked up the MCA video 
cassette of the Universal classic. | 
wondered how the movie would hold 
up after almost 30 years, and | was 
worried the 3-D effects would fail 
miserably on the TV screen. 

Four pairs of glasses came with the 
cassette. | put one on, turned off all 
the lights, and closed the blinds to 
make the room as dark as possible; | 
figured the 3-D would need all the 
help it could get. The movie began 
and | was sure my worst fears had been 
realized. A meteor comes flashing out 
at the viewer, but I failed to see any 


3-D magic. 

Hero John Putnam, played by 
veteran actor Richard Carlson, and 
Putnam’s girlfriend, teacher Ellen Fields 
played by Barbara Rush, hurry off to 
find the meteor which has landed 
somewhere near his desert home. 
Putnam, a scientist, is filled with 
curiosity, and | was filled with apathy 
because those great 3-D effects still 
weren't there. 

However, when the two get to the 
crater formed by the meteor, some- 
thing happens. Perhaps someone 
turned on the 3-D switch: the effects 
spring to life. The sky actually seems 
recessed into the picture. The car is 
definitely forward, the distant canyon 
is definitely in the distance. | perk up. 

Putnam climbs into the pit, and 
naturally a rockslide follows. The rocks 
tumble everywhere, and as one 
particular boulder seemed to leap 
right out of the television screen, | 
actually jumped. | stopped the tape 
and replayed the scene—breaking the 
tension, | know, but if you can’t have 
some fun witha video machine... The 
rock again shot past me, and | was 
definitely hooked. 

The story continues. Putnam tells 
everyone that he saw a spaceship in 
the pit, and of course no one believes 
him, but we know better. We have 
seen the alien, or actually we have 
been put into the alien’s eyes. We see 
what he sees until the movie is almost 
over when we finally see the alien 
himself in all his disgustingness. 


Putnam and Fields drive off and 
pass a telephone lineman. The tel- 
ephone pole fairly sticks out from the 
screen in an excellent 3-D effect. The 
telephone wires are high above the 
ground. Again, the various levels of 
depth are excellently portrayed. 

The phone men vanish and alien 
duplicates are made, and we are left 
to wonder what happened to the 
original humans and what dastardly 
evil these aliens have up their slimy 
sleeves. 

The plot of It Came From Outer 
Space is hokey and has been done 


better many times since. | will not give 


away the ending for the seven of you 
out there who might also have missed 
the movie. However, it does boil down 
to—who are the monsters? Them or 
us? 

Compared with Star Trek—The 
Motionless Picture, this film is a classic. 
It is thought out, well-intentioned, 
and not really insulting. However it is 
far inferior to The Day The Earth Stood. 
Still, a movie which has a very similar 
moral concept. 

The 3-D effects work well once the 
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movie gets going, though to create 
the effect there is an annoying redness 
to the film. Possibly this was a bad 
tape, or perhaps that redness is needed 
to transfer 3-D to the television tube. 
But the redness is not the only problem. 
There are double images galore, and 
watching the film created a terrible 
headache and horrible eyestrain. It is 
doubtful that you would want to 
watch the movie more than once 
because of this. You can, of course, 
watch the film without the 3-D glasses, 
but then really—why bother? 

The other problem—and it is not 
the tape’s fault—is the majority of 3-D 
effects move into the screen rather 
than come out at you. Granted, this is 
amore difficult effect to keep realistic 
and to hold, but it is far more satisfying 
to watch. 

All in all, /t Came From Outer Space 
isn’t a bad movie, but it does not 
translate well into the 1980s. The 
characterization is weak, and the 
direction stiff. The 3-D generally works 
well, but it is painful to the eye. I'd 
strongly recommend your renting this 
tape rather than buying it, and getting 
everyone you know together so you 
only have to see it once. 

Once is enough. 


—Marv Wolfman 


A FESTIVAL OF FUNNIES. An NFL 
Films production from NFL Films Video. 
Produced by Steve Sabon. Directed by 
Phil Tuckett. Running time: 53 minutes. 
$49.95 suggested retail. 


| have to admit to something that 
fills me with a certain amount of 
sadness: football is not much fun 
anymore. There was a time not too 
long ago when each crunch and punch 
and endzone leap would have had 
me writhing on the floor in some Holy 
Rollerish fit. Now, | have a more sober 
attitude toward the game. | should 
have taken the advice of Peter Pan 
and not grown up. Sports, after all, are 
the domain of the young. 

This brings me to my review of A 
Festival of Funnies. This tape offers a 
compilation of every childish posture 
the sport of football can dream up. It 
goes for cartoon yuks, adolescent sex, 
some dressing up in fancy clothes, a 
wistful fantasy of youth—in a very 
disjointed, slapdash manner. The film 
was supposed to be humorous, but 
the messages | perceived were not 
the least bit funny. They gave me one 
of my anger headaches. 

The first segment was entitled “Be- 
lieve It—Or Else!” That title put me on 
the defensive right away. The sound- 
track sounded like it was tugged off of 


| liked three things about A Festival 
of Funnies—a cute scene of a little boy 
playing with a football, a piece featuring 
the narration of P.D.Q. Bach, and the 
fact that the tape had an end. 


a Looney Tune. It showed pictures of 
fat fans, fat coaches, and meaty Steelers. 
It made an attempt to turn“A Hundred 
Bottles of Beer on the Wall” into the 
national anthem. 

The short, cheesecake shots of 
pretty fans and cheerleaders during 
regular games have never seemed 
inappropriate to me. The representa- 
tion of them on this tape made me 
feel like | had just seen my name and 
phone number on a bathroom wall. 
Such sights as the Los Angeles Rams’ 
Pom Pom Mom and Robin Williams 
dressed as a Dallas Cowgirl were high 
school humor to the extreme. 

The “NFL News Parade” posed the 
question, ‘‘What if... Pete Rozelle 
converted all the standard field 
measurements to metric?” This is a 
valid consideration for the NFL, but 
American insularity dies hard. The 
problem has to be made into some 
stupid joke. 

One segment, ‘Sunday's Glorious 
Generals,” originally appeared on 
network television. It features such 
“contemporary” football greats as Joe 
Namath, Johnny Unitas, and Billy 
Kilmer. The film is copyright 1972, 
and its inclusion indicates the 
mindless care taken with this 
production. 


| like three things about the tape. A 
cute, nostalgic scene of a little boy 
playing around with a football had 
some nice classical and jazz accom- 
paniment. This segment followed the 
cartoon gibberish and provided me 
with some audio relief. However, an 
abrupt cut in the soundtrack kept me 
from getting too comfortable. A piece 
at the end called “The NFL Symphony’ 
featured the narration of P.D.Q. Bach, 
a middlebrow humorist with an inter- 
esting voice. The classical music 
selections were not very imaginative— 
football fans are not supposed to 
know anything but pop classical, after 
all—but it was unobtrusive. The third 
thing | like was that the tape had an 
end. 

| found this “entertainment” to be 
highly offensive. It committed the 
inexcusable sin of showing the same 
action footage more than once. And 
what action it did show was unre- 
markable. The creators of this disaster 
showed a complete reliance on stereo- 


types and cliches. 

One Video Action editor asked me 
if the tape would appeal to the average 
football fan. | consider myself to be a 
football fan, and | believe that most 
football enthusiasts view the game 
pretty much the way | do. | strongly 
believe that the sloppy, juvenile, 
ignorant fan targeted here is a very 
rare animal indeed. 

| think this video tape is a rip-off. 


—Marilyn Ferdinand 


Gizmos 


BIB VIDEOPHILE EDITION VIDEO 
RECORDER MAINTENANCE KIT (model 
VE-2) including cleaning tool, tape head 
cleaning fluid, mirror, “dust-away’ air 
blast. From BIB H#Fi Accessories, Inc, 
Richardson, Texas. $21.95 suggested 
retail. 


In the most basic of terms one could 
compare a video tape recorder with an 
audio tape recorder. The design of both 
units allows for a reel of tape to move 
across a record and/or playback “head” 
which transforms magnetic information 
electronically into visual or aural infor- 
mation. Both systems utilize a reel of 
polyester-based tape that is coated with 
minute bits of some form of iron oxide. 


Although this brown ferrous coating is 
securely attached to the plastic tape and 
then polished to a smooth mirror finish, it 
must be rubbed across a video or audio 
tape head to create the end result, and 
will eventually rub off to some degree on 
that head. When the tape head accu- 
mulates enough deposits of debris it will 
not function properly and the result will 
be poor quality sound or picture. A 
further problem becomes very apparent 
in both audio and video when the 
contact point between tape and head 
does not remain perfectly clean and 
mirror smooth—the actual dropping out 
of the tiny oxide particles that result in 
tiny white specks flickering across your 
television set (or dull spots “flickering” 
across your musical recording). 

Both of these problems can be rem- 
edied easily and, with regular mainten- 
ance, may never even occur. Owners of 
tape recorders know that swabbing 
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cleaning solution across the tape heads 
and demagnetizing them is a quick and 
easy job that results in the preservation of 
crystal clear sound. Because of the 
similarity of the two units, the procedure 
and results for a VCR are basically the 
same. | 

Most audio tape recorder manufac- 
turers have realized the importance of 
“clean heads” in the manufacture of their 
units and consequently have designed 
easy access to the heads for the 
consumer. 

Unfortunately, many video cassette 
player manufacturers have not allowed 
for easy access to the video and audio 
heads of their units. To gain access to 
the heads in the VP-150 RCA portable 
deck (the unit upon which we used 
the BIB Videophile Maintenance Kit), 
required removing the top panel, the 
cassette door, and the front panel. 
And if this is not enough to hinder 
many do-it-yourselfers, the large 
“warning” and “danger-shock!” labels 
on most machines will deter them. 
Our advice is that if done according to 
instructions with a high quality cleaning 
kit, there should be no danger in 
hurting the machine or oneself in the 
process. And, since the price of having 
a VCR cleaned and demagnetizd 
professionally can run up to $25.00, it 
makes it worth attempting yourself. 

The BIB Videophile Maintenance 
Kit we tested is probably the most 
elegantly packaged VCR cleaning kit 
you are likely to come across. It comes 
in a clear plastic case with black and 
silver side panels. Every item in the kit 
has its own deep set vacu-formed 
placement tray. It looks impressive. 

None of the cosmetics, though, add 
to the cleaning ability of the kit. The 
real important items are the cleaning 
solution, the swabs with which to 
apply it, and the instructions on how 
to utilize them. The alcohol-based 
cleaning solution seems adequate 
enough, and it appears to leave no 
residue on the tape heads (a problem 
poor quality cleaning solutions can 
create, resulting in dirtier heads). The 
swabs (used to apply the solution) are 
angled nicely to fit in small areas and 
are covered with a soft non-abrasive 
lint-free sponge-like material. It ap- 
pears to be a safer bet than Q-Tip-like 
cotton swabs that could lodge cotton 
threads in or around the tape heads. 

Our only word of caution here 
(besides those given in the very 
adequately detailed instruction 
manual) is this: the cleaning solution 
uses alcohol to clean the heads by 
actually dissolving any tiny tape 
particles. Hence, oversaturation of 
solution on tape heads can lead to 


tape heads that are still wet with 
solution when the VCR is closed back 
up. And running a tape past a tape 
head soaked in cleaning solution can 
result in the destruction of the tape. 
Using the solution sparingly and 
making sure the tape head and video 
drum are completely dry before the 
unit is used are very important to 
remember. 

Two other little niceties are a tiny 
dentist’s mirror that allows one to 
examine those hard-to-see spots in 
the machine and a can of compressed 
air to blow away any dust or debris in 
the tape path area. 

Although demagnetizing the heads 
is detailed in the manual, the B/B 
Audiophile Kit does not include a 
demagnetizer, so this important final 
step in cleaning your VCR cannot be 
done without purchasing one 
separately. 

Demagnetizing need only be done 
to the audio head of the VCR, not the 
video drum. This will assure a cleaner 
hiss-free soundtrack and protect your 
tapes from the possibility of partial 
erasure by a tape head that has 
become magnetized. (Video Action 
will cover the specifics of demag- 
netizing tools and their application in 
this column in a future issue). 

Our conclusion is that the B/B 
Audiophile Maintenance Kit is a well- 
designed, beautifully packaged, and 
very adequate cleaning kit for owners 
of VHS or Beta units. Utilizing such a 
cleaning system on a regular basis 
(depending on usage of machine, 
maybe twice a year) will result in 
distortion-free sound and picture 
quality. In the long run regular cleaning 
maintenance of your VCR will also 
increase the life of your tapes, video 


drum, and audio tape head. A good 
cleaning kit like the B/B Audiophile is 
a worthwhile investment. 


— Michael Krueger 


Video Rock 


THE TOURING PRINCIPLE ‘79, Gary 
Numan. Produced by Derek Burbidge. 
Running time: 52 minutes. Warner 
Home Video. $40.00 suggested retail. 


| normally think of electronic music 
as futuristic elevator music or some- 
thing to stick in the tape deck when 
you are Careening down the Autobahn 
in your BMW at 120 mph. But Gary 
Numan’s The Touring Principle ‘79 
brings electronic music out of the 
background, and | certainly would 
not recommend that you attempt to 
watch it while driving. 

To fit the mood of the music, the 
videotape is chock-full-o-gizmos and 
special effects—slow motion, split 
images, freeze frame, video feedback— 
even a little chromakey. 

It starts with Numan’s hit video 
single “Cars” which has appeared on 
several television rock shows during 
the past year. Producer Derek 
Burbidge presents an interesting visual 
interpretation of the song, using all 
the video tricks at his disposal and’ 
clearly laying out his idea of what 
video rock should look like. A slow 
motion Gary Numan glides onto the 
screen and into a neon pyramid; 
Numan slides along a giant keyboard 
clutching an invisible steering wheel 
and members of the band appear in 
multiple overlapping images. 
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With the exception of “Cars,” all 
the other material on this tape was 
recorded live at London’s Hammer- 
smith Odeon in 1979. But this is not 
your typical live recording, Audience 
footage is conspicuous by its absence, 
and the heavy emphasis on post- 
production special effects obscures 
any impression of the immediacy of a 
live performance. 

Numan has an interesting stage 
show appropriately electronic in flavor, 
and there are some interesting shots 
showing the elaborate stage set-up. 
On stage, Numan is dwarfed by a 15 
foot high wall of pulsating lights, | 
flashing in time with the music. The 
two keyboard players are elevated 10 
feet above the stage and apparently 
inside the wall of lights. Numan is 
flanked by spinning pyramids and fog 
rolls over the stage while he sings 
“Remember | was Vapour’ (get it?). 

Throwing an array of video tricks on 
top of this unique live performance 
produces an effect not unlike a psych- 
edelic experience. | haven't seen a 
show like this since the last time | 
dropped acid at a Grateful Dead 
concert. 

In fact, | had difficulty believing it 
was a live recording at first. You neither 
see nor hear the audience until the 
end of the show, and only then you 
catch a glimpse of waving hands 
coupled with brief but enthusiastic 
cheering. For that matter, you hardly 
ever see the band either. Numan’s 
visage, often electronically altered, 
predominates throughout. 

Electronic music has the advantage 
and disadvantage of sounding much 
the same live as it does in the studio. 
The advantage is that it provides 
consistent quality. The disadvantage 
is that is also produces a predictable 
sameness. 

The selection of music contained 
on this recording demonstrates 
Numan’s mastery of his medium and 
his ability to take electronic music 
beyond the limited range and redun- 
dancy exhibited by bands such as 
Kraftwerk. The songs range from 
Numan’s own “Are Friends Electric” 
and “Me! | Disconnect From You” toa 
novel rendition of “On Broadway.” 

The audio limitations-of videotape 
seem more Clearly defined with 
electronic music. The sound quality 
of Numan’s live performance is im- 
peccable but conveyed through the 
medium of videotape, it is a little flat 
and drops off noticeably on the high 
end. 

Even if you do not like the music, 
the visual imagery is entertaining. | 


tried watching the tape with the 
sound turned down and Numan’s 
second album, Telekon, playing on 
the stereo. If you do not look at his lips 
too closely, it works pretty well. 

Burbidge seems to realize that, 
despite the great props, Numan is not 
exactly a vibrant stage performer. 
Rather than attempting to mask his 
somewhat stilted movements, Burbidge 
accentuates them through use of 
freeze frame, slow motion, and other 
effects. This technique in combination 
with Numan’s white facial make-up, 
black eye shadow, and overall an- 
drogenous look produces a video Gary 
Numan as electronically unhuman as 
his music. 

| have only one objection to The 
Touring Principle ’79. Video special 


effects can play a significant role in 
the visual presentation of music, but 
anything in excess rapidly becomes 
boring and even annoying. The video 
gizmos seem to be out of control in 
this recording, taking up practically 
every millimeter of tape with little or 
no evidence of discretion. Every 
available trick is used in every single 
song. 2 

But this is a minor complaint. The 
Touring Principls ‘79 succeeds where 
most other commercial video music 
has failed. It adds anew dimension to 
the musical experience, providing the 
viewer with a visual perspective that 
could not be achieved by attending a 
live performance. 


—Rick Oliver 


LASER BLAST. Conceived and designed 
by David Crane, and TENNIS, con- 
ceived and designed by Alan Miller. 
Both from Activision, $21.95 retail 
each. 


David Crane and Alan Miller seem 
affable enough. They appear to be 
clean-cut young men—perhaps in 
their early thirties if their press photos 
were not touched up—the type of 
young men that were just a tad 
unathletic enough to become high 
school lettermen, so instead, they 
took over their student councils. 
You'd be happy to let your daughter 
marry either of them. 

Except | know they are weird. A 
couple of not-normal guys. Especially 
that guy Crane. 

Activision, employers of Messrs. 
Crane and Miller, is the company of 
Atari ex-patriots: electronics designers 
who quit the mother company to 
market their line of competing, and to 
their way of thinking, superior elec- 
tronic games compatible with the 
Atari (and Sears) home video com- 
puter games system. 

By and large, their early games hardly 
were competitive from an innovative- 
marketing standpoint: games like 
Boxing, Skiing, Fishing Derby, Bridge 
and Checkers, do not have the “we're 
on the cutting edge of the field” 
image that recent Atari releases 
suggest: Space Invaders, Maze Craze, 
Othello, and Warlord, to name a few. 

If Atari's graphic design is a bit 
boring—and it is, compared to Mattel’s 
Intellivision—Activision’s is downright 


somnambulistic. These folks do not 
seem to care for flash. 

But what they lack in unusual program- 
ming and progressive graphics they 
more than make up forin game design 
and strategy. These guys get their 
names and pictures on the instruction 
booklet, and they deserve it. 

When | was first given Tennis, | 
thought the game could not be much 
more than aslightly more visual version 
of Atari’s ground-breaking Pong. After 
all, the real game of tennis is just a 
couple of elitist- minded individuals 
dressing up in virginal white and 
batting a ball back and forth over an 
innocent net. Sort of like Pong with 
snob-appeal. 

What we get here in Tennis is two 
humanoid blips, each on their respec- 
tive side of the court, armed with a 
racket seemingly grafted onto their 
arms. Just like real tennis. The real-life 
player views the court from a position 
roughly ten feet back and five feet up 
from the court: the entire game is 
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seen in perspective; when the ball 
flies across court, alittle black shadow 
is seen on the electronic tarmac, the 


shadow goes under the net as the ball 


is lobbed over the net. Nice touch. All 
you're missing are the Irish Wolfhounds. 
The video game is so much like the 


real thing after a while you are likely to | 


fear sunburn. 
You can aim the ball, you can 


manipulate angles, even miss the ball. 


entirely. The computer keeps on top 
of the silly 15-30-40 scoring: players 
must win six games to take the set. 

There are a few shortcomings: you 
cannot, for example, smash the ball 
into the net. And players do not leap 
over the net at the end. | think they 
missed a bet on that one. 

The game is very easy to learn, and 
rather difficult to master. Tennis nuts 
who played the game before my very 
eyes—I! am (obviously) not an af- 
ficianado, so in the interest of journal- 
istic thoroughness | had a couple of 
people who knew what they were 
doing take a crack at it—were quite 
pleased. Sort of like substituting 
methadone for heroin. 

If Tennis is well-designed, and it is, 
then Laser Blast is brilliant. The basic 
concept is very simple and indigenous 
to most space-oriented video games: 
you control a number of ships that, 
one at a time, fly across the field of 
enemy laser bases. Your object is to 
blast them before they blast you. 

Designer Crane immediately latched 
onto the basic bummer in most space 
games: since you are playing the 
computer, the computer will defeat 
you eventually. You can rack up a 
zillion points after playing the game 
until the Mint runs out of quarters, but 
the computer will get in the last word 
and zotz you off the cathode-ray tube. 
All you can hope for is a higher score. 

Laser Blast suffers the same restric- 
tion, but has two important advan- 
tages: if you score more than 100,000 
points, you can send them a photo- 
graph of the screen and Activision will 
send you back a certificate. If you 
score 1,000,000 points, the on-screen 
score will be replaced with a row of 
exclamation points: you have, in effect, 
worn out the computer! 

Granted, all video games have their 
upper limit, but they usually reset 
their counters to zero, leaving you to 
remember you turned the numbers 
over. Laser Blast gives you two identi- 
fiable goals to shoot for: bless Mr. 
Crane for the consideration 

The game is not quite as simple as | 
made out: your enemy bases come in 
groups of three, each with a progres- 
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sively stronger force field. If you stay 
at one place long enough—a matter of 
seconds—the computer will figure out 
where you are and shoot you out of 
the sky. Ah, but here’s another 
masterstroke: once you are hit and 
are powerless to return fire, your ship 
becomes an instant kamikaze: you 
still can glide your dying ship into the 
offending enemy base and take him 
with you. Vengeance against the 
computer! A blow for humanoid 
liberation! 

You get three ships in reserve and 
one on the field; with each 1,000 
points scored you get another reserve 
ship, up to a maximum of six. 

You have four levels of difficulty to 
play around with: once you have 
the “cadet” level licked, you can move 
onto the “lieutenant” level, and so on. 
The instruction manual notes the rela- 
tive levels of difficulty: after the first 
group of enemy bases, the highest 
level of difficulty is sixteen times 
harder than the easiest. The enemy 
figures out where you are faster, and 
they move in faster. As Crane noted in 
his introduction, Laser Blast is a game 
of skill and endurance. 

Laser Blast and Tennis are so well- 
thought out they cast aspersions on 
the sanity of their respective creators. 
How do these guys come up with that 
stuff? How do they get it all down into 
those little cartridges? Those guys have 
got to be a little weird, if you know 
What | mean. 

Let me illustrate my point one more 
time: Activision has a new game out, 
called Freeway, designed by 
David Crane and as yet unseen by the 
staff of Video Action. The idea is, 
you've got this chicken. And the 
chicken’s got to cross this road. Well, 
actually it is a four-lane highway. 
During rush hour. You have to guide 
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the chicken across the road without 
the little bugger getting smashed into 
guts and feathers. 

Like | said, these guys are just a little 
bit weird. 


—Alex Josephs 


X-Rated 


AMERICAN PIE (1980). Produced by 
Damon Christian. Directed and writ- 
ten by Jeffrey Fairbanks. Distributed 
by Select Video. Running time: 90 
minutes. $89.95 retail. 


Cast 
RO ea Ne ea Eric Edwards 
POI es ear ale Randy West 
Ann: Chandler... <scce. Arcadia Lake 
JONES Pe ee Lysa Thatcher 
DTETIOV SS Ne ae Lee Carroll 
Mrs: Chandtepon. boy. oe Kitty Shane 
Mire Changlierec sis. .8 Aaron Stewart 


The year is 1958—not the 1958 you 
might remember, but a 1958 in which 
Mr. Fredericks of Hollywood has 
seemingly pulled off a fashion coup 
on the mothers and daughters of Mr. 
Eisenhower's America. 

In this mythical time there exist two 
rotten wandering no-goods, down on 
their luck, who run into an equally 
amoral waitress. Well folks, these 
three are so bad and so in need of 
money they decide to kidnap the 
daughter of a rich auto executive, a 
guy named Chandler. 

While the trio plots, their potential 
victim plays with her teenage friends 
at a wild party in her parents’ 
mansion; through a keyhole we see 
the young lady is with a young man 
and another young lady who is being 
taught by young Ms. Chandler how to 
bestow a very pleasurable experience 
to males of the species. 

Then—tada!—the Chandler parents 
arrive home early and find their 


FIVE NEW ALL-MALE 
PREVIEW VIDEOTAPES! 


EIGHTY-TWO X-Rated Films on Five 
1-hour Preview Tapes [VHS or BETA] 


Fourteen 
Lambda Video Favorites - $70 
-fwo 


e 
From P.M. Productions - $70 
ixteen 
From Hond in Hand - $50 
Ten 
From J. Brian - $50 
en 
TMX Collection - $75 


SPECIAL! 
All 5 for $275 


SEND $3 FOR OUR CATALOG 
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American Pie, the more literate among 
you will see, bears a striking resemblence 
to the famous O. Henry Story, Ransom of 
Red Chief—with a few character changes 
and a lot more skin. 


daughter and her two friends just 
finishing their lessons. For the 
audacity of throwing a wild party 
while they were gone, and for the 
unspeakable act Mrs. Chandler found 
going on in the bedroom (she faints), 
not only will the sensual young Ms. be 
grounded along with her sister but 
they will both have to go to the 
debutantes’ ball whether they want 
to or not. | like Mrs. Chandler... areal 
disciplinarian. 

Now the girls really do not want to 
go to the ball. This might be 1958 but 
the girls are tragically hip and a deb 
ball is nowheresville. Lucky for them 
then that they are both kidnapped. 

At this point we jump back to the 
mansion where inside Mrs. Chandler 
is commiting incest with her shiftless 
nerdish brother, Freddy, a man-child 
with a face only a sister could love. 
Meanwhile Mr. Chandler is down- 
stairs trying to know the French maid 
in the Biblical sense of the term. Nice 
loving family. 


Soon the cops come along, 
inadvertently stopping the Chandler's 
adulteries, and tell them they have 
discovered the girls’ empty Car. 
Rather than getting even just a wee 
bit concerned, the Chandlers figure 
the girls are trying to pull another fast 
one, and this time they are really 
going to get it. 

Soon thereafter they get a call from 
the kidnappers, who want a measly 
$20,000, but the old man says yeah, 
sure you've got my daughters... keep 
‘em. It is at this point that the more 
literate among you may see a striking 
resemblance between this plot and a 
famous O. Henry story, Ransom of 
Red Chief, with a few character 
changes and a lot more skin. 

To convince the Chandlers their 
daughters have been kidnapped, the 
dastardly trio take some polaroids of 
the girls tied up in various bondage 
poses (an anachronism here: they are 
color instant pictures... in 1958). The 
Chandlers remain unconvinced. 


Let me turnyou ontothebest 
XXX video value around 


Why pay more? I’ve got the sexiest adult 
video cassettes at the lowest prices. 


As the days progress, a mutual 
“Stockholm Syndrome” develops 
between all the folks at the kidnap 
house as kidnappers and kidnapees 
get to know each other a bit more 
intimately ... which was to be 
expected, given that this is, afterall, a 
porno movie. However, this new 
closeness does not obviate the 
kidnappers’ need for Mr. Chandler's 
Or someone’s money, and a plan Is 
hatched to sell the hapless lasses into 
white slavery. 

| will not give away the surprise 
conclusion, except to say that every- 
one comes out alright in the, ah, end. 

Despite the film’s predictability it is 
better than average porno, with classy 
photography and a jazz-rock sound- 
track that is actually listenable— 
though the standard prono/ 
telephone-waiting machine music 
sneaks into it at a couple points. 

| recommend American Pie, though 
| suggest renting rather than buying it 
since you probably will not want to 
see it more than once. Deathless 
porn this ain't. Save the majority of 
your money and a bit of shelf space 
fora title that is a bit more straight- 
forward and, more importantly, 
consistently entertaining. 


—T.B. Martin 
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616 ¢ CREAM RINSE COLOR. RENE 
BOND and JOHNNY WADD. Two brothers, both 
hairdressers, look upon each beautiful chick as a 
personal challenge. Superior photography, warm 
colors, intelligent script, and some very good 
looking flesh. 57 minutes. 

Beta 2: $49.95 VHS: $52.95 


623 © REVOLVING TEENS co.or 
With HARRY REEMS. An exclusive private school 
is the scene for the hottest SEX-Ed course ever stu- 
ided. Two foxy young teen-agers fight for the att- 
entions of the shop teacher (the “long” famous Mr. 
Reems) ,the gym teacher, and even the headmistress. 
There’s sex in the shop, the gym, even the principal's 
office (good thing there’s no auditorium sceduled!) 
An hour of educational fun. 60 minutes. 

Beta 2: $49.95 VHS: $52.95 


538 e DIARY OF ANYMPH coior 
This girl has a problem- she simply can't get 
enough... of anything! Boys, girls, next door neigh- 
bors, herself... it really doesn’t matter as long as it’s 
sex! With several fine Lesbian scenes, double cou- 
ples, Peeping Toms, voyeurism and one-on-one. Ihr. 
Beta 2: $49.95 VHS: $52.95 


615 © TEEN ANGEL COLOR Solemn 
vows lead to a sex-filled wedding night between Mr. 
Jim Bowman and his bride. But wait until you see 
what Bowman does with the sexy girl “‘paperboy.” 
Sex, violence, and interracial erotica. 57 minutes. 

Beta 2: $49.95 VHS: $52.95 


624 ¢ GIRL IN A PENTHOUSE 

COLOR. With HARRY REEMS. The story of Linda, 
a girl who has everything she want's! Ultra-soft, 
sophisticated, New York style sex. 60 minutes. 
Beta 2: $49.95 VHS: $52.95 


625 © DEEP THROAT cOLoR. With 
LINDA LOVELACE and HARRY REEMS. An instant 
classic. Enjoy owning your own copy of one of the 
best adult films ever made. 61 minutes. 

Beta 2: $49.95 VHS: $52.95 


401 ¢ NAUGHTY NOSTALGIA #1 
Two genuine XXX-rated pornographic films from 
the early 20's (judging by the cars and clothes). An 
historical curiosity, amusing and arousing. “MIXED 
RELATIONS” and “BOB'S HOT STORY.” Silent films 
with musical score. 31 minutes total. 
Beta 2: $29.95 
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INTRODUCING THE TWO-IN-ONE VIDEO RECORDER FROM RCA: 


CONVERTIBLE SELECTAVISION 


RECORD THE BEST TELEVISION SHOWS. 

This is the videotape recorder you've been waiting for. 
Convertible SelectaVision VCR. New from RCA. 

Our new model VFP-170 lets 
you record up to six full hours 
of your favorite television 
shows on a single videotape 
cassette. It lets you record one 
show while you watch another. 
And it gives you the option 
of playing back those pro- 
grams at your convenience. 

You can even record 
while you're away from 
home. Convertible 
SelectaVision has a 
14-day programmable 
memory that automatically 
turns itself on and ou — and even changes 
channels— when you've got places to go and people to see. 

And that's just for starters. Because Convertible 
SelectaVision doesn’t just make it easy to record your favor- 
ite shows on videotape. It makes it fun to watch them, too. 

There's a twelve-function remote control unit that lets 
you play back your tapes with special effects like slow 
motion, frame-by-frame advance and stop action. 

Want to locate your favorite scenes? Press the picture 
search button, and you can review cassettes in high-speed 
forward or reverse motion without having the screen 
go dark. And you can edit out unwanted programming 
with the remote pause while you're recording —all from 
the convenience of your chair. 

_ Now, this might seem like a lot for any video recorder 
to do. But Convertible SelectaVision is really two video 
recorders in one. And this is only half the story. 


CONVERT IT TO A HOME MOVIE OUTFIT. 
Chances are, some of the best shows you watch on 
Convertible SelectaVision will be family entertainment 

programs~— starring your own family. 

That's because Convertible SelectaVision gives you 
the option of adding a videotape camera (RCA's new 
CCO0O10 would be an excellent choice). And converting 
the recorder to a home movie outfit that you can use 
indoors or out. 

Birthdays, weddings, bar mitzvahs, reunions. The 
best family times all become Prime Time material when 
you ve got Convertible SelectaVision. 

It's lightweight, compact and has a built-in, recharge- 
able battery. So you can carry it most anywhere. And 
videotape your family and friends 101 over an hour 
on a single charge. 

There are practical uses, too. 
Convertible SelectaVision 
can videotape your backhand, 
your sales presentations and > 
record your possessions 
for insurance purposes. 

Best of all, Convertible 
SelectaVision gives you an 
instant television playback * 
of whatever you record. 
No waiting for expensive 
film processing. No addi- 
tional screens or projectors. 
And, because videotape can | | 
be used again and again, no money wasted on bad film. 

Convertible SelectaVision. It's the two-in-one video 
recorder you've been waiting for. And it's waiting for 
you at your RCA Dealer's now. 


rena< 


Let RCA turn your television into 


SelectaVision 


For the complete line of SelectaVision VCR models and color 
video cameras, write to: RCA Consumer Electronics, Department 32-312, 
600 North Sherman Drive, Indianapolis, IN 46201. 
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| CAN SHOW YOU r WAY TO If you are oo to go into the HOME 7 

BUY THE FOLLOWING TYPES | eee eee 
| tact . 

OF PRODUCTS AT 5% TO 10% immediately. | have oe 000 

ABOVE DEALER cua ~ video and HOME ENTERTAINMENT | 

MAIL ORDER BUYERS! — 


@ Video Recorders (all makes and models) — Cali or write for additional information. 

@ Video Cameras (all makes and models) 
e 
® 


Audio and Video Blank Tape | 
Every VIDEO MOVIE (G thru X) ON THE © POSTCARD PROMOTIONS, INC. | 
8 wget s ioment (most major brands) ie ney ote _ 
ere ul _ 
@ All Computer Games (Mattel and Atari) Woodland Hills, CA 91364 ~~ 
@ GIANT SCREEN TELEVISIONS wns 346- 1185 
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